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Abstract 
An introduction of ethics into the theory of entrepreneurial passion is indeed inevitable 
because of its unique contribution to knowledge, motivation, and behavior. The lack of a 
specific ethical behavior framework handicapped various possible contributions made by 
social entrepreneurship to the society or economy. To be meaningful for practitioners, 
business ethics must be grounded in the reality of experience. This might be of help for social 
entrepreneurship practitioners to extend its impact to the fullest. Ethical behavior presents a 
positive predictor of entrepreneurial actions and innovation. Moreover, values and ethics can 
have positive effects on entrepreneurial passion. In fact, entrepreneurial attributes and 
qualities of young entrepreneurs can be promoted by ethics. Furthermore, the importance of 
the ethical factor in the development of social entrepreneurs’ intentions can be better 
conceived by studying its effect as a function of the projects created by the sector of activity. 
 

Introduction 
In Malaysia, economic activities are generated by micro, small and medium enterprises 
(MSMEs), hawkers, cooperatives, franchise chains, start-ups, social enterprises as well as 
online businesses. The landscape of MSMEs has grown considerably since 2016 until 2021. 
Based on the latest data from Malaysia Statistical Business Register (MSBR) published by the 
Department of Statistics, Malaysia (DOSM), there were altogether 1,226,494 MSMEs in 2021 
which accounts for 97.4% of overall establishments in Malaysia (Department of Statistics 
Malaysia, Official Portal, 2020). 
The Malaysian government introduced The National Entrepreneurship Policy (NEP) that acts 
as a long-term key strategy for Malaysia to become an outstanding entrepreneurial nation by 
2030. This policy will be the catalyst for Malaysia to be a united, prosperous, and dignified 
nation. The NEP 2030 will reinforce and enhance existing initiatives and programmes to boost 
entrepreneurial activities in Malaysia and it discusses the current entrepreneurship 
achievements as well as issues and challenges faced by entrepreneurs in creating a conducive 
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entrepreneurship ecosystem. The policy also allocated specific focus on social 
entrepreneurship and introduced a diverse range of entrepreneurship development 
programmes to support the development of entrepreneurs by helping to create resilient and 
sustainable enterprises (Kementerian Pembangunan Usahawan, 2021). 
Over the past few years, awareness and acceptance about social entrepreneurship has grown 
steadily. In Malaysia, social entrepreneurship is an emerging field that has garnered increasing 
interest, both practically and theoretically (Rahim, 2020). A social enterprise is basically a 
business wanting to create an impact for society and the environment by maximising profits 
which benefits both society and the environment (Ministry of Entrepreneur Development and 
Cooperatives, 2020). It is an entity that achieves a social mission by using a business model 
and typically it combines the elements of NGOs and for-profit companies. 
To further support social entrepreneurship growth, the Ministry of Entrepreneur 
Development and Cooperatives (MEDAC) introduced the Social Entrepreneurship 
Accreditation (SE.A) to verify the status of a social enterprise to enable them to access various 
support systems and opportunities to expand their businesses (Ministry of Entrepreneur 
Development and Cooperatives, 2020). Figure 1 shows the list of criteria for accreditation 
purpose while Figure 2 shares the benefits from the accreditation. To date, there are only 29 
SE.A recognized by the government and this figure consists of only 7% out of the total 
registered Social Enterprise in Malaysia (Malaysian Global Innovation and Creativity Centre 
(MaGIC), 2015). 
 

 
Figure 1: Criteria for accreditation (Malaysian Global Innovation and Creativity Centre 
(MaGIC),  2015) 
 

The criteria for SE.A witness and require the social enterprise to always consider and commit 
towards fulfilling the needs of the beneficiaries and eventually solving social problems. Social 
enterprise expected to be inclusive (Adeleye et al., 2020), transparent (Kemp & Dunlop, 2014; 
Osorio-Vega, 2019), and accountable (Kemp & Dunlop, 2014) to shareholders and 
beneficiaries. It should practice fair compensation and returns, responsible and transparent 
with inclusive equity just governance (Malaysian Global Innovation and Creativity Centre 
(MaGIC), 2015). These characteristics are also common variables associated with ethical 
business conduct. 
According to Clark et al (2018) social entrepreneurship is an ethical alternative to business. In 
their 2016 study on ethics as a discursive practise, Dey and Steyaert explored how social 
entrepreneurs can become ethical subjects while critically and creatively questioning the 
standards set by authority. In spite of the large and diverse body of research that has been 
done on social entrepreneurship, the theoretical development of the ethics of social 
entrepreneurship is still in its early stages (André & Pache, 2016; Bull & Ridley-Duff, 2019; 
Chell et al., 2016; Dey & Steyaert, 2016). Further study regarding business ethics practices is 
vital and aligned with the Global Sustainable Goals Development (SDG) in creating decent 
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work and economic growth through higher levels of productivity, job creation and 
technological innovation (UNDP, 2023). 
 
