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Abstract

Wagf is an Arabic word meaning assets that are donated, bequeathed, or purchased
for general or specific charitable causes that are socially beneficial. It is a permanent donation
and cannot be donated as a gift, inherited, or sold. Waqf is also a philanthropic deed in
perpetuity that involves donating a fixed asset that can produce a financial return.
Furthermore, Muslims give waqf for the purpose of education, cemetery land, building a
mosque, or cash waqgf with no intention of reclaiming the value gained from them. The
objective of this research is to determine the background of participants that related to giving
waqf, to identify the attitude toward wagf giving, to perceive behavioral norms influence
waqf giving, to know subjective norms that influence waqf giving, and to recognize the
intention that influences wagqf giving. The quantitative method is used to collect the data and
SPSS software is used to analyze the data and report the findings. The survey comprised
twelve sections and was successfully distributed to 143 respondents from selected countries
such as Malaysia, Indonesia, Singapore, and Brunei via a Google Form. According to this
survey, many respondents are aware that cash waqf is part of waqf giving as well as many
respondents are willing to donate to cash waqgf in the future. So, cash wagf has the potential
to be a primary source of waqf giving in the future that can be used to contribute to achieving
Sustainable Development Goal 1; No Poverty and Goal 4; Quality Education.
Keywords: Cash Waqf, Giving Behavior, Theory of Planned Behavior, Waqf for Education
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Introduction
Background of Study

Waqf is a social welfare in the form of property that has been practiced since the early
days of Islam (Kusumaningtias, 2019; Shahriar et al., 2019). The Prophet Muhammad (peace
and blessings be upon him) made waqgf land for constructing the Quba Mosque and the
Nabawi Mosque in Medina. His companions and his successors exemplify this pure practice
(Triayudha et al., 2019). Since then, waqf has played an essential role as the third economic
sector to drive the development of the Islamic State in various fields of life (Arshad & Haneef,
2016). The benefits of waqgf are used to provide worship, health, education, department
stores, and even provide food for starving stray dogs and cats (Abd Mutalib & Maamor, 2018).

In Malaysia, the role of waqgf has also evolved from traditional activities such as land
waqf for mosques and cemeteries to contemporary wagfs such as wagf construction of hotels
and business centers, wagf for education, wagf for the construction of residential houses,
hospital wagf, and many others (Hasan et al., 2019). Research in the field of waqf has also
undergone changes in line with the role of wagf which is his usufruct widely used in Malaysia.
However, studies on the behavior of waqf contributors that are deductively based on Western
management theory are still lacking, and significant to be done. On that basis, in this paper,
researchers wanted to know the behavior of wagf contributors from several countries in
Southeast Asia based on the Theory of Planned Behavior which consists of three forms of
belief, namely (a) behavioral beliefs, (b) normative beliefs, and (c) control beliefs (I Ajzen,
1991).

This paper is divided into; sub-topics, introduction, literature review, methodology,
findings, and conclusion. It is hoped that the findings of this study will provide exposure to
the stakeholders in raising waqf funds within the knowledge of contributors' behavior in order
to further invigorate the potential of waqf in Malaysia and the Islamic world in general.

Statement of Problem

Despite the fact that the Islamic world has a large asset resource such as land,
buildings, and the like, waqgf institutions face financial constraints, asset management
expertise, and specific laws in preserving and protecting waqgf properties. According to Amir
Shahruddin (2020), only about 15% of Malaysia's total 33,000 acres of wagqf land is fully
utilized. There is no doubt that this is due to the land's location in an unsuitable development
area or the insufficient area of land to develop a project with a significant impact on the local
community.

The parties involved in waqgf property management are seen to have formed various
joint ventures with specialized parties to develop waqf properties. The involvement of
corporate institutions, for example, is critical in assisting with the development of wagf
properties. However, the time it takes to complete a project is excessive. Sometimes the
bequeathed party passes away before the assets they bequeathed can be used. (Omar, 2020).

