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Abstract 
This study aims to determine the significance of the effect of capital structure, liquidity 

and sales growth on company value. The population of this research is the food and beverage 
sub-sector manufacturing companies listed on the Indonesia Stock Exchange for the period of 
2016-2018, with a population of 13 companies. Determination of the number of samples in 
this study using a purposive sampling method, the purpose of using purposive sampling is to 
obtain a representative sample in accordance with the criteria determined by the researchers. 
Data analysis techniques used in this study are multiple linear regression analysis techniques 
and hypothesis testing F-statistics to test influence simultaneously. This study also uses t-
statistics to partially test the regression coefficients. The classical assumption test results 
show that there are no deviations from the classical assumptions. This shows that the 
available data meets the requirements to be analyzed with multiple linear regression models. 
From this study it was concluded that the Capital Structure variable simultaneously and 
partially had a positive effect on Firm Value, the Liquidity variable simultaneously and partially 
had a positive effect on Firm Value while the Sales Growth variable simultaneously and 
partially had no effect on the Firm Value variable. 
Keyword: Capital Structure, Liquidity, Sales Growth, Firm Value. 
 
Introduction 
Globalization has an impact in the economic field on business and business competition. The 
development of increasingly rapid globalization has become unavoidable whether liked or 
not. This also makes business competition tougher. In general, a company that is established 
has short-term and long-term goals. The short term goal of a company is to maximize a profit 
or wealth. While the long-term goal of a company is to prosper shareholders by increasing 
the value of the company.  

For an investor, creditors and stakeholders the value of the company is an important 
concept in determining investment in order to get capital gains and anticipate the risks that 
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occur. Before making a decision to invest in the capital market they need an accurate analysis. 
In investing, investors, creditors and stakeholders will consider the best company to which 
their capital will be invested. To consider this, investors can see the value in the company. 
The higher the stock price, the higher the value of the company. One phenomenon that occurs 
related to the value of the company is the Salim Group company engaged in the consumer 
goods sector business that is believed to have good prospects. In 2019 the Salim Group's 
holding company, PT Indofood Sukses Makmur Tbk (INDF) posted a net value of Rp45.7 billion. 
So, with this net increase in value, INDF shares also rose to 2.78% to Rp7,400 per share. INDF 
shares that move from the lowest level of Rp7,275 per share to the highest level of Rp7,450 
per share. INDF traded its shares and recorded a volume of 10.21 million shares with a 
frequency of 2,707 transactions. As for the transaction value collected, it reaches up to 
Rp75.22 billion. With the increase in the company's stock price which shows an increase in 
the company's value, this can also be responded to by the market. There are several factors 
that affect a company's value, including: capital structure, liquidity, and sales growth. Capital 
structure is a funding decision taken by a company to choose the right composition in 
choosing the optimal capital. A good capital structure will have an impact on the company 
and indirectly the company's financial position will increase and the value of the company will 
be high. However, in managing capital structure if there is an error it will also result in a large 
debt value, this will also lead to financial risks in the inability of the company to pay debts and 
interest expenses so that in this case the value of the company will also decline. To assess a 
company's value can also be seen from the company's performance which can be measured 
by financial ratios. One of the financial ratios is liquidity measured by Current Ratio. Liquidity 
is the ability of a company to meet short-term obligations on time. That is, if the value of a 
company's liquidity is high, it will reflect the company's high ability to meet or pay short-term 
obligations. A good company liquidity value will be considered as having a good performance 
by investors. 

 
Company value can also be influenced by sales growth. Sales growth is the company's 
achievements in the past, because sales growth is used by companies to predict the 
company's achievements in the future. If sales growth is increasing every year, it will show a 
better company value. Except, provided the increase in sales is not followed by an increase in 
costs that exceed the level of sales growth. This can be used by investors as an indicator of 
their consideration to invest later in the company. 
The research according to Sumarauw et al., (2015) found that the Capital Structure has 
positive and significant results on the value of the company. While other studies conducted 
by Dhani & Utama (2017) have conflicting results, that the capital structure has a negative 
and significant value to the value of the company. Astuti & Yadnya (2019)  revealed that 
liquidity has a positive and significant effect on firm value. Another study was also conducted 
by Sudiani & Darmayanti (2016)  who have conflicting results that liquidity has a negative but 
not significant effect on firm value. Research by Trang et al., (2015)  revealed the results of 
his research that sales growth had no significant positive effect on firm value. On the other 
hand, research conducted by Mandalika (2016) stimulant sales growth does not have a 
significant relationship to firm value nor partially has a significant relationship. Based on the 
background description and the existence of a research gap from previous studies regarding 
the relationship between Capital Structure, Liquidity, and Sales Growth on Firm Value, this 
study was conducted to re-examine the effect of Capital Structure, Liquidity, and Sales Growth 
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on Firm Value in the manufacturing sector food and beverage listed on the Indonesia Stock 
Exchange for the period of 2016-2018. 
 
