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Abstract

Nowadays, social media is widely used and popular among school students. It is believed that
incorporating Social Media Assisted Language Learning (SMALL) in the teaching and learning
process can help the students to learn English better. Erin, a program based on SMALL was
created to help the students learn the correct use of tenses in an interactive and fun way by
using the feature poll on Instagram. This study aimed to enhance the secondary school
students’ performance in using the tenses correctly by participating in Erin. The study also
examined the students’ perception of Erin. 30 Form 1 students from 2 schools each in Pasir
Puteh, Kelantan and Kuala Lumpur were involved in this study where they were identified
having problem in tenses area. The research design was action research using Kemmis and
McTaggart’s model. The data were collected through the pre-test, post-test and
guestionnaire. The finding showed that the students’ performance was increased significantly
after they participated in the program. Besides, the result from the students’ perception
guestionnaire revealed that they had positive attitudes towards the program as they
perceived it was very helpful in helping them learn the tenses. Therefore, these findings may
be used to help the other English teachers to incorporate SMALL in helping their students in
tenses area.

Keywords: Instagram, poll, Social Media Assisted Language Learning (SMALL), students’
perception, tenses

Introduction

The conventional teaching method which is ‘chalk-and-talk’ now seems to be the thing
of the past. Along with the technological developments, the education system has also begun
to incorporate the use of technology into the teaching and learning process. It is to ensure
that the teaching and learning process is more interactive than it has ever been before. This
is supported by the research conducted by Fadila, Mahamod, and Mohamad (2016) who
found out that the technology provided a variety of forms and choices where it facilitated
teachers’ works and prevented students from getting bored. From the use of simple
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projectors as teaching tools to the use of educational applications such as Kahoot, Quizziz,
Google Classroom, Quizlet and Padlet, teachers are continuously trying to find new ways to
keep the lesson exciting and interesting. According to Perselli (2014), schools had
continuously made an investment in digital technologies such as desktop computers, laptops
and tablets. One of the technologies which are also popular in language learning is mobile
devices. As mentioned by Hashim, Yunus and Embi (2018), mobile devices provided learning
materials which were movable, flexible and independently controlled which can make the
students extend the learning environment.

Recently, social media has become the subject of interest among educators because
teenagers and social media nowadays are practically inseparable. They have their phones
glued to their hands around the clock and most of that time is spent on social media such as
Instagram, Facebook, Twitter, Snapchat, YouTube and Smule. Based on Global Digital Report
2018 by Hootsuit and We Are Social, 75% of Malaysians spent roughly 3 hours daily using
social media and this had put Malaysia at 9th place in the world ranking. From this statistics,
it can be deduced that the teenagers are familiar with social media like Facebook, Instagram
and Twitter (Dimassi & Theologou, 2018). In fact, according to Marsh (2016), the children
were believed to be engrossed in a digital landscape from birth. Hence, it is undeniably helpful
and relevant to integrate technology like social media in English language teaching and
learning process. It is because school children are confident and competent to use it in their
daily basis. In addition, the stress on 4Cs — critical thinking, communication, collaboration and
creativity from the implementation of 21-st century learning has also encouraged the
teachers to be creative and innovative in their class in order to attend to these Gen Z’s needs.
Thus, the focus will be put more on the students’ interaction and their enjoyment on the
lesson over grades rather than the teachers (Jackson, 2017). Social Media Assisted Language
Learning (SMALL) is one of the ways to enhance English language teaching and learning
process as social media is a part of students’ lives (Chuah 2013). Instagram is one of the most
active and popular social media platforms among teenagers. According to Moshi et. al (2018),
integrating social media in the lesson would offer an exciting learning environment that
assisted the students to improve their English.

The focus of this study was limited to the use of Erln, one of the many programs that
derived from SMALL. Erin is a short form from the phrase Error Identification. It provides
students with an interactive and fun way to learn English not only in the class (offline) but
also at home (online). This is supported by research done by Gleason and von Gillern (2018)
that stated social media can be used as a way to develop learning networks that connected
students’ offline and online activities. In this study, the students were identified having
problems in using the tenses especially during the error identification activities. Thus, this
paper aimed to find out the effectiveness of using Erln in teaching the correct uses of tenses
to the students and their perception of Erln.

