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Abstract 
The study is conducted to identify the causal inferences – risk-taking propensity relationship 
towards entrepreneurial intention among millennials in Malacca  and the relationship 
involves variables between attitude, perceived behavior control, subjective norm and risk-
taking propensity towards entrepreneurial intention. The purpose of this research is to 
investigate entrepreneurial intention among millennials as part of the crucial element in our 
future human capital. It is important to develop youngster to become entrepreneur in order 
to deal with uncertainty global challenges. This study applies analysis using SPSS to a survey 
questionnaire of 196 respondent among millennials in Melaka, Malaysia. This study adopted 
Planned Behaviour Theory (TPB) as main underlying framework to further explained the 
variables involved. 
Keywords: Risk-taking Propensity, Entrepreneurial Intention, Attitude, Subjective Norm, 
Perceived Behavior Control. 
 
Introduction   
The past researcher tested five factors that influence entrepreneurial intention such as  need 
for achievement, internal locus of control, risk-taking propensity, creativity and perceived 
support (Phuong, 2015).  The other researcher also conducted entrepreneurial intention 
among Saudi Arabian university students which tested three factors that influence 
entrepreneurial intention which are attitude towards the behavior, perceived behavioral 
control and subjective norm (Ali, 2016). Some researchers also tested on demographic, 
attitudinal factors, educational support and behavioural factors to know the entrepreneur 
intention (Rasli et al., 2013). There are also various study such as Sadik et. Al (2018) that 
emphasized the importance of social capital among millennials and how it relates towards the 
development of their entrepreneurial intention as well as the positive relationship between 
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attitudinal astuteness and enhanced dimension of entrepreneurial skills can contribute 
towards networking ability among millennials (Wee, 2019). Of all the above studies 
mentioned, indirectly lead towards risk taking elements towards entrepreneurial intention 
but never been addressed clearly from the risk management perspective 
Most graduates from the university preferred to work at the organization rather than being 
self-employed or set up their own business. Nowadays, it is difficult to find the job and the 
graduate students need to compete with others in order to get the suitable job with good 
salary and also want a job related with their course of the study. Recent economic situation 
shows the not so encouraging growth indicator at 4.2% in 2016 compared to 5.0% in 2015 
where some organization use retrenchment strategy to reduce their cost and employed only 
small number of  workers (Raieh & Sahabudin, 2016). At the same time, the advancement of 
technology makes the company use automation system in order to save cost.  
The difficulty to find the job among millennials who are ready to forge own career path will 
be affected as statistic shown 1 out of 4 graduates remain unemployed 6 months after 
graduation, with the majority of them are  degree holders. The Department of Statistic of 
Malaysia (DOSM)  stated that total of graduates student still unemployed for 2016 is 112,000 
graduates compare to year before is 108,000 (Raieh & Sahabudin, 2016).  
To solve the issue of unemployment, being an entrepreneur is one of the solutions. Graduates 
can choose to become entrepreneur and open up their own business. Many channel support 
entrepreneurial intention even at  level such as 1 Pelajar 1 Perniagaan that started 1 January 
2017 until 31 Disember 2026 and no fees and the students can  join under this scheme (SSM, 
2017). There were only small number of millennials who graduated choose to become 
entrepreneur even though they have knowledge and skills about entrepreneurship. It also 
stated by other researchers that students do not choose to become entrepreneur because of 
low confidents and lack encouragement from other people (Wei Ni et al., 2012). Therefore, 
this study is to investigate entrepreneurial intention among millennials who already 
undergone undergraduate studies as respondents.  
 
Literature Review 
Theory of Planned Behavior (TPB) was developed by Fishbein & Ajzen (1975) from the Theory 
of Reasoned Action. In this theory, there are three kinds of factor that guide human behavior 
which consists of behavioral belief, normative belief and control belief. Behavioural belief 
produce favourable and unfavourable attitude towards the behaviour. Moreover, normative 
belief is come from perceived social pressure while control belief comes from perceived 
behavioral control. Theory Planned Behavior is thorough and reliable  theoretical specification 
(Armitage & Conner, 2001). Krueger et al. (2000) claimed that this theory gives significant 
opportunity towards better understanding and assumption of entrepreneurial action. 

• Attitude 
Belief and attitude shape individual behavior and thus it is very important to determine 
individual action (Sagiri & Appolloni, 2009).  
 
The Relationship between Attitude and Entrepreneurial Intention 
According to Ali (2016) it was found that attitude is the most significant  than other factors on  
entrepreneurial intention.  But the other researchers stated otherwise that attitude towards 
income or money does not have significant relationship with entrepreneurial intention 
(Douglas & Shepherd, 2002).  Autio et al. (2001) found that attitude and entrepreneurial 
intention has strong relationship. Van Gelderen et al. (2008) claimed that attitude and 
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entrepreneurial intention is significant relationship when it comes to financial security. Kadir 
et al. (2012) indicated that attitude has positive relationship with entrepreneurial intention 
as a career choice. Paco et al (2011) found that attitude towards behavior has a significant 
relationship with entrepreneurial intentions. Attitude is also refer to the individual ability of 
desire to carry out the entrepreneurial activity (Tshikovhi & Shambare, 2015). Díaz-García et 
al. (2015) stated that attitude is measure commitment to set up a new business and then will 
lead towards entrepreneurial initiatives. Personal attitude is described as enduring 
personalities that include positive and negative evaluation. 
 