Literature Review 
Signaling Theory by Brigham dan Houston (2001) revealed that a signal or signal is an action 
taken by a company to provide instructions to investors about how management views the 
company's prospects. If the manager has confidence that the company's prospects are good, 
and of course wants the stock price to increase, then the manager must communicate this to 
investors. Signal theory also explains why companies have the urge to provide financial 
statement information to external parties. There is a push for companies to provide 
information because there is information asymmetry between companies and future 
prospects rather than outside parties (investors and creditors). Lack of information from 
outside parties about the company can cause them to protect themselves by giving a low price 
to the company. 
 
Companies can increase company value by reducing asymmetry. One way to reduce 
asymmetry is by giving signals to outsiders. The relationship of signal theory with this research 
shows that company value is often considered as a signal for investors in assessing the merits 
of a company, this is because the company's value can have an influence on the company's 
stock price. The increase in stock prices is considered as a signal that the company has good 
prospects in the future.The value of the company Company value is a description of the 
condition of a company. . (Sujoko dan Soebiantoro, 2007) stated that the value of the 
company is the investor's perception of the company's success rate which is closely related 
to its stock price. High stock prices will also create high company value. The increase, the value 
of the company is an achievement, which is in accordance with the wishes of the owners, 
because with the increasing value of the company, the welfare of the owners will also 
increase. Company value is also defined as market value. Various policies taken by 
management in an effort to increase the value of the company through increasing the 
prosperity of the owners and shareholders who are reflected in the share price (Brigham, 
2006). 
 
Capital Structure  
Capital structure is a comparison between long-term sources that are loans and own capital 
sendiri (Husnan, 2001). (Sundjaja dan Barlian, 2003) state that capital structure is one of 
complex financial decisions because it is related to other financial decision variables. To 
achieve the company's goals in maximizing shareholder wealth, financial managers must be 
able to assess capital structure and understand its relationship to risk, yield or return on value. 
Capital structure has a target that is to create a composition of debt and venture capital that 
is most appropriate and most profitable in terms of debt and venture capital that is most 
appropriate and most profitable in terms of finance keuangan  (Brigham and Houston, 2011). 
 
Liquidity is a ratio used to measure a company's ability to meet its short-term obligations 
(Kasmir, 2010). Liquidity is used to measure a company's ability to pay short-term liabilities 
using its current assets. Companies that have sufficient ability to pay short-term obligations 
are referred to as liquid companies. Liquidity also relates to its ability to convert certain 
current assets into cash and demonstrate the strength of a company's funds to mark various 
operating activities of the company, make investments and pay for company obligations. 
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Liquidity is proxied by a current ratio. The higher the current ratio, the higher the ability of a 
company to pay short-term obligations. Conversely, the lower the current ratio, the lower the 
company's ability to pay short-term liabilities. Companies with high liquidity show the high 
ability of companies to meet their short-term obligations, namely companies in a healthy 
financial condition, and the higher the liquidity will increase the value of the company. 
 
Sales Growth 
Sales growth reflects the marketing performance of a company and is the company's 
competitiveness in the market. Sari (2013) states that increasing sales growth will encourage 
increased company value and make investors more confident and confident to invest their 
funds in the company. Sales also have a strategic influence on a company, because sales must 
be supported by assets or assets and if sales are increased, assets must be added (Weston 
dan Brigham, 2001). Sales from the previous year, the company can optimize its resources. 
 
Sales growth has an important role in working capital management. By knowing how much 
sales growth, companies can predict how much profit they get. Companies with low levels of 
sales will affect profits, thereby impacting on the decline in corporate revenue. That is 
because increased sales can cover costs used during the production process, so company 
profits can also increase. 
 