Literature Review
The Rise of Social Media

Social media can be defined as websites and applications that allow people to create
online communities to share information and content like photos, opinion and events quickly,
efficiently and in real-time. Thus, it has become an essential part of many people’s lives today.
Social media has undergone many changes in a span of 30 years. It started with the invention
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of the World Wide Web in 1989 by Tim Berners-Lee where it provided a platform for social
networking. Then, in 1997, the first social media site, called Six Degrees was created. It
allowed people to create profiles, add friends and share opinions in forums; the things that
people usually do with their social media nowadays. 2002 and 2003 can be described as ‘social
media surge’ where social media started to gain its popularity with the launch of Friendster
in 2002 that used elements in Six Degrees and LinkedIn in 2003 that offered networking
resources for businesses and professionals. Starting from those years, social media has
become prevalent with many sites popping out on the internet like MySpace (2003), Facebook
(2004), YouTube (2005), Twitter (2006), Instagram (2010) and Snapchat (2011). Besides, the
popularity of social media nowadays is also supported by its accessibility since it can not only
be assessed via computer and laptop but also mobile phone.

Social media is mainly used to connect with people across the globe. With the
existence of social media, the distance is no longer a barrier for people from different
countries or even different continents to get connected with each other. Even being
separated by thousands of kilometers, people can still keep up with the daily happenings of
their friends and family via social media like Facebook, Twitter and Instagram. Social media
does not only connect people but it is also a way of keeping people updated with the news
and current issues that happen in the country and around the world. News updates can be
accessed more quickly and easily on daily basis. In other words, the emergence of social media
has helped the people to obtain all the information needed at their fingertips. Moreover,
businessmen now have a larger market for the reason that they now can reach out to people
everywhere and no longer need to travel. Using social media as the marketing strategy to
promote products can not only save time and energy but also cut the cost as it is free of
charge. Thus, it is understandable why many people choose to do online business using their
social media nowadays as it is more convenient, cost-free and usually see measurable results.
In Malaysia, 58,824 online businesses have registered with the Companies Commission of
Malaysia as of February 2018 and this is proof to show how popular social media is as a
platform for online business. Today, the social media world cannot be separated from
people’s everyday lives and it definitely does not show any signs to stop growing from year
to year.

Malaysian Youth and Social Media

Ranking among the largest social media users in the Asia Pacific region; according to
Go-globe 2015, Malaysia has experienced an increased percentage of internet penetration.
Go-globe declared that social media penetration in Malaysia was the 6th highest in the Asia
Pacific region at the percentage of 53% and an average of 3.3 hours was spent by Malaysians
on social media daily. It placed Malaysia at number 3 of the highest social media users in the
region after the Philippines and Thailand. Based on the survey conducted by the Malaysian
Communications and Multimedia Commission (MCMC), in early 2015, the rate of internet
penetration in Malaysia was 70.4%. The percentage has increased to 76.9% in 2016 and 85.7%
in 2017. These increases are the indicator to show that the internet is widely used by
Malaysians and has become a part of their lives. One of the factors contributes to these
increases is the use of social media like Facebook and Twitter among Malaysians.

Social media is primarily used as a mean to connect with peers in real time even being
separated by a large physical distance. Nowadays, we can see teenagers everywhere using
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social media such as Instagram and Twitter as a platform to connect with their friends by
sharing updates, pictures, opinions, comments and views. A study conducted by Yusop and
Sumari (2013) found that most students spent 88% of their time online; socializing on a variety
of social media sites every day. In Malaysia, it is no doubt that youth are the avid users of
social media. This statement is supported with a study by Ahmad, Ismail and Nasir (2015)
where it was revealed that the largest numbers of social media users in Malaysia are those
aged 13 to 34. These people are on social media at an extended period of time for the
different purposes which include socialization, communication, building and maintaining the
relationship, overcoming loneliness, sharing information and learning.

In addition, by using social media, the youth can not only connect with their peers but
also share their same interest such as music and film. Baboo, Pandian, Prasad and Rao (2013)
pointed out that Malaysian youth mostly used social media for entertainment such as
downloading music and video files and playing online games to fill their spare time and release
stress. Besides, Malaysian youth also use social media to search for information and for
educational purposes (Yin, Agotinho, Harper and Chicharo 2014). Some students can use
social media as a platform to exchange examination questions with other students from other
states and do virtual study groups with their peers. Thus, the students are able to spend their
time on social media with beneficial activities. This can definitely stop the public’s negative
perception that social media is only for socializing and entertainment.

Social Media in Education

The use of social media for the purpose of language learning is not a new occurrence
and research has been conducted regarding this. According to Mokhtar and Dzakiria (2015),
when the social network is blended with education, it is the highest peak of e-learning
utilization. It is observed that students tend to use a lot of English when they are sharing
information or views on social media. Even if they have grammatical mistakes, this is still
considered a great way for them to keep practicing their English. Some students who actively
use social media have shown some improvements in their second language particularly in
terms of vocabulary and sentence structures. This proves that new information that is gained
in an informal and enjoyable setting is more easily retained, even if it is unintentionally. This
leads to the ideas of using social media as one of the effective learning tools which can help
students learn a topic better. According to the research by Idris and Ghani (2012), the use of
social media like Facebook could help to improve the students’ English proficiency as it is able
to promote the students’ reflective thinking and knowledge construction. This is based on the
hopes of teachers that the students will continue the learning process even when they are
not in a formal learning environment. Since they spend most of their time on social media, it
is believed that it is possible to make them learn something while they are interacting in social
media with their friends. They do not have to be constricted to a rigid learning time schedule
as they are able to learn English at any time they prefer. With the emergence of social media
like Instagram and Facebook, Social Media Assisted Language Learning (SMALL) has become
a new phenomenon that educators have taken interest in to help the students learn the target
language better.