Background of the Study 
Social entrepreneurship is a phenomenon driven by passionate entrepreneurs who seek to 
innovate, create, and sustain social value within an economy (Canestrino et al., 2020). It has 
the potential to solve pressing social and environmental issues, such as education outcomes, 
access to healthcare, or youth unemployment and being characterized as typically inclusive, 
transparent, and accountable to shareholders and beneficiaries. 
Moreover, in the setting of social enterprise, moral emphasis is that differentiated social 
enterprise from conventional business entities and in this social context, it extends to 
environmental and social-action organizations in which ideal moral and greater elevation of 
ethical values are considered to have more acceptability than in other forms of for-profit 
businesses. However, in the narrative of social enterprise or social entrepreneurship 
conceptualization, these notions are given little recognition as well as in academic research 
on the sector (Bull et al., 2010). Although the notion of social entrepreneurship has been 
around since the 1950s, it is only within the past decade that social entrepreneurship research 
has become a major and influential literature stream. However, the rapid growth of social 
entrepreneurship research, the emerging nature of literature, and the fact that social 
entrepreneurship builds on different disciplines and fields including ethics as a subject matter 
have led to a rather fragmented literature without dominant frameworks (Saebi et al., 2019a). 
 
Ethics 
Ethics in general can be described as the set of moral conceptions and rules of conduct of the 
society (Boussema & Belkacem, 2022) and this issue is often overlooked particularly in the 
nature of social enterprises and must be problematized (Chell et al., 2016). In fact, ethics is a 
predecessor of social innovation (Boussema & Belkacem, 2022). In addition, business ethics 
is one of the newest and fastest-growing scientific areas (Stavrova, 2020). Ethics, based on 
management point of view, is part of the leadership spectrum and becomes a vital element 
in the decision-making process where social entrepreneurs as a leader in their organization 
should be responsible for their actions (Pasricha & Rao, 2018). 
 
Business Ethics 
Over the past decade governments, academics and practitioners have begun to place greater 
emphasis on social entrepreneurship. At the same time, these concepts act as a vehicle to 
provide ready solutions to economic woes. Having said this, business ethicists should focus 
less on abstract concepts and relationships and rather more on giving guidance. They need to 
avoid making normative pronouncements and guidelines must be grounded in practitioners’ 
experiences and informed by reflecting on in-depth conversations with them. However, the 
progress made in social entrepreneurship research has not been matched by a robust analysis 
from the ethics perspective (Cornelius et al., 2008) and little attention is given to the study of 
the role of values and ethics in stimulating passion for innovation among social entrepreneurs 
(Boussema & Belkacem, 2022). Sengupta & Lehtimäki (2022) argued that ethics should be 
studied by looking at the relational practices that are common among social entrepreneurs. 
There has been a considerable gap in our understanding of ethical implications in relation to 
opportunity recognition, scaling social entrepreneurship, measuring social contribution as 
well as the market mechanism (Chell et al., 2016). Business and ethics, in fact, are inseparable 
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and have a strong relation (Hassan, 2016). A comprehensive ethical behavior framework 
derived from extensive research in a context of social entrepreneurship should be an ideal 
solution to the issue discussed and this must be able to critique, explain and assess in the 
same way as it is done to other forms of organizations (Chell et al., 2016). 
To be meaningful for practitioners, business ethics must be grounded in the reality of 
experience (Macklin & Mathison, 2018). This might be of help for social entrepreneurship 
practitioners to extend its impact to the fullest. Ethical behavior presents a positive predictor 
of entrepreneurial actions and innovation (Murtaza et al.,2014). Moreover, values and ethics 
can have positive effects on entrepreneurial passion. In fact, entrepreneurial attributes and 
qualities of young entrepreneurs can be promoted by ethics (Boussema & Belkacem, 2022). 
Furthermore, the importance of the ethical factor in the development of social 
entrepreneurs’ intentions can be better conceived by studying its effect as a function of the 
projects created by the sector of activity (Boussema & Belkacem, 2022). An introduction of 
ethics into the theory of entrepreneurial passion is indeed inevitable because of its unique 
contribution to knowledge, motivation, and behavior (Boussema & Belkacem, 2022). The lack 
of a specific ethical behavior framework handicapped various possible contributions made by 
social entrepreneurship to the society or economy (Chell et al., 2016). 
 