Hypothesis Development 
Relationship between Capital Structure and Firm Value 
Understanding capital structure according to Riyanto (2013)  is a balance or comparison of a 
long-term debt with own capital. In the capital structure DER (Debt to Equity Ratio) is a ratio 
measuring the ability of companies to return the cost of debt through the company's own 
capital as measured by total debt and total capital (equity). Signaling Theory (Signal Theory) 
explains that companies with prospects profitable will try to avoid selling shares and trying 
every new capital needed by other means, including the use of debt that exceeds the target 
of normal capital structure. In the research of Sumarauw et al., (2015) found that the Capital 
Structure variable simultaneously had a positive and significant effect on Company Value. The 
sample used in the study was plastic and packaging companies listed on the Indonesia Stock 
Exchange in the period 2010-2013 with a total of 8 companies using purposive sampling 
methods. 
Based on the description and results of previous studies, the hypotheses built are:  
H1: Capital Structure has a positive effect on Company Value 
 
Relationship between Liquidity and Company Value 
Liquidity is a company's ability to meet its short-term obligations. Liquidity management must 
be able to contribute to the realization of corporate value creation (Michalski, 2010). Because, 
good liquidity will be considered by investors to have good performance. In this case, 
investors will be interested to invest their capital in the company . (Sartono, 2000). (Astuti & 
Yadnya, 2019) in their research which aims to examine the effect of dividend policy, liquidity, 
profitability and firm size on company value. The sample used in this study is manufacturing 
companies listed on the Indonesia Stock Exchange in the period 2010-2013 with a total of 20 
companies using purposive sampling and using multiple linear regression analysis techniques. 
The results showed that the Dividend Policy, Liquidity, Profitability and Company Size partially 
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had a positive and significant effect on Company Value. Based on the description and results 
of previous studies, the hypotheses built are: 
H2: Liquidity has a positive effect on Company Value 
 
Relationship between Sales Growth and Company Value 
Sales growth is an increase in the number of sales from year to year. Sales growth can reflect 
the company's ability to increase sales from time to time. Sales growth also reflects the 
manifestation of investment success in the past period that can be used as a prediction of 
future sales growth. Besides sales growth is also an indicator of demand and competitiveness 
of companies in an industry (Detiana, 2011). Trang et al., (2015)  in his study aimed to examine 
the effect of Sales Growth, Company Size, ROA, and Capital Structure on Company Value. The 
sample used is that of companies listed on the LQ 45 Index 2009-2013. The research technique 
used is Purposive Sampling and obtained by 20 companies as research samples and using the 
Multiple Linear Regression test. The results showed that Sales Growth had no significant 
positive effect on Company Value, Company Size had a non-significant negative effect on 
Company Value. Whereas ROA and Capital Structure have a positive effect on Company Value. 
 
Based on the description and results of previous studies, the hypotheses built are: 
H3: Sales Growth has a positive effect on Company Value 

 
Research Methodology 
Population and Sample 
The population used in this study is the industrial manufacturing companies in the food and 
beverage sector. The sample is a part of the number and characteristics possessed by a 
population. In this study the number of samples taken were as many as 14 companies. This 
study uses a purposive sampling technique, where the samples are determined according to 
criteria determined by the researcher. The criteria determined in this study for determining 
the sample are as follows: 1). Food and Beverages Sub-sector manufacturing industry which 
is listed on the Indonesia Stock Exchange for 3 consecutive years in the 2016-2018 period; 2). 
Manufacturing of the Food and Beverages Sub Sector which reported its financial statements 
for 3 consecutive years in the 2016-2018 period. 
 

