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Abstract

This study aims to identify the factors that stimulate students to get involved in the field of
entrepreneurship towards producing entrepreneurs among Bachelor Degree students from
Universiti Pendidikan Sultan Idris (UPSI). Information was obtained through the questionnaire
involving 756 students following the Bachelor Degree in Education and the Non-Education
Bachelor Degree in UPSI. A set of questionnaire was used to identify information about oneself
and the factors that stimulate the students to venture into entrepreneurship. The study results
show that most students have high level of these factors —attitude and need for achievement
whereas moderate level for interest, university, intention behind entrepreneurship, readiness,
obstacle and low for background. The need for skills and development of entrepreneurship
required by UPSI students would be the basic course in entrepreneurship, and the support from
the university, provision of capital assistance and the infrastructure such as preparing business
space and continuous hands-on courses will also spur the students to venture into
entrepreneurship. This study also shows that the majority of UPSI students are interested, have
positive attitude and the desire to become entrepreneurs.
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Introduction

The issue of unemployment among graduates is not new and it has become a cause for concern
for the country. The issue of unemployment is prevalent as universities produce thousands of
graduates every year. Graduates’ skills and knowledge cannot be used to contribute to the
national development. If the increase in the number of the graduates is not equipped with job
opportunities which are consistent with their qualification and field of study, it can make people
assume that high education in a country is not really successful in producing labour that matches

760



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES

Vol. 9, No. 3, 2019, E-ISSN: 2222-6990 © 2019

the market requirements. The inconsistency of the offering and request in the graduates’ labour
market has created a lot of issues not only in terms of the role of higher learning institutes and
the study programs offered but also in terms of the graduates produced. Thus, graduates’
involvement in the field of entrepreneurship is able to curb and reduce the issue of
unemployment. The field even offers job opportunities to other people. Therefore, students at
universities have to be encouraged or motivated to enter entrepreneurship

The study by Zairon, Noor Afizah and Elyn (2017) shows that entrepreneurship values
cannot be inherited and influenced by family background. It can be shaped and depend on the
combination of experience and knowledge obtained by the student himself or herself.
Meanwhile, the study by Haider (2013) shows that family background gives a significant impact
on students’ entrepreneurial ability and potential. The motivation and capacity to start one’s own
business for students whose family has embarked upon their own business are also higher than
those without such families. Majumdar and Varadarajan (2013) state that the tendency to
become an entrepreneur is not influenced by gender but depending more on other factors like
creativity, motivation and awareness.

The study by Mohd. Hassan (2007) shows that the majority of entrepreneurs agreed that
the factors of motivation, attitude, and skills are the most important factors in influencing them
to become an entrepreneur whereas the factor of background did not really influence them to
engage themselves in entrepreneurship. The findings of the study by Farliyanna and Nor Aishah
(2017) show that the attitude of an entrepreneur, the source of motivation and self-efficacy have
a significant, moderately positive relationship with the level of aspiration of entrepreneurship.
Salmianti (2013) shows that the factor of motivation is the one main factor that influences
students to become inclined to venture into entrepreneurship. The study by Francis et. al. (2015)
establishes that the behavioural factors like attitude, subjective norm, and presumed behavior
have a significant impact on the entrepreneurship intention. Other than that, the perceived
positive image towards entrepreneurs and an obstacle in the form of financial assistance have
also impacted their intention. The study by Amran, et. al. (2013) shows that confidence is the
strongest variable that that has a direct influence towards entrepreneurial intention. Attitude
also has a significant influence towards entrepreneurial intention. Other than that, male
graduates with working experience are found to have higher entrepreneurial intention.

Majumdar and Varadarajan (2013) have proven that the tendency to become the up and
coming entrepreneurs is not influenced by the factor of gender but depends on other factors like
creativity, motivation and awareness. Holienka, Holienkova and Gal (2015) find that students
from business administration program have noted the highest tendency towards
entrepreneurship for all six aspects being studied, compared to students from other programs.
This study further provides evidence on the importance of entrepreneurship education as it can
help instill the spirit of entrepreneurship among university students.