Traditional Ethical Theory and Contemporary Ethical Theory 
Social enterprises have been stated to be market-driven and all the values based on the 
organisation's moral approach – do what is right and wrong in the real situation. The moral 
approach in the organisation can determine the difference of ethical theories applied based 
on the issues focused by them. Ethical theories consist of traditional and contemporary 
ethical theories. Those two bigger philosophical positions can assist researchers in analysing 
any business issues. Traditional ethical theories focus more on absolutist nature such as right 
and wrong are objective qualities that can be rationally determined, and on the other hand, 
contemporary ethical theories focus more on the relativist position, meaning that there are 
no absolute moral truths. Based on this idea, morality is said to depend on how a person 
makes decision that might be influenced by factors like culture and experience (Doherty et 
al., 2011). For summary information refer to the table below; 
 
Table 1 
List of Traditional Ethical and Contemporary Ethical Theories 

Traditional Ethical Theory Contemporary Ethical Theory 

Consequentialist Theories – Egoism, 
Stakeholder, Utilitarianism 

Virtual Ethics and Feminist 
Ethics 

Non-consequentialist Theories – 
Deontology and Kent, Right, 
Justice 

The scope of this study is confined to the business ethics practiced by accredited social 
enterprise in Malaysia. The word accreditation refers to a certification program known as 
Social Enterprise Accreditation or SE.A. While the business ethics cover the practices by social 
enterprise in their day-to-day operations and activities in achieving its social mission and 
financial stability. 
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Problem Statement 
The notion of the social enterprise has gained prominence in both popular and academic 
texts in recent years (Wang et al., 2015) as it potentially solves various challenges in society. 
Social entrepreneurship focuses on solving social problems whilst generating revenue to 
ensure future sustainability (Akinboade et al., 2021). It aims to strike a balance between 
economic benefits, ecological sustainability, and social equity as opposed to placing a priority 
on profits (Bhatt, 2022). 
The virtue and moral character of the entrepreneur and the enterprise, as well as their 
concern and commitment in the social domain, are key aspects of social entrepreneurship 
(Wang et al., 2016). Additionally, social enterprises are described as ethical versions of 
entrepreneurship activities due to their transformative social agenda (Haugh & Talwar, 2016). 
This leads to the notion that social entrepreneurship is reflective of ethical practices (Dey and 
Steyaert 2016). Research into the ethical concerns raised by social entrepreneurship, 
unfortunately, is in its infancy at this point (Chell et al., 2016a; Gupta et al., 2020). 
The fact that social entrepreneurship is combined with a young and largely fragmented field 
of knowledge (Gawell, 2013). In addition, the rapid growth of social entrepreneurship 
research, the emerging nature of literature, and that social entrepreneurship builds on 
different disciplines and fields including business ethics as a subject matter have led to a rather 
fragmented literature without dominant frameworks (Saebi et al., 2019; Gupta et al; 2020). 
Also, the claim that ethics and morality are fundamental to social entrepreneurship and the 
rhetorical proposition that SE is about "trading for a social purpose" raise the question of why 
ethics is absent from policy discussion (Bull & Ridley-Duff, 2019). 
Social entrepreneurs’ featured hybridity in terms of the ethical choice of economic system 
and social value orientation (Bull & Ridley-Duff, 2019). As evidenced by the findings from 
previous research, the morality of social entrepreneurship can be inferred from their ability 
to pursue and maintain a healthy natural balance between two competing goals, namely 
economic and social objectives, in their initiatives (André & Pache, 2016; Bacq et al., 2016). 
Those two competing goals were able to become strategic plans in their business operation 
(Social Business Model) (Hassan & Daud, 2019). The values highlighted in this study somewhat 
reflect the gist of scholarly findings on the ethics practices and motivations (ethical inputs) 
among social entrepreneurship concerning economic exchange, organizing principles, legal 
form, and social value orientation result in the formation of social entrepreneurship (ethical 
outputs) (Bull & Ridley-Duff, 2019). 
People may have different context of the sources and elements of morality, but everyone has 
agreed that it is the highest priority for all to practice certain moral values. Indeed, morality 
and ethical values are worldwide subjects preached either based on individual perspective, 
experience, or religion influence. The issue is thus not a lack of moral ideals; rather, it is a 
disparity between what is preached and what is practiced (Aydin, 2020). Hence, this study is 
conducted to explore this issue and to propose a proper framework that is eventually able to 
fill the gap and benefit those practitioners, especially social entrepreneurs. 
 