According to Jalil (2020), there are differences between wagf management practices
in various states. There isn't a single standard that can be referred to when resolving issues
with wagf management. Additionally, this contributes to the flaw in comprehensive reporting
regarding the waqgf assets owned in each state. Even some states, according to Kamaruddin
et al., (2022) will not release wagqf reporting on an annual or monthly basis.

According to a study done by Jalil (2020), using the content analysis method, found
there are seven issues and challenges of waqf practices that are experienced in most places
such as legal issues, awareness and knowledge, lack of funds, idle assets, management
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inefficiencies, incomplete record data, and illegal invasion. According to Sukmana &
Widiastuti (2022), there are eight top issues of waqgf for health in the pandemic era. Among
them are human resources problems and funding and finance issues.

Of these problems, does it have an impact on the influence of the community to
continue to implement waqf worship as has been demanded in religion? Therefore, this study
will examine in detail the factors that influence society to continue this waqf practice.

Objective of the Study and Research Questions
1.1.1 How do participants' backgrounds influence waqgf giving?
1.1.2 How does attitude influence waqgf giving?
1.1.3 How do perceived behavioral norms influence waqgf giving?
1.1.4 How does subjective norm influence waqgf giving?
1.1.5 How does intention influence wagqf giving?

Literature Review
Waqf and its Categories

The term wagf is a term familiar to Muslims. Al-Zuhaili (2012) has defined the term
waqf as withholding something owned to be used in the way of Allah The main role of waqf
worship is to provide community needs such as housing, health facilities, facilities for places
of worship, educational facilities at all levels, facilities to carry out economic activities and
many more (Lee et al., 2020) Basically, waqf is divided into two categories, first special waqf
which is a gift of property that is dedicated to a specific purpose and the second general wagf
which is the endowment of property without being dedicated to a certain specific purpose
(Noor, 2014).
Factors for waqgf Giving Behavior

Humans are basically very fond of the possessions they have after earning them
through work, business, and so on. However, some of them have allocated some of their
property for wagf. There are various factors that encourage a person to endow their property
to be used in the way of Allah. According to Azizi, et al., (2017), there are three main factors
that encourage someone to do wagqf, namely the promotion factor, the understanding factor,
and also the financial factor. These three factors are complementary to each other and need
to move together in an effort to encourage and influence the community to directly donate
waqf.
Past Studies for Waqgf Giving Behavior

The factors of income level, welfare satisfaction, and faith in religion are the main
contributors to the increase in waqf practices among the community (Ismail et al., 2015). The
more a community has a high income, the higher the possibility of a community to continue
giving wagf. Access to information media, accountability, reputation, understanding of wadf,
and religiosity influence factors had a significant effect on wagqf-giving behavior. The issue of
community trust in wagf management institutions plays an essential role in the economic
development of Muslims and has a high impact on waqf-giving behavior (Saufi et al., 2021a).
Conceptual Framework

The framework of this study is scaffolded from the framework of the theory of planned
behavior (TPB) by Azjen (1991). This theory states that a person’s decision to engage in a
specific behavior, whether positive or negative, can be predicted by their intention to engage
in that behavior. The mental processes of a person have strong influences on his/her future
behavior and intentions (Rahmat, 2018). The stronger the intention to engage in a behavior,
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the more likely it should be its performance (Ajzen, 1991). TPB is determined by three
variables.

il

BACKGROUND VARIABLES ATTITUDE PERCEIVED

BAHAVIOURAL CONTROL INTENTION (through Waqgf

(through Knowledge about contribution, Religiosity)

Categories of Waqf) _ SUBJECTIVE NORM

Figure 1: Conceptual Framework of the Study-Exploring Waqf-Giving Behavior through the
Theory of Planned Behavior

According to TPB intentions are determined by three variables: The first variable is
personal attitudes. This is the sum of all the person’s knowledge, attitudes, and prejudices on
the topic. The second variable is the subjective norm. This is how the person views the ideas
of other people about a specific behavior. The third variable is perceived behavioral control.
This is the extent to which the person believes that he/she can control his/her behavior.