Operational Definition and Variable Measurement 
Company Value (Y) 
 Mardiyanto (2009) explains that the company's value is the present value of a series 
of cash inflows that the company will produce in the future. One indicator used to measure 
company value is PER (Price Earning Ratio). According to Brigham and Houston (2006), PER is 
a comparison between the closing price and earnings per share. PER can be calculated by the 
formula: 
 

𝑷𝑬𝑹 =
𝑺𝒕𝒐𝒄𝒌 𝒎𝒂𝒓𝒌𝒆𝒕 𝒑𝒓𝒊𝒄𝒆

𝑬𝒂𝒓𝒏𝒊𝒏𝒈𝒔 𝒑𝒆𝒓 𝒔𝒉𝒂𝒓𝒆
 

 
Capital Structure (X1) 
Understanding capital structure according to Riyanto (2013)  is a balance or comparison of a 
long-term debt with own capital. In the capital structure DER (Debt to Equity Ratio) is a ratio 
measuring the ability of a company to return the cost of debt through its own capital owned 
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by the company as measured by total debt and total capital (equity). 
Formulas that can be used are: 

 

𝑫𝒆𝒃𝒕 𝒕𝒐 𝑬𝒒𝒖𝒊𝒕𝒚 𝑹𝒂𝒕𝒊𝒐 =
𝑻𝒐𝒕𝒂𝒍 𝒅𝒆𝒃𝒕

𝑻𝒐𝒕𝒂𝒍 𝑬𝒒𝒖𝒊𝒕𝒚
 

 
Liquidity (X2) 
Liquidity is a company's ability to meet its short-term obligations. Liquidity management 
must be able to contribute to the realization of corporate value creation (Michalski, 2010). 
Because, good liquidity will be considered by investors to have good performance. In this 
case, investors will be interested to invest their capital in the company. According to 
Sartono, (2000:62) liquidity can be measured by Current Ratio, which is the ratio between 
current assets divided by current debt. Formulas that can be used are: 

 

𝑪𝒖𝒓𝒓𝒆𝒏𝒕 𝑹𝒂𝒕𝒊𝒐 =
𝑪𝒖𝒓𝒓𝒆𝒏𝒕 𝒂𝒔𝒔𝒆𝒕

𝑪𝒖𝒓𝒓𝒆𝒏𝒕 𝒍𝒊𝒂𝒃𝒊𝒍𝒊𝒕𝒊𝒆𝒔
 

 

Sales Growth (X3) 
According to Weston and Brigham (2001) sales have a strategic influence on a company, 
because sales made must be supported by assets or assets and if sales are increased then 
assets must be added. By knowing sales from the previous year, the company can optimize 
existing resources. Formulas that can be used are: 

 

𝑮𝒓𝒐𝒘𝒕𝒉 𝒐𝒇 𝑺𝒂𝒍𝒆𝒔 =
𝐒𝟏 − 𝑺𝒕 − 𝟏

𝑺𝒕 − 𝟏
𝒙𝟏𝟎𝟎% 

 

Information: 
S1: sales in the t-year 
St-1: sales in the previous period 
 
Data Analysis  
In this study using multiple linear regression analysis which is used to measure the effect of 
the dependent variable on the independent variable and predict the dependent variable using 
the independent variable. This analysis is also used to determine the direction of the 
relationship between the independent and dependent variables whether each independent 
variable is positively or negatively related (Priyatno, 2013:116).  Before multiple linear 
regression analysis is performed to determine the effect of independent variables on the 
dependent variable together, classic assumption testing will be performed. Classical 
assumption testing consists of: (1) Normality Test, (2) Multicollinearity Test, (3) 
Heteroscedasticity Test, (4) Autocorrelation Test. 
 
The regression equation can be formulated as follows: 
𝒀 = 𝜶 + 𝜷𝟏𝑿𝟏 + 𝜷𝟐𝑿𝟐 + 𝜷𝟑𝑿𝟑 + 𝒆  
 
Keterangan: Y =  Nilai Perusahaan 

         = Konstanta 

1... n  = Konstanta Variabel Independen 
X1         = Variabel Struktur Modal 
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X2         = Variabel Likuiditas 
X3         = Variabel Pertumbuhan Penjualan 
e            = Residual Eror 

 
Research Results and Discussion 
Descriptive Statistics 
Statistical testing is done to provide an overview of data conditions. Descriptive statistics are 
the relationship between data collection and summarization, as well as the presentation of 
these results. 
Descriptive analysis results can be seen in the following table 1: 
 