Research Objectives 
RO1: To explore the understanding of business ethics practice among social entrepreneurs 
RO2: To investigate the main challenges that social entrepreneurs face when practicing 

business ethics. 
RO3: To propose the best practice of business ethic framework for social entrepreneur 
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Research Questions 
In this study, the researchers attempt to provide answers for the following questions: RQ1: 
How do social entrepreneurs define business ethics practices? 

RQ2: How have the challenges faced by social entrepreneurs influenced business ethics 
practices? 

RQ3: How should social entrepreneurs effectively practice business ethics? 
 
Research Design 
This concept paper will propose research design information, population and sampling 
technique as well as an instrument for data collection as stated in Table 2. From that, it will 
proceed to explore the understanding of business ethics practice among social entrepreneurs, 
followed by a process to investigate the main challenges that social entrepreneurs face when 
practicing business ethics. Lastly, to propose the best practice of the business ethic framework 
for social entrepreneurs. 
 
This section also provides detailed information on the research methodology. In figure 2, 
researchers propose the framework phases to explore the business ethics practices Among 
accredited social enterprises in Malaysia. 
 
Table 2 
The Flow of Research Methodology 

Research 
objectives 

Research questions Sources Analysis 

To explore the 
understanding of 
business ethics 
practice among 
social 
entrepreneurs 

How do social 
entrepreneurs 
define business 
ethics practices? 

The data obtained 
directly from 
primary and 
secondary data and 
Literature Review or 
previous studies 

Content Analysis 
a) Explore 
b) Descriptive 
c) Comparison 

To investigate the 
main challenges 
that social 
entrepreneurs face 
when practicing 
business ethics 

How have the 
challenges faced by 
social 
entrepreneurs 
influenced business 
ethics practices? 

To propose the best 
practice of business 
ethic framework for 
social entrepreneur 

How should social 
entrepreneurs 
effectively practice 
business ethics? 

The suggestion from 
previous studies 
and practical reports 
by experts. 
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Figure 2: The Framework to Explore the Business Ethics Practices Among Accredited Social 
Enterprises in Malaysia 
 
Manual Primary Data Collection 
Manual data collection started with transferring all the data to Atlas.ti software and all inputs 
will be extracted from the content analysis process by developing nodes or themes. The 
analysis objectives must align with the research objectives. The manual or protocol was 
considered as part of the analysis process. The process analysis involves Explorations Analysis, 
Descriptive and Comparison Analysis to answer RQ1, RQ2 and RQ3. 
 
Conclusions 
The distinction between social companies when they are specifically focused on fixing social 
concerns while being profitable comes from the fact that, as was previously said, they differ 
in terms of aim and objective. The most crucial features of social entrepreneurship can be 
deduced to be ethical behaviours, which are particular to its day-to-day management and 
operations. Despite this, they nevertheless encounter challenges when attempting to balance 
the two diametrically opposed corporate objectives of for-profit and for-social-benefit. And 
researchers believe that because of these distinguishing characteristics, social entrepreneurs 
will always be the dominant force in the world of entrepreneurship. The researchers 
anticipated being able to suggest a viable business ethics practise framework for SE at the 
conclusion of this study. The business ethics practise framework's goal is to aid social 
entrepreneurs have open accountability to their beneficiaries and shareholders. Their dual-
core objectives should be followed in this practise.      
By referring to Figure 2, this study was designed to develop a framework for business ethics 
practice among social entrepreneurs in Malaysia by identifying the main challenges that social 
entrepreneurs face when practicing business ethics. In the end, this concept paper also plans 
to highlight the best practice of business ethic framework for social entrepreneurs in future. 
The researchers posit the initial components of the business ethic framework were aligned 
with the vital elements in the previous ethical theories (Traditional Ethical and Contemporary 
Ethical Theories). Therefore, this study will contribute to the interesting area for future 
research and references. Finally, it is hoped that the business ethic practices framework will 
endure the existence of social enterprise in this country. The researchers also presume the 
outcome of this study will assist authorities to attain Sustainable Development Goals (SDGs) 
in many areas because of social enterprises' nature of the business operation and their social 
mission. 
 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 3 , No. 4, 2023, E-ISSN: 2222-6990 © 2023 
 