Background Variables (Through Knowledge About Categories of Waqf)
Attitude

Various studies have been done before to evaluate the attitude factor contributing to
various practices of giving property in Islam such as zakat, waqgf, and sadagah. According to
Jusoh et al., (2021), attitude factors contribute to the practice of giving grants. This is because
a positive attitude towards grants may be built through the process of reading, socializing,
and personal and family experiences. This shows that the practice of waqf, just like the
practice of grants, requires continuous efforts to promote the good of this waqf practice so
that the community can have a positive attitude towards this practice. However, the study of
Bidin et al., (2013) found that the attitude factor was not significant in contributing to the
practice of paying zakat by the staff of University Utara Malaysia. In the study, it was found
that the factors of perceived behavioral control and subjective norm were very significant in
motivating staff to pay zakat.

Perceived Behavioral Control

Perceived behavioral control is found to have a strong connection with a person's
intention to issue wagf. This can be proven by a series of previous studies. A study conducted
by Saad et al., (2010) found that perceived behavioral control has a significant relationship
with the behavioral intention of business zakat compliance. A person's willingness to donate
property is influenced by external and internal factors that exist in a person's environment.
For example, a person's level of good understanding of the importance of donating wealth
will encourage a person to spend wealth. On the other hand, if that person does not
understand the importance of contributing then it will be difficult to contribute because for
him this is something of a burden (Said & Hasan, 2020).
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Subjective Norm

According to the study of Moktar et al., (2018), the subjective norm is a very important
factor in determining whether a person wants to do waqf. The pressure results from the social
environment that supports a person such as relatives, peers, mentors, and the like. The
experience of others who have done waqf has helped a community to continue to develop
and will encourage those around them to also intend to waqf their property. Similarly, the
sermons that have been widely spread in mosques by scholars about the importance of waqf
also contribute to the increase of waqf assets in society. In a study conducted by Wahab &
Borhan (2015), it was found that many leakage factors in zakat collection operations have
caused the compliance rate of companies to implement zakat to be low.

Intention (Through Wagqf Contribution and Religiosity)

Based on a study conducted by Mokhtar et al., (2018) found that Intention affects the
behavior of a person to waqgf. This Intention factor overcomes other factors such as ability,
convenience, religious adherence, knowledge, and brotherhood. Likewise, the study
conducted by Ismail et al., (2015) on endowment behavior among civil servants at UiTM
Melaka found that the intention factor is closely related to ability and knowledge. Without a
person's ability it is difficult to contribute to waqf, as well as knowledge about waqgf is very
important to increase a person's desire to do wagf. The discussion above shows that the
above factors namely attitude, perceived behavioral control, and subjective norm towards
the intention to give waqf are not consistent. Therefore, this provides an opportunity for this
study to review the extent to which the above factors can influence the practice of waqgf in
this region.

Methodology

This quantitative study is done to explore teaching styles and the instilling of Islamic
values. Respondents participated in this study. The 5-Likert scale instrument used a survey
adapted from (Abello et al., 2021; Abu Hanifah, 2017; and Wahab, 2016). Table 1 shows the
distribution of items in the survey. Part one is the demographic profile. Part two has 25 items
on teaching styles and part three has 23 items on Islamic values
Table 1: Distribution of Items in Survey

SECTION/PART VARIABLE (KEYWORD) NO. OF ITEMS
TWO Categories of Waqgf 22
THREE Wagf Giving Behavior 29
TOTAL NO OF ITEMS 51

Table 2:Reliability Statistics for the Instrument

SECTION/PART VARIABLE (KEYWORD) NO. OF ITEMS | CRONBACH ALPHA
TWO Categories of Waqgf 22 931
THREE Wagqf Giving Behavior 29 .952
TOTAL NO. OF ITEMS 51 .966

Table 2 shows the reliability statistics for the survey. SPSS analysis revealed a Cronbach
alpha of .931 for section two, .952 for section three, and .966 for the whole instrument. Thus,
revealing the high reliability of the instrument used. Data is then analyzed to reveal mean
scores to answer all the research questions for this study.