Table 1 
Statistik Deskriptif 

 N Minimum Maximum Mean Std. Deviation 

Company value 39 -900.07 573.69 -.1616 222.12074 

Capital structure 39 .09 2.22 .8613 .57652 

Liquidity 39 .56 7.78 2.2805 1.93974 

Sales growth 39 -.74 14.23 .5236 2.32661 

Valid N (listwise) 39     

     Sumber:  Hasil Olah Data 2020 
 

Based on the results of table 1 the descriptive statistics above can be seen that the amount 
of data used in this study amounted to 39 samples, obtained from a total sample of 13 
companies multiplied by the study period of 3 years (2016-2018). In the descriptive statistical 
table above can be seen the mean value, as well as the level of spread (standard deviation) of 
each variable studied. The mean value is a value that shows the magnitude of the effect of 
the independent variable on the dependent variable. From table 1, a description for each 
variable is obtained as follows: 
The table above shows that the company value variable measured using PER (Price Earning 
Ratio) has the lowest mean value of -0.1616 with a standard deviation of 222.120074 and a 
minimum value of -900.07 and a maximum value of 573.69. The capital structure variable in 
the table above also has a value of the mean is 0.8613 with a standard deviation of 0.57652 
and a minimum value of 0.09 and a maximum of 2.22. 
 
Liquidity variable in this study has the highest mean value of 2.2805 with a standard deviation 
of 1.93974 and a minimum value of 0.56 and a maximum of 7.78. Sales growth variable also 
has a mean value of 0.5236 with a standard deviation of 2.32661 and a minimum value of -
0.74 and a maximum of 14.23. 
 
Classic assumption test 
Normality Test 
Normality test is carried out to find out whether the confounding or residual variables have a 
normal distribution or not. The normality test results can be seen through table 2 as follows: 
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Table 2 
Normality test 

  

N 39 

Normal Parametersa,b 
Mean 0E-7 
Std. Deviation 198.56398066 

Most Extreme Differences 
Absolute .185 
Positive .185 
Negative -.176 

Kolmogorov-Smirnov Z 1.153 
Asymp. Sig. (2-tailed) .140 

Sumber: Hasil Olah Data 2020 
 
The normality test in the table above is done using the Kolmogrov-Smirnov Test one sample 
analysis. The results of the normality test in the study can be seen in table 2. above, where 
the test results show that the Asymp value. Sig (2-tailed) 0.140)> 0.05 (level of significanti). 
From these results it can be concluded that the regression model meets normal 
assumptions.Multicollinearity Test multicollinearity test was conducted with the aim to test 
whether the regression model found a correlation between independent variables. A good 
regression model should not occur between independent variables, because if that happens 
then the variables are not orthogonal or there is a similarity. Multicollinearity test results can 
be seen through table 3 as follows: 
 
Table 3  
Multicollinearty test 

Model Collinearity Statistics 

Tolerance VIF 

1 

Capital structure .550 1.819 

Liquidity .620 1.612 

Sales growth .857 1.166 

Sumber: Hasil Olah Data 2020 

 
Based on the results of table 3 test results through the Variance Inflation Factor (VIF) on the 
results of the Coefficient output table, each independent variable has a VIF of no more than 
10 and a Tolerance value of not less than 0.1. So that the test results can be concluded that 
the independent variables tested were not multicollinearity problems 
occur.Heteroscedasticity TestHeteroscedasticity test is done to test whether in the regression 
model there is an inequality of variance from the residuals of one observation to another. A 
good regression model is called homoskesdatisitas or heteroscedasticity does not occur. The 
heteroscedasticity test can be seen in the graphic image as follows: 
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Picture 2. Heteroscedasticity test  

 
Source : Data result, 2020 

 
The heteroscedasticity test above was carried out via scatterplot (ZPRED dependent 
predictive value with SRESID residuals). Based on the test results of heteroscedasticity test 
above, visible points spread above and below or around the number 0. The spread of data 
points does not form a pattern. Then it can be concluded that the independent variable is free 
from the classical assumption of heteroscedasticity and is suitable for use in 
research.Autocorrelation TestAutocorrelation test is done with the aim to see whether there 
is a correlation between a period t with the previous period (t-1). The autocorrelation test 
results can be seen through table 4 as follows: 
 
Table 4 
Autocorelation test 

Model R R Square Adjusted R Square Std. Error of the 
Estimate 

Durbin-Watson 

1 .448a .201 .132 206.89893 1.690 

Source : Data result, 2020 
  
The autocorrelation test above was carried out with the Durbin Watson test (DW test). Based 
on the autocorrelation test results above obtained by Durbin Watson 1,690. To find out the 
autocorrelation area of the Durbin Watson values that is to test using the boundary table (dL) 
and the limit (dU) with the number of independent variables (K) = 3 and the number of 
samples (n) = 39, then based on the Durbin Watson table obtained dL = 1.3283 and dU = 
1.6575 so that the results obtained are 1.6575 <1,690 <4 - (1.6575) thus the decision results 
obtained indicate that the research data does not have autocorrelation.Multiple Linear 
Regression Test. 
 