1638 
 

References 
Adeleye, I., Luiz, J., Muthuri, J., & Amaeshi, K. (2020). Business Ethics in Africa: The Role of 

Institutional Context, Social Relevance, and Development Challenges. Journal of 
Business Ethics, 161(4), 717–729. https://doi.org/10.1007/s10551-019-04338-x 

Akinboade, O. O. A., Taft, T., Weber, J. F., Manoko, O. B., & Molobi, V. S. (2021). How the social 
entrepreneurship business model designs in South Africa create value: a complex 
adaptive systems approach. Journal of Entrepreneurship in Emerging Economies. 
https://doi.org/10.1108/JEEE-02-2021-0057 

Andre, K., & Pache, A. C. (2016). From Caring Entrepreneur to Caring Enterprise: Addressing 
the Ethical Challenges of Scaling up Social Enterprises. Journal of Business Ethics, 133(4), 
659–675. https://doi.org/10.1007/s10551-014-2445-8 

Aydin, N. (2020). Paradigmatic foundation and moral axioms of ihsan ethics in Islamic 
economics and business. Journal of Islamic Accounting and Business Research, 11(2), 
288–308. https://doi.org/10.1108/JIABR-12-2016-0146 

Bacq, S., Hartog, C., & Hoogendoorn, B. (2016). Beyond the Moral Portrayal of Social 
Entrepreneurs: An Empirical Approach to Who They Are and What Drives Them. Journal 
of Business Ethics, 133(4), 703–718. https://doi.org/10.1007/s10551-014-2446-7 

Bandyopadhyay, C., & Ray, S. (2020). Social enterprise marketing: review of literature and 
future research agenda. In Marketing Intelligence and Planning (Vol. 38, Issue 1, pp. 
121–135). Emerald Group Holdings Ltd. https://doi.org/10.1108/MIP-02-2019-0079 

Bhatt, B. (2022). Ethical Complexity of Social Change: Negotiated Actions of a Social Enterprise. 
Journal of Business Ethics, 177(4), 743–762. https://doi.org/10.1007/s10551-022-
05100-6 

Boussema, S., & Belkacem, L. (2022). The role of Islamic ethics in shaping passion for social 
innovation. Journal of Entrepreneurship in Emerging Economies. 
https://doi.org/10.1108/JEEE-06-2021-0214 

Bull, M., & Ridley-Duff, R. (2019). Towards an Appreciation of Ethics in Social Enterprise 
Business Models. Journal of Business Ethics, 159(3), 619–634. 
https://doi.org/10.1007/s10551-018-3794-5 

Bull, M., Ridley-Duff, R., Foster, D., & Seanor, P. (2010). Conceptualising ethical capital in social 
enterprise. Social Enterprise Journal, 6(3), 250–264. 
https://doi.org/10.1108/17508611011088832 

Canestrino, R., Ćwiklicki, M., Magliocca, P., & Pawełek, B. (2020). Understanding social 
entrepreneurship: A cultural perspective in business research. Journal of Business 
Research, 110(January), 132–143. https://doi.org/10.1016/j.jbusres.2020.01.006 

Chell, E., Spence, L. J., Perrini, F., & Harris, J. D. (2016). Social Entrepreneurship and Business 
Ethics: Does Social Equal Ethical? Journal of Business Ethics, 133(4), 619–625. 
https://doi.org/10.1007/s10551-014-2439-6 

Cornelius, N., Todres, M., Janjuha-Jivraj, S., Woods, A., & Wallace, J. (2008). Corporate social 
responsibility and the social enterprise. Journal of Business Ethics, 81(2), 355–370. 
https://doi.org/10.1007/s10551-007-9500-7 

Department of Statistics Malaysia, Official Portal. (2020). https://www.dosm.gov.my/v1_/ 
Dey, P., & Steyaert, C. (2016). Rethinking the Space of Ethics in Social Entrepreneurship: 

Power, Subjectivity, and Practices of Freedom. Journal of Business Ethics, 133(4), 627–641. 
https://doi.org/10.1007/s10551-014-2450-y 

Doherty, B., Foster, G., Meehan, J., & Mason, C. (2011). Management for social enterprise. 
Sage Publications. 

http://www.dosm.gov.my/v1_/


INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 3 , No. 4, 2023, E-ISSN: 2222-6990 © 2023 
 

1639 
 

Gawell, M. (2013). Social entrepreneurship – innovative challengers or adjustable followers? 
Social Enterprise Journal, 9(2), 203–220. https://doi.org/10.1108/sej-01-2013-0004 

Hassan, N. F. N., & Daud, W. N. W. (2019). The social value creation process in social business 
models: The similarity benefits of shared blended values. International Journal of 
Innovation, Creativity and Change, 7(10), 371-389. 