Based on the studies done, factors of family background, creativity, motivation, attitude,
skills, intention behind entrepreneurship, entrepreneurship education have all been associated.
Based on the literature review, this study chooses the factors aforementioned as those that
encourage UPSI students to venture into entrepreneurship towards producing entrepreneurs
among university students. Through these factors, various strategies can be planned by the
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parties held responsible in the development of entrepreneurs to conduct various programs
deemed suitable for university students.

Problem Statement

The government has allocated a big amount of money every year in developing higher education
in Malaysia. Other than the financial allocation, the increasing number of Higher Learning
Institutes (IPT) is also a crucial indicator to the effort of preparing more opportunities to the
residents to obtain higher education.

However, unemployment and the difficulty in getting a job among graduates have
become an issue that has created a negative perception towards the higher learning
development policy in this country. The Higher Learning Department’s Graduate Detection
Study, Minister of Education Malaysia shows that in 2016 the number of graduates produced was
238,187 people.

Public universities produce a total of 123,639 graduates followed by graduates from
private higher learning institutes totalling 93,191 graduates, polytechnic (23,318 graduates),
community college (7,317 graduates) and those from higher learning institutes lain totalling
1,814 graduates. All in all, 56.5% graduates stated that they have worked during their
convocation ceremonies. Meanwhile, 14.5% stated that they have furthered their studies to a
higher level, 4.0% were waiting for job placement and 2.3% were trying to improve their skills.
The remaining 22.7% were still not working when this study was conducted.

Universiti Pendidikan Sultan Idris (UPSI) is also facing the same problem. Although UPSI is
an education university, there are also non-education programs offered by the university.
Meanwhile, students following the education program are students in the open market where
they are no longer necessarily offered the job as teacher in Ministry of Education schools. A UPSI
graduate detection study (2016) shows that only 3199 people (57.3%) become teachers, 69
(1.2%) further their studies, 1592 (28.5%) are not working, 27 (0.5%) become entrepreneurs, 146
(2.6%) do their own businesses, 324 (5.8%) work in the private sector 222 (4%) become
administrators.

Employers who tend to choose more experienced workers have also contributed to the
unemployment. New graduates are not given the chance to try because most employers opine
that they do not want to suffer from any losses because of this lack of experience. For employers,
experience is crucial to facilitate work (Che Mohd Zulkifli dan Shanmuganathan Rajoo, 2016).
Another contributing factor is that the graduates tend to be choosy in selecting the job for
themselves. This is because they are still looking for the ‘right’ jobs and which promises income
that fits their academic qualifications.

The UPSI Graduate Detection study (2016) shows that 39,439 graduates (72.9%) stated
that they were still looking for jobs, 3,885 graduates (7.2 %) wanted to have a break, 2,313
graduates (4.3 percent) were waiting for placement, 2,892 graduates (5.3%) had a responsibility
towards their families, 1.452 graduates (2.7%) stated that the work offered was not suitable with
their qualifications, 1,363 graduates (2.5 %) chose not to work, 480 graduates (0.9 %) were not
interested to work, 328 graduates (0.6 %) lack the self-confidence to start working, 418 graduates
(0.8%) had health issues and 117 graduates (0.2 percent) were reluctant to move to another
place. The study by Gunadevi K. Jeevi Subramaniam and Raja Nor Safinas Raja Harun (2013)
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shows that students admitted that there is a lack of industrial training in communication skills
especially when dealing with customers and employers stress on the importance of
communicating with customers in English.

As the working opportunity in the public sector and the private sector is very limited,
university graduates have to be independent and able to choose their own career.
Entrepreneurship career is successful in creating job opportunities and further reduce the rate of
unemployment among the citizens in a country (Rosdi, 2000; Shane &Venkataraman, 2000).
Being an entrepreneur means escaping from the chains of unemployment. This means that an
entrepreneur is able to prove that this group does not need to depend on the job offers in both
the public or the private sector. The effort success of an entrepreneur will become an example
and aspiration to other people. Next, a successful entrepreneur will develop activities of
entrepreneurship by creating more job opportunities and more societal needs get to be provided.