When learning a new language like English, one of the most frequently asked
guestions is of those that involved tenses. No matter how hard teachers go through tenses

rules in class, students still find it hard to memorize all those rules. Therefore, the search for
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the most effective method to teach grammar is ongoing so that the students can learn
grammar and memorize the rules better. It is believed that an interactive way of teaching is
effective to help the students memorize better. This is where SMALL comes in. Al-Rahmi and
Othman (2016) in their study revealed that using social media in teaching and learning process
can give positive impact to the students’ academic performance. Thus, integrating social
media to teach tenses can provide the students with an environment where they can learn
tenses in a fun, enjoyable and interactive way. The students can have a better understanding
of the tenses rules as well as be more motivated to participate in the lesson. It is because they
are familiar and comfortable with the platform used, which is social media. Furthermore,
Mokhtar and Dzakiria (2015) posited that the respondents in their study found that the lesson
became easier and more engaging because they were interacting and conversing with peers
online. In other words, the ideal situation for effective grammar learning is when the students
are relaxed, having fun and interacting with their peers. Therefore, it is believed that
integrating SMALL to teach tenses can increase the students’ performance in learning the
target language.

Methodology

The research design chosen was the action research using Kemmis and McTaggart’s
model. The study was carried out at 2 secondary schools each in Pasir Puteh, Kelantan and
Kuala Lumpur. This action research was chosen to see the effectiveness of using Erln, a
program derived from SMALL in learning the tenses rules and also the students’ perception
of using ErIn. For this purpose, 30 form 1 students participated in the program. Most of them
were average and weak students where they were identified having trouble in tenses area,
especially during the error identification activities.

iy

5

Figure 1: Kemmis and McTaggart’s Model
The instruments used to collect the data were the students’ pre-test and post-test
result and the questionnaire, using a 5-point Likert scale. The students sat for the pre-test
where they had to answer 3 sets of error identification activity containing 25 questions that
tested them on the various tenses. After the pre-test, the students were asked to follow the
teacher’s Instagram account in order for them to participate in the Erin program.

During the execution of Erln, the students were exposed to various exercises of tenses
in series of the polls posted by the teacher on the Instagram account. This program was
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conducted for 3 weeks in order to familiarize the students with the tenses rules. The students
were encouraged to be actively engaged in the program by choosing and voting for the correct
answers. After the polls were closed, the results were discussed using the comment section
where teacher and students could interact with one another. The teacher could choose to
give constructive feedback to the students either individually (direct message) or in a group
(comment section).

After that, the students sat for the post-test using the same questions as in pre-test
to see the effectiveness of Erin in improving the students’ English, especially in tenses area.
At the end of the program, the 10-item questionnaire using 5-point Likert scale was
distributed to the students to identify the students’ perception of Erin. The data collected for
the pre-test and post-test and the questionnaire were computed and analyzed and the results
were then reported.

Findings and Discussion

The findings were divided into 2 sections. First, the results for the effectiveness of Erin
were presented and discussed. Then, it was followed by the results for the students’
perception of Erln. Analyses of these two had yielded valuable information about how SMALL
can be used to help the students to learn English better.

The Effectiveness of Erin

Based on Table 1 below, there were 53% of students who scored below 10 during the
pre-test. It was 16 out of 30 students who took part in the program and these results were
quite alarming. 44% of students managed to score the marks ranging from 11 — 15 and only
3% of students, which was equal to one student was in the 16 — 20 mark range. Besides, none
of the students was able to get into 21 — 25 mark range. It can be concluded that almost all of
the students who participated in the Erin program were considered weak and average
students and they had difficulty in using the tenses correctly.

After participating in the Erln program for 3 weeks and then sitting for the post-test,
the results showed substantial rises in the students’ performances. In the post-test, 37% of
students were successful to get into 21 — 25 mark range compared to the pre-test where none
of them managed to do so. There were 53% of students in 16 — 20 mark range and only 10%
of students were in 11— 15 mark range. These rises indicated that the Erln program succeeded
in helping the students to learn the correct uses of tenses.