Findings
Findings for Demographic Profile
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Q1 Gender

Figure 2- Percentage for Gender

Based on Figure 2, Male respondents are equivalent to 62.9% and the rest is female
respondents which are about 37.1%.

Q2 Age Group

Figure 3- Percentage for Age Group

Related to the age (refer to Figure 3) of respondents 50% were aged between 18-23
years old, 15% were aged between 24-30 years old, and the rest 35% were aged 30 and above.

Q3 Profession
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Figure 4- Percentage for Profession

Based on the profession of the respondents in Figure 4, 56% are students, 26% of the
respondents are administrators’ staff and 18% of the respondents are a lecturer in the
university
Q4 Residence

Figure 5- Percentage for Residence

Relative to the residence background (refer to Figure 5) of the respondents 37% lived
in a rural area and the rest 63% lived in a town area.
Q5 Level of Waqgf Knowledge

830



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES

Vol. 13, No. 10, 2023, E-ISSN: 2222-6990 © 2023

Figure 6- Percentage for Waqf Knowledge

Based on the level of knowledge in Figure 6, question, 2% of respondents got no
knowledge about waqgf at all, 28% got little knowledge, 58% had sufficient knowledge, 12%
had well-versed knowledge about waqf.

Q6 Country of Origin

Figure 7- Percentage for Country of Origin

According to the country of origin in Figure 7, 27% of respondents came from Malaysia, 1%
from Indonesia, 2 % from Singapore, and 69% from Brunei.
Findings for RQ1

This section presents data to answer research question 1- How do participants'
backgrounds influence waqf giving? Waqf can be either (a) cash wagf and also (b) Waqgf
immovable property. According to Aldeen et al., (2021), knowledge of (a) Cash waqf can be
measured by (i) awareness, (ii) trust in management, and (iii) willingness. Next, according to
Saufi et al., (2021) knowledge for (b) waqgf immovable property can be measured by (i)
awareness.
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(a) - Cash Waqf. Awareness (Aldeen et al., 2021)

35 4.2 4.3

’ 3.8
3 3.6
55 3.2 34
2
15
1
0.5
0

P2ACWiQllam P2ACWiQ2lam P2ACWiQ3lam P2ACWiQ4lam P2ACWiQ5lam  P2ACWiQ6 | am
aware that cash  aware that cash  aware that cash aware of wagf ~ aware of how to able to explain the
wadf is one of the waqgf means giving wagf will never be entities to whom | donate cash wagf benefits of cash

forms of charity an amount of used up should donate my wagf to others
dedicated to money for the money
helping others benefit of other
people

Figure 8- Mean for Cash Waqf-Awareness

Figure 8 shows the mean for cash waqgf-awareness. The highest mean is 4.3 for “aware
that cash wagf means giving an amount of money for the benefit of other people”. This is
followed by the mean of 4.2 for “aware that cash waqf is one of the forms of a charity
dedicated to helping others”. The lowest mean is 3.2 for “aware that cash wagqf will never be
used up”
Trust in Management (Aldeen et al., 2021)

4.15
41
4.05 4.1
4
3.95 4
3.9
3.85 3.9 3.9 3.9
3.8
3.75 3.8
3.7
3.65
P2ACWiiQ | P2ACWiiIQ2 | P2ACWiiQ3 | P2ACWiiQ4 | P2ACWiiQ5 The P2ACWiiQ6 |
believe in waqgf believe in the believe that the believe that the cash waqf believe that the
institutions in  expertise of wagf cash waqf information management cash waqf
managing cash institutions in management  provided by cash institution will management
wagf managing cash institution is able wagf management always distribute institution is able
wagf safely to provide institutions is the benefits of  to maintain cash
benefits to the correct cash waqgf to those  wagf and its
community who are entitled benefits
to receive it continuously