• Perceived Behaviour Control 
Ismail et al. (2009) stated that individual that interested elements of business environment 
are more willing to engage in entrepreneurship. Pihie (2009) claimed that perceived 
behavioural control are closely related with self-efficacy. In simple words, it is an individual 
belief that they are able to do the behavior. Self-efficacy is important element that direct or 
indirectly effect on entrepreneurial intention (Krueger et al., 2000). Chuah et al. (2016) 
explained in a simple word which is perceived behavioral control is perceived control or ability 
to carry out the behavior not based on external environment but internal belief to take a 
chance, face any challenges and achieve the objective. Perceived behavioural control also 
refer to individual ability to carry out the behaviour (Samuel et al., 2013)  
 
The Relationship between Perceived Behavioral Control and  Entrepreneurial Intention 
According to Mohd Ariff et al. (2010) in their study revealed that perceived behavioral control 
is the strong factor that influence entrepreneurial intention. Krueger et al. (2000) also found 
that perceived behavior control associate with entrepreneurial intention.  Autio et al. (2001) 
in their study revealed that perceived behavioural control is the most significant factor among 
Swedes into a business.The other researchers such as Paco et al. (2011) indicated that self-
efficacy as known as perceived behavioral control do not have significant relationship with 
entrepreneurial intention. Usman (2016) found that perceived behavioural control have 
significant relationship with entrepreneurial intention among Muslim undergraduate 
students. Perceived behavioural control displayed the most significant  influence on the 
entrepreneurial intention among new entrepreneurs creation program in Thailand 
(Arkarattanakul & Lee, 2012). 
 

• Subjective Norm 
Subjective Norm is perceived social pressure whether carry out or not carry out 
entrepreneurial behaviour (Arkarattanakul & Lee, 2012). In simple words, subjective norm is 
individual carry out  the behaviour because of the pressure from family, friends, peers or 
society (Samuel et al., 2013). Yean et al. (2015) stated that subjective norm is individuals tend 
to act the recommended behavior as anticipate from their family, friends and other people.  
 
The Relationship between Subjective Norm and Entrepreneurial Intention 
In Asia society in term of impact of social norm towards entrepreneurial intention has more 
significant implication than western society (Chuah et al., 2016). Social norm can weaker the 
individual who have strong desire or high oriented to perform the behavior (Ngoc Khuong & 
Huu An, 2016). Ariff et al. (2010) stated that subjective norm have significant relationship with 
entrepreneurial intention.  
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The other researcher also supported that subjective norm have positive relationship with 
entrepreneurial intention (Gird & Bagraim, 2008). Souitaris et al. (2007) in their studies found 
that subjective norm have significant relationship with entrepreneurial intention. (Alsos et al., 
2006) found that 252 secondary school students in Nordland in Norway revealed that 
subjective norm affect entrepreneurial intention. 
 

• Risk-Taking Propensity 
Risk taking is happen to someone who has intention to start a business. Risk taking is related 
to the entrepreneurship (Gürol & Atsan, 2006). A number of empirical research support by 
the other researcher stated that characteristic of entrepreneur indicate that entrepreneur 
prefer to take moderate risk rather than extreme risk (Mueller & Thomas, 2000). Risk-taking 
propensity which is individual taking a chances in any decision the person made (Jayalakshmi 
& Saranya, 2015).Student risk perception is refer to their ability to identify the opportunities 
and turn it into business activity even they face difficulties (Samydevan et al., 2015). 
Entrepreneurs who are often engage in risk taker are willing to take risk (Moree & William, 
2002). Risk propensity is the best antecedent among other entrepreneurial traits but not 
necessary related to the entrepreneurial performance (Hao Zhao et al., 2010).  
 
The Relationship between Risk-taking Propensity and Entrepreneurial Intention 
According to Douglas & Shepherd (2002) stated that the more positive attitude toward risk, 
the stronger entrepreneurial intention. Dohse & Walter (2010) proposed that risk-taking 
propensity give positively effect on entrepreneurial intention. But the other researchers 
oppose and they found that risk-taking propensity not significant towards entrepreneurial 
intention due to effect of family background (Altinay et al., 2012).  
Gurel et al. (2010) and Yusof et al. (2007) stated that there is significant relationship between 
risk-taking propensity and entrepreneurial intention. Gerry et al. (2008) indicated that risk-
taking has significant relationship when it comes to the student interest and motivation to 
starting their own business. Wei Ni et al. (2012) stated that risk is entrepreneurial 
characteristic and to become an entrepreneur must have higher propensity to take risk. A few 
researchers found that risk taking propensity have positive relationship with entrepreneurial 
intention (Taramisi, 2009). Gürol & Atsan (2006) stated that entrepreneurial students 
significantly high score in risk taking rather than non-entrepreneurial student. 
 