509



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES

Vol. 9, No. 1, 2019, E-ISSN: 2222-6990 © 2019

Table 1
Mark Comparison Between Pre-Test and Post-Test
Pre-Test Post-Test
Mark Range (%) (%)
0-5 3 0
6-10 50 0
11-15 44 10
16 -20 3 53
21-25 0 37

The results indicated that the integration of SMALL-based program could actually help
the students to learn the tenses rules. This is because the students are able to perform and
learn better when they are comfortable with the medium used during the teaching and
learning process and in this case, is Instagram. This is concurred with the research by Moshi
et. al (2018) where it was found that integrating social media in the lesson would offer an
exciting learning environment that assisted the students to improve their English. Besides,
integrating SMALL for teaching and learning process can motivate and encourage the
students to be actively engaged in the lesson, especially those who are quiet and shy.
According to Mokhtar and Dzakiria (2015), the lesson became easier and engaging when the
students were interacting and conversing with peers online. It is because some students are
not comfortable to speak in the classroom because they do not want to be the centre of the
attention. Therefore, SMALL-based program can help these kinds of students and they will
not be left behind.

Students’ Perception of Erin

The first item in the questionnaire was intended to find out the number of students
who had any experiences in participating in a SMALL program before. Based on Table 2 below,
only 43% of students had taken part in the SMALL program before while 57% of them did not
have any experience in doing so.

Meanwhile, the items from number 2 to 10 in the questionnaire aimed to discover the
students’ perception of Erin. The mean of percentages for item 2 to 10 was calculated. It was
inferred that more than 98% of students had positive views on the use of Erin. They agreed
that Erin played a significant role in helping them to learn the tenses rules better. All of the
students were in consensus that they could learn the tenses easily using Erln as it was more
fun. In addition, they also had more time to work on the answers as each poll was opened for
24 hours. From the questionnaire, the students had positive views on the use of Erin because
they were able to get fast response and feedback from the teacher. They were also able to
interact actively with their teacher and friends during the discussion in the comment section
or they could message their teacher personally by using a direct message. Besides, the
exciting learning environment provided by Erln in teaching the tenses rules also helped the
students to do better in the post-test. It was because the students were comfortable and
more motivated to learn the tenses using a medium that they were familiar with and in this
case was Instagram.
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Disagree Neutral Agree

No. Item (%) (%) (%)
1. | have participated in this kind of program before. 57 43
2. | feel that it is easier for me to learn grammar this way. 100
3. | feel that it is more fun to learn grammar this way. 100
4. | feel the time flexibility helps a lot in enabling me to 100
participate in this program.

5. Learning grammar this way helps me to memorize the 7 93
rules better.

6.  The explanation that the teacher provides after each 100
exercise helps a lot.

7. Fast response and feedback from the teacher after each 7 93
exercise helps a lot.

8.  This program helps me to memorize grammar rules better 3 97
in a shorter time.

9. | prefer doing grammar exercise this way because | can 100
interact with fellow students and the teacher better.

10. |feel that my ability to answer tenses question has 100

improved a lot thanks to this program

Table 2: Students’ Perception of Erin

The findings showed that the use of Erln in learning process played a significant role
in helping the students to improve their use of tenses. Erln helps the students to learn English
not only in the class but also at home. In other words, the learning process will not be stopped
at the end of the lesson but it will be continued even after the school hour. So, the students
are able to spend their time on social media with beneficial activity. This is in line with the
research done by Gleason and von Gillern (2018) that found social media provided learning
networks that connected students’ offline and online activities. Moreover, Erin also acts as a
helper to the teacher as sometimes the teacher is not able to attend to all the students’ needs
during the teaching and learning process because of the time constraint. The teacher can
spend more time with the students even after the school hour. By attending to all the
students’ needs using Erln, the teacher can ensure that the students would not be left behind
and thus, the students’ English can be improved.

Conclusion

Overall, a SMALL-based program does play an important role to help the students
learn the tenses rules. All of 30 students who participated in the Erin program for 3 weeks
had shown substantial rises in their post-test. This finding was in line with the study by Al-
Rahmi and Othman (2016) that revealed using social media in teaching and learning process
can give positive impact to the students’ academic performance. Besides, the students also
had positive perceptions of Erin. Majority of them agreed they learnt tenses better using Erin
since it was fun, flexible and they were able to interact actively with friends and teachers, as
well as getting fast feedback. Based on the findings, it is recommended for the teachers to
integrate SMALL-based program in their teaching and learning process as the lesson can be
more interactive and effective. The language will be grasped by the students faster as they
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are learning it in an enjoyable and comfortable setting. In conclusion, it is hoped that this
study could shed some light in the efforts of helping the students to improve their English and
encourage the teachers to integrate SMALL-based program in their teaching and learning
process.
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