Thus, this study is implemented among UPSI students to identify if the field of
entrepreneurship becomes their choice. Based on the literature review, an appropriate
stimulating factor is very important for a student to embark upon the field of entrepreneurship.
This is due to unemployment issues that arise among UPSI’s students need to be resolved
immediately. According to UPSI graduate detection study (2016), only 27 (0.5%) of them become
an entrepreneur and 146 (2.6%) do their own businesses. Studies on entrepreneurship interest
already conducted among UPSI students, however, a large-scale study involving both groups of
students, educational and non-educational undergraduate students have not yet been
conducted. Therefore, studies related to this among students doing Bachelor Degree in Education
in Universiti Pendidikan Sultan Idris are crucial to be done.

Research Objectives

This study is conducted to identify factors that urge students of UPSI to venture into
entrepreneurship. The factors identified are family, attitude, university, the need for
achievement, the intention behind entrepreneurship, readiness and obstacle.

Methodology

This study is a survey, aiming to get as much information as possible in relation to
entrepreneurship through a population, or specifically UPSI students. A survey was conducted
using a questionnaire. The study subject are students following the Education Bachelor Degree
program and Bachelor Degree at UPSI. This study is done on Third Year students and some are in
their Fourth Year. All nine faculties at UPSI are involved in this study. Third Year students were
chosen as the respondents of this study. The current work requires the respondents who are
deemed mature and have undergone the life process as university students. If they want to go
into entrepreneurship, they have prepared themselves and use various facilities throughout their
studies in UPSI.

The stratified sampling procedure is also adopted in this study. The study divides the
population into two sub-populations. They are Bachelor Degree in Education and Bachelor
Degree. The second sub-sample is gender. Then, the study respondents were selected through
the random sampling approach where the subject in the population has the same probability to
be chosen. A set of questionnaires comprising demographic and stimulating factors for students
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to venture into entrepreneurship which are background, attitude, interest, university, need for
achievement, entrepreneurial intention, readiness and obstacle. The questionnaire was
constructed by Muhammad Bazlan et. al (2018) containing 64 questions. The validity of the item
was measured through the relationship or the correlation between the total score and the score
of each item as proposed by Anastasi and Urbina (1997) and also by Ary et al. (2006). The Pearson
Correlation analysis method was done between the score of every item and the total score
according to the construct in question. The correlation coefficient value used to measure the
validity of the questionnaire is more than.40 as suggested by Ary et al. (2006). To measure the
reliability of the measuring tool, the Cronbach Alpha technique was adopted. This method is a
popular test and it is often used in measuring the consistency. The study finding shows that the
Cronbach Alpha coefficient for the questionnaire is 0.967.

Findings
756 respondents had answered the questionnaire distributed. According to Table 1, most of the
respondents in this study comprise of female students totaling 548 people (72.5%) and 208
(27.5%) are male students. 441 people (58.3%) are students of Bachelor Degree in Education and
315 more (41.7%) are students from other Bachelor Degree programs. The descriptive analysis
process was done on every variable of the stimulating factors namely family, attitude, interest,
university, need for achievement, intention behind entrepreneurship, readiness and obstacles.
The descriptive analysis done shows that most students have shown factors of interest,
university, intention behind entrepreneurship, readiness and obstacle at moderate level. The
highest number of students with high level of factors is evident on factors of attitude and the
need for achievement. Nonetheless, most students show low level in the factor of family
background in the sectors of business or entrepreneurship.

Table 1:
The descriptive statistics for other stimulating factors namely background, attitude, interest,
need for achievement, intention behind entrepreneurship, readiness and obstacles.