Figure 9:Mean for Cash Waqf-Trust in Management

With reference to Figure 9 above, the highest mean is 4.1 for the item “| believe that
the cash waqf management institution is able to provide benefits to the community”. This is
followed by the mean of 4 for the item “believe that the cash wagf management institution
is able to maintain cash wagqf and its benefits continuously”. The lowest mean is 3.8 for the
item “believe in waqf institutions in managing cash waqf”.
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(Willingness (Aldeen et al., 2021)
43

4.2

4.2
4.1

4.1 4.1
4

3.9

3.8

3.8
3.7

3.6
P2ACWiiiQl have the P2ACWiiiQ2 In the P2ACWiiiQ3 Cash  P2ACWiiiQ4 | want to P2ACWiiiQ 5 | have a
desire to donate cash future, | am interested wagf is my choice for invite other people to desire to donate cash

wagf voluntarily. In in donating cash waqf charity donate cash waqgf wagf to any
the future, | am to certain/chosen institution in the
interested in donating  wagf institutions future

cash waqf to certain
wagf institutions

Figure 10-:Mean for Cash Waqf-Willingness

Figure 10 shows the mean for willingness. The highest mean is 4.2 for the item “In the
future, | am interested in donating cash waqf to certain/chosen wagf institutions”. Next, two
items shared the same mean of 4.1 and they are “have the desire to donate cash waqgf
voluntarily. In the future, | am interested in donating cash wagf to certain wagf institutions”
and “have the desire to donate cash wagf to any institution in the future”. The lowest mean
is 3.8 for the item “Cash waqf is my choice for charity”.

(b) Wagf Immoveable Property. Awareness (Saufi et al., 2021b)

4.5
4.4
43 4.4 4.4
4.2 43 43
4.1 L
4
3.9
3.8
3.7 3.8
3.6
3.5
P2BCWiQ1 Waqf P2BCWiQ2 Waqf P2BCWiQ3 Wagqf P2BCWiQ4 P2BCWiQ5 P2BCWiQ6 Health
funds can be used funds can be used funds can be used  Income from Educational  wagf can solve the
to build public  to build factories. to supply water agricultural wagf institutions can be  problems of
infrastructure. can be used for recipients of wagf. Muslims who
the needs of need treatment.
orphans

Figure 11: Mean for Immovable Property-Awareness

Figure 11 presents the mean for immovable property awareness. Two items share the
highest mean of 4.4 and they are “Income from agricultural waqgf can be used for the needs
of orphans” and “Health waqgf can solve the problems of Muslims who need treatment.”. This
is followed by two items with the same mean of 4.3 and they are” Waqf funds can be used to
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supply water” and “Educational institutions can be recipients of waqf.”. The lowest mean is
3.8 for “Waqf funds can be used to build factories”.
Findings for RQ 2

This section presents data to answer research question 2- How does attitude influence
wagf giving? In the context of this study, wagf influence behavior is influenced by (i) attitude
(Osman & Mohameed, 2017), and (ii) intention (Osman & Mohammed, 2017).

Attitude
45

4.4

4.4
4.3

4.3

4.2
4.2 4.2
4.1

4

3.9

3.8
P3AIWGQ1 | have a P3AIWGQ2 | fee that P3AIWGQ3 | feel that P3AIWGQ4 | like  P3AIWGAQS | feel that
positive perception of Giving cash waqgf will Giving cash waqf can  giving cash waqf.  Giving cash wagfis a
cash waqgf be rewarded help improve the noble practice
Muslim socio-
economy

Figure 12:Mean for Attitude

Concerning Figure 12, the highest mean is 4.4 for the item “feel that Giving cash waqf
can help improve the Muslim socio-economy”. Next, the item “I feel that Giving cash waqf is
a noble practice” showed a mean of 4.3 The lowest mean is 4 for the item “like giving cash
waqf”.