• Entrepreneurial Intention 
Intentions make someone participate in their actual behavior (Dell & Amadu, 2015). There 
are many researcher studies about entrepreneurial intention and give different meaning and 
explanation about intention to be entrepreneur. Krueger et al. (2000) stated that individual 
that has intention to become entrepreneur will set their mind to achieve goals. The other 
researchers also support that statement which is persons mind can direct their attention 
towards specific goal and direct their effort to achieve it (Duijn, n.d.).  
In addition, another researcher such as Rasli et al. (2013) indicated that individual who have 
initiative in entrepreneur action will have high belief of entrepreneurial which related with 
specific opportunity. Entrepreneurial intention is based on the willingness and skills of 
individual or group of individual to establish a business in the future (Radzi et al., 2013).  
Entrepreneurship defined as individual who start their own business and it also proved that 
entrepreneurship is a key to reduce poverty and promote equality for society (Tam et al., 
2008).  
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Intention also defined as an individual cognitive that set their readiness to perform a 
particular behavior (Arkarattanakul & Lee, 2012). Entrepreneurship also known as setting up 
a business, self-employment and also refer to individual intention to set up a business in 
future (Van Gelderen et al., 2008). In simple words, intentions  predict the behavior thus, it 
lead to specific attitude (Krueger et al., 2000).  Entrepreneurial intention can be used to 
predict student involvement especially in entrepreneurship and also give an explanation why 
students are decided to venture into a business ( Ariff et al., 2010). Entrepreneur also give 
greater contribution by introduce good quality products, promote social, economic, political 
and individual well-being and social development (Ali, 2016).  Zain et al. (2010) claimed that 
entrepreneurial intention involves standing on one’s feet of their courage, goal and feeling.  
Thus, four hypotheses has been established for this research namely : 
H1: There is a positive relationship between attitude and entrepreneurial intention among 
millennials. 
H2: There is a positive relationship between perceived behavior control and entrepreneurial 
intention among millennials. 
H3: There is a positive relationship between subjective norm and entrepreneurial intention 
among millennials. 
H4:  There is a positive relationship between risk=taking propensity and entrepreneurial 
intention among millennials. 
 
Research Methodology 
The data was collected by using mail questionnaire. 196 selected as sample from 400 
respondents which already categorize as millennials who the birth years ranging from 1981 
to 1996 and already graduated at higher  institution in Melaka . However, only 192 out of 196 
return back the questionnaire which indicated 98% response rate. Item of the questionnaire 
adopted from Hisrich & Peter (2002) and Liñán & Chen (2009) by Cronbach Alpha of 0.55 and 
0.897 respectively. Researcher used SPSS Software version 22.0, “Statistical Process for Social 
Science” to acquire the analysis.  
 
Results and Discussion 
Cronbach Alpha value for this study is 0.921 which is indicates as very good. The R2 percentage 
of variance in the independent variable stands at 71.9% that explained by the variation in the 
independent variables. While the rest of the 28.1% of the variance in independent variables 
show the result could not be explained in this study. Hence, there were other independent 
variables which are not included in this study that can explain the regression equation.  

 
 

Model R R Square Adjusted R Square 
Std. Error of the 
Estimate 

1 .848a .719 .713 .50132 

a. Predictors: (Constant), Attitude, Perceived Behaviour Control, Subjective Norm and 
Risk Taking Propensity 

 
Table 2 R2 Results 

There are four hypotheses that have been summarized in Table 1. The result shows that four 
independent variables are positively related with entrepreneurial intention. Multiple 
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Regression Analysis has been used to test the hypotheses established for this study. Table 1 
shows the finding of the analysis. All four of hypotheses are accepted by statistical regression.  
 
Table 2 
Summary of Finding and Hypothesis 

Hypothesis 

STANDARD 

COEFFICIENT 

(BETA) 

SIGNIFICANT Findings 

There is a positive relationship 

between attitude and 

entrepreneurial intention 

.539 .000 Accepted 

There is positive relationship 

between perceived behavioral 

control and entrepreneurial 

intention 

.135 .005 Accepted 

There is positive relationship 

between subjective norm and 

entrepreneurial intention 

.116 .010 Accepted 

There is positive relationship 

between risk-taking propensity 

and entrepreneurial intention 

.243 .000 Accepted 

 
Conclusion 
The findings stated that all variables in this research have positive relationship with 
entrepreneurial intention including risk- taking propensity. Independent variables such as 
attitude, perceived behaviour control and subjective norm already posited and proven to be 
positively linked with certain intention or behavior of individuals but the risk-taking attitude 
specially is of extra element that possibly enhanced the element of intention in a person’s 
action and decisive manner. It warrant further research especially from risk management 
perspective.  
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