] ] Low Moderate High
Stimulating Factor
f % f % f %

Family 379 50.1 238 315 139 18.4
Attitude 9 1.2 372 49.2 375 49.6
Interest 65 8.6 377 49.9 314 41.1
University 51 6.7 364 48.1 341 45.1
Need for achievement 8 1.1 284 37.6 464 61.4
Entrepreneurial Intention 55 7.3 517 68.4 184 24.3
Readiness 134 17.7 424 56.1 198 26.2
Obstacles 261 34.5 420 55.6 75 9.9
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Conclusion and Recommendation

This study shows that the intention behind entrepreneurship cannot be inherited through family
members but it can be shaped through the student’s own experience and knowledge. The basic
knowledge about entrepreneurship obtained through education can trigger students’ spirit to go
into the world of entrepreneurship. The attitude of being able to influence individuals in making
decisions in the field of endeavor is key. This study shows that UPSI students have a positive
attitude towards entrepreneurship. The awareness towards the role, contribution and
importance of the field of entrepreneurship to self-empowerment has strengthened the
students’ attitude towards entrepreneurship.

The interest in entrepreneurship is a motivating factor that influences one to continue his
or her entrepreneurship effort. The study result shows that UPSI students who have shown
interest in venturing into entrepreneurship are at moderate level. This shows that UPSI students
still have the intention to work under other people when they finish their studies. The study
outcome establishes that the university factor influences students to venture into
entrepreneurship where most students get moderate and high scores. This study shows that
campus infrastructure is able to influence students’ interest to go into entrepreneurship. A
conducive university environment is an important element in influencing the entrepreneurship
intention among students.

The results of the study show that the majority of the students have high need for
achievement. Individuals with high level of need for achievement tend to be more motivated,
competitive and wise enough in using opportunities available in a business. This shows that
students have high internal motivation to achieve success and further urges them to go into the
world of entrepreneurship. The study also shows that the majority of the students have
moderate level in entrepreneurship intention. This is a very important element that can shape
students’ positive behavior to start a business. This is because they are also influenced by the
factor of readiness and obstacles to go into entrepreneurship. Most students obtain average
scores for the factors of readiness and obstacles. It demonstrates that UPSI students have the
readiness to venture into entrepreneurship.

Other than that, this study finds that most of the students agree with the factors of
obstacle that cause the students to lack the interest in entering the world of entrepreneurship.
This is because they are still hesitant about choosing entrepreneur as their career, about their
lack of knowledge in their business world, about the fact that they worry for the uncertainty of
their income, that they fear for competition and they are afraid to face the risk of failing in their
business. It is not common for the graduates to embark upon the field of entrepreneurship
because they do not have the interest, they do not want to take the risk, they have the mentality
of working under other people, they want to first and they are also not confident about the field
of entrepreneurship. Thus, obstacles have to be given attention in formulating strategies so that
students can be drawn into venturing into entrepreneurship after they finish their studies.

As the conclusion, according to Table 1, main factor that encouraging students to venture
into entrepreneurship was need for achievement, followed by attitude, university, interest,
readiness, entrepreneurial intention and family. The obstacles factor is still low and is not the
main factor in preventing students from entrepreneurship. Therefore, two factors which were
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readiness and entrepreneurial intention including family support should be addressed by certain
parties in encouraging students to venture into entrepreneurship.

It is hoped that this study can offer a contribution and benefit to various parties like
students, universities and Ministry of Education Malaysia in helping to increase students’
involvement in trying to go into entrepreneurship and making it as a career. The study finding
also shows that UPSI students do intend to start their own businesses. Thus, they need to be
equipped with the skills, experiences and exposure of entrepreneurship other than encouraging
and drawing students’ interest to get involved in entrepreneurship activities in the university.

The result further shows that the university supports UPSI students in embarking into
entrepreneurship. However, it is suggested that the university should take more encouraging
steps and support students if they want to try entrepreneurship. The traditional teaching and
learning approach also need to be changed from active learning examination-based learning.
Thus, the teaching method has to be instilled with learning activities such as learning by doing to
give a better impact on students’ understanding. Activities like knowledge sharing, experience,
as well as forum with entrepreneurs and successful business people will ignite the sharing of
ideas and the transfer of experiences based on entrepreneurship. Lastly, parental support is
crucial as a motivator for entrepreneurs. The university needs to involve parents to plan and help
their children to venture into entrepreneurship.
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