Hassan, A. (2016). Islamic ethical responsibilities for business and sustainable development. 
Humanomics, 32(1), 80–94. https://doi.org/10.1108/H-07-2015-0047 

Kementerian Pembangunan Usahawan. (2021). DKN 2030: Dasar Keusahawanan Nasional 
Malaysia Negara Keusahawanan Unggul 2030. 

Kemp, L. J., & Dunlop, I. (2014). Socio-business responsibility in the Gulf Arab states: the case 
of the Pearl Initiative. Emerald Emerging Markets Case Studies, 4(8), 1–10. 
https://doi.org/10.1108/EEMCS-01-2014-0018 

Lee, J. W., Zhang, L., Dallas, M., & Chin, H. (2019). Managing relational conflict in Korean social 
enterprises: The role of participatory HRM practices, diversity climate, and perceived 
social impact. Business Ethics, 28(1), 19–35. https://doi.org/10.1111/beer.12204 

Macklin, R., & Mathison, K. (2018). Embedding Ethics: Dialogic Partnerships and 
Communitarian Business Ethics. Journal of Business Ethics, 153(1), 133–145. 
https://doi.org/10.1007/s10551-016-3431-0 

Malaysia Global Innovation & Creativity Center (MaGIC). (2022). Social Entrepreneurship 
Accreditation (SE.A) Guidelines. 

Osorio-Vega, P. (2019). The Ethics of Entrepreneurial Shared Value. Journal of Business Ethics, 
157(4), 981–995. https://doi.org/10.1007/s10551-018-3957-4 

Pasricha, P., & Rao, M. K. (2018). The effect of ethical leadership on employee social innovation 
tendency in social enterprises: Mediating role of perceived social capital. Creativity and 
Innovation Management, 27(3), 270-280. 

Rahim, H. L. (2020). Social Entrepreneurship Behaviour Among Malaysian SMEs. International 
Academic Research Journal of Business and Technology, 6(1), 1–9. 

Saebi, T., Foss, N. J., & Linder, S. (2019a). Social Entrepreneurship Research: Past Achievements 
and Future Promises. Journal of Management, 45(1), 70–95. 
https://doi.org/10.1177/0149206318793196 

Saebi, T., Foss, N. J., & Linder, S. (2019b). Social Entrepreneurship Research: Past Achievements 
and Future Promises. Journal of Management, 45(1), 70–95. 
https://doi.org/10.1177/0149206318793196 

Sengupta, S., & Lehtimäki, H. (2022). Contextual understanding of care ethics in social 
entrepreneurship. https://doi.org/10.1080/08985626.2022.2055150 

Stavrova, E. (2020). Old and New in Business Ethics Theory. Business Ethics and Leadership, 
4(4), 132–139. https://doi.org/10.21272/bel.4(4).132-139.2020 

UNDP. (2023). The SDGs in Action. Retrieved from 
https://www.undp.org/sustainable-development-
goals?gclid=Cj0KCQiAi8KfBhCuARIsADp- 
A54lZ5CaLmU0scxoSCmpo4Flra1o5m78EgI1R5tViMF7PlXqQQtZPbgaAo3hEALw_wcB 

Wang, H., Alon, I., & Kimble, C. (2015). Dialogue in the Dark: Shedding Light on the 
Development of Social Enterprises in China. Global Business and Organizational 
Excellence, 34(4), 60–69. https://doi.org/10.1002/joe.21615 

Wang, Y., Cheney, G., & Roper, J. (2016). Virtue Ethics and the Practice–Institution Schema: An 
Ethical Case of Excellent Business Practices. Journal of Business Ethics, 138(1), 67–77. 
https://doi.org/10.1007/s10551-015-2579-3 

http://www.undp.org/sustainable-development-goals?gclid=Cj0KCQiAi8KfBhCuARIsADp-
http://www.undp.org/sustainable-development-goals?gclid=Cj0KCQiAi8KfBhCuARIsADp-