Intention
4.22

4.2

4.2
4.18

4.16

4.14

4.12

4.1

4.08

4.06

4.04
P3BIWGQ1 | will promote P3BIWGQ2 Overall, | plan P3BIWGQ3 My intention to P3BIWGQ4 | would choose
cash waqf for the benefit of to give a cash wagf give cash waqf is getting cash wagf as one of the
the Muslim community. higher ways of my charity
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Figure 13: Mean for Intention
Figure 13 shows the mean for intention. The highest mean is 4.2 for the item “would

choose cash wagf as one of the ways of my charity”. Three items share the same mean of 4.1
and they are “I will promote cash waqgf for the benefit of the Muslim community”, “Overall, |
plan to give a cash waqf”, and also “My intention to give cash wadf is getting higher”.
Findings for Research Question 3

This section presents data to answer research question 3- How does perceived behavioral
control influence waqf giving? In the context of this study, perceived behavioral control is
measured by (i) perceived behavior control (Osman & Mohammed, 2017).
Perceived Behavior Control

4.5
4
35
3 3.3
2.5
2
1.5
1
0.5
0

4.2

3.7 3.7 3.7

P3CIWGQ1 | have P3CIWGQ2 The P3CIWGQ3 | am able  P3CIWGQ4 | have P3CIWGQS If | want, |
sufficient financial  decision to give cash  to contribute cash knowledge about cash can contribute cash
resources to wagf is entirely up to wagf. wagqf wagf at anytime
contribute cash waqf me

Figure 14: Mean for Perceived Control

With reference to Figure 14, the highest mean is 4.2 for the item “The decision to give cash
wagf is entirely up to me”. This is followed by three items with a mean of 3.7 and they are
“am able to contribute cash waqgf”, “have knowledge about cash waqf”, and “If | want, | can
contribute cash wagf at any time”. The lowest mean is 3.3 for the item “have sufficient
financial resources to contribute cash waqf”.

Findings for Research Question 4

This section presents data to answer research question 4- How does subjective norm
influence waqgf giving?

Subjective Norm (Osman & Mohammed, 2017)
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4.5
: 4.1
35 3.9 3.9 ' 37
3 3.4
2.5
2
1.5
1
0.5
0
P3DIWGQ1 My family P3DIWGQ2 People P3DIWGQ3 My family P3DIWGQ4 Many P3DIWGQS If |
support my around me support is happy if | contribute people who are close contribute to cash
contribution to the my action to to cash waqf to me think | should  wagf most of the
cash waqgf contribute to cash give cash waqgf people who are
wagf. donation. important to me will
regard it as noble
attitude.

Figure 15: Mean for Subjective Norm

Figure 15 shows the mean for the subjective norm. The highest mean is 4.1 for the item “My
family is happy if | contribute to cash waqf”. This is followed by a mean o 3.9 for the items
“My family supports my contribution to the cash waqf” and “People around me support my
action to contribute to cash waqgf.”. The lowest mean is 3.4 for the items “Many people who
are close to me think | should give cash waqf donation.”.

Findings for Research Question 5

This section presents data to answer research question 5- How does intention
influence wagf giving? In the context of this study, the intention is measured by (i) cash waqf
contribution (Osman & Mohammed, 2017) and (ii) Religiosity (Amin et al., 2014).

Cash Waqf contribution

P3EIWGQS5 | have contributed cash waqgf 3 |

P3EIWGQA4 | use the method of payment for cash waqgf
giving such as payroll deduction, payment over the...

P3EIWGQ3 | give cash waqf endowment to the :IZ -
manager/Nazir/Mutawalli appointed by the state... :
P3EIWGQ2 | never miss to contribute cash waqf 2.9

P3EIWGQ1 | meet the waqf officer to contribute cash jl
wagf .

255 26 265 2.7 275 28 285 29 295 3 3.05

29 |

Figure 16:Mean for Wagf Contribution

Figure 16 presents the mean for wagf contribution. The highest mean is 3 for the item
“l have contributed cash waqgf”. This is followed by the mean of 2.9 for two items and they
are “I never miss to contribute cash waqf” and “I use the method of payment for cash waqgf
giving such as payroll deduction, payment over the counter, through an agent, e-waqf and
etc”. The lowest mean is 2.7 for items “I meet the wagf officer to contribute cash waqf” and
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“give cash waqgf endowment to the manager/Nazir/Mutawalli appointed by the state Islamic
religious councils”.

Religiosity
4.5
4
4 4.1 4.2
3.5 3.8
3 3.5
2.5
2
1.5
1
0.5
0
P3FIWGQ1 | make  P3FIWGQ2 Religion P3FIWGQ3 | often P3FIWGQ4 | enjoy P3FIWGQ5 My
financial contributions affects all decisions in read books or spending time religion is my life
to my religion my life. magazines about my studying my religion. guide.
organization religion

Figure 17: Mean for Religiosity

Figure 17 shows the mean. The highest mean is 4.2 for the item “My religion is my life guide”.
This is followed by the mean of 4.1 for “I enjoy spending time studying my religion.”. The
lowest mean is 3.5 for “I make financial contributions to my religious organization”.

Conclusion
Summary of Findings and Discussion

Knowing waqf-giving behavior is crucial to the Muslim community because, from the
findings of this study, only 12% of respondents have well-versed knowledge about waqf. It
means the more knowledge about wagf the more influence of wagf giving. It is also backed
up by studies by Mokhtar & Bahari (2022), and Muhaymin et al., (2018) which indicate that
the knowledge of waqf has a relationship with Muslim waqf-giving behavior. It also concludes
that giving waqf can improve the Muslim socio-economy. Yusroni & Chadhiq (2021) also
agreed that the Islamic economic system could not be separated from wagqgf, which are
potential instruments for improving the economy of the ummah. It’s also can overcome
financial issues faced by the ummah.

The findings of the study also concluded that the decision to give cash wagf entirely
comes from individual encouragement and not to influence by others. We also find that
decision-making over charitable giving is reasonably interpreted as a privilege and a task, and
the decisions seem to reflect individual tastes (Andreoni & Rischall, 2000). The findings also
showed that happiness is the key factor in giving waqgf. The results of Cohen’s path analysis
by Boenigk & Mayr (2016), indicate that the causal direction from happiness to charitable
giving is the more dominant one. Other findings of this study show that the contribution of
waqf-giving behavior is related to the religious practice as a life guide of the Muslim path.
According to Qurrata et al.,, (2020), there is a significant relationship between Islamic
religiosity and cash waqf contribution. Justine & Abd Jalil (2022), also stated that religious
practices significantly influence the behavior of repeated waqf contributions. Shukor et al.,
(2016) also suggest that individuals knowledgeable about waqf were more likely to donate
waqf which means that understanding the concept and function of wagqf is crucial in
determining wagqf giving.
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The results of this study show that waqf-giving behavior among university students is
at a high and proud level. It also shows that students, administrators, and academics also
show a high interest in contributing to the third economic sector which is the philanthropic
sector. This finding explains that when all parties help each other the dropout problem among
poor and needy students can be overcome and ultimately contribute to the improvement of
the national economy through a high rate of graduate employment. More experts in various
fields can also be born through wagqf contributions to education that last forever.

Pedagogical Implications and Suggestions for Future Research

Waqf giving is one of the ways to do charitable fisabilillah. 1t has to be prevalent
among Muslims to be grateful to Allah al-Mighty for his given and others' favor. Rather than
that waqgf activities should be multiplied by all Muslims not only for the building of mosques,
and land for the cemetery as tradition-giving behavior. There is demand for education
financing, especially for poor and needy families background, and also for health treatment
and building a free hospital. So, research on readiness to give waqgf on education and
healthcare can be conducted by other researchers as future research. Otherwise, everybody
should know that what he gives he will give back here and hereafter as God promises to his
mankind.
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