Table 5 
Multiple regression test 
Model Unstandardized Coefficients Standardized 

Coefficients 
t Sig. 

B Std. Error Beta 

1 

(Constant) -302.463 108.985  -2.775 .009 

Capital structure 225.602 78.514 .586 2.873 .007 

Liquidity 49.436 21.972 .432 2.250 .031 

Sales growth -9.063 15.579 -.095 -.582 .564 

Source : Data result, 2020 
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 Based on the results of multiple linear regression testing in the table above, the 
regression equation is obtained as follows: 
 

𝒀 = −𝟑𝟎𝟐. 𝟒𝟔𝟑 + 𝟐𝟐𝟓. 𝟔𝟎𝟒𝑿𝟏 + 𝟒𝟗. 𝟒𝟑𝟔𝑿𝟐 − 𝟎. 𝟐𝟓𝟐𝑿𝟑 
 
The multiple linear regression equation above can be interpreted as follows: 
Constants have a value of -302,463, this shows if the variable Capital Structure (X1), Liquidity 
(X2), and Sales Growth (X3) is 0, then the variable Company Value (Y) has a value of -302,463. 
Capital Structure Variable (X1) has a regression coefficient of 225.602 which means that if the 
capital structure increases by one percent, then the company value will increase by 22.56%. 
The capital structure variable regression coefficient (X1) is positive, meaning that there is a 
positive relationship between the capital structure variable (X1) and the firm value variable 
(Y). So, the increasing value of the capital structure will also be followed by an increase in the 
value of the company. Liquidity Variable (X2) has a regression coefficient of 49,436 which 
means that if liquidity increases by one percent, an increase in the value of the company will 
be followed by 4,943%. The regression coefficient of the liquidity variable (X2) is positive, 
meaning that there is a positive relationship between the liquidity variable (X2) and the firm 
value variable (Y). So, increasing the value of liquidity will also be followed by increasing the 
value of the company. 
Sales Growth Variable (X3) has a regression coefficient of -9.063, meaning that if liquidity 
increases by one percent, an increase in the value of the company will be followed by -906.3%. 
The regression coefficient of the sales growth variable (X3) is negative, meaning that there is 
a negative relationship between the sales growth variable (X3) and the firm value variable (Y). 
So, the increasing value of the capital structure is also not followed by an increase in the value 
of the company. The results of the multiple linear regression equation show the direction of 
the influence of each independent variable on the dependent variable shown by each 
coefficient of the independent variable. A positive independent variable regression 
coefficient means that the independent variable has a direct effect on Company Value. While 
the negative coefficient of the independent variable means that the independent variable has 
no influence or opposites to the Company Value. 
 
Determinant coefficient test (R2) 

 

Table 5 
Coefficient determinant test  

Model R R Square Adjusted R Square Std. Error of the 
Estimate 

1 .448a .201 .132 206.89893 

Source : Data result, 2020 
 

The coefficient of determination (Adjusted R2) seen in table 5 indicates the ability of the 
multiple regression equation to show the level of model explanation of the dependent 
variable. The magnitude of the coefficient of determination (Adjusted R2) is 0.132 or 13.2% 
this means that the ability of the independent variable in this case is the variable Capital 
Structure, Liquidity, Sales Growth and profitability simultaneously has an influence on the 
variable Company Value of 13.2%, while the rest is 86.8% (100% - 13.2%) explained by other 
factors outside the study. 
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Hypothesis test 
 
Table 6 
F test 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 376578.813 3 125526.271 2.932 .047b 

Residual 1498250.868 35 42807.168   

Total 1874829.681 38    

Source : Data result, 2020 
 
Table 6 above shows that this equation model has a Fcount value of (2,932)> Ftable of (5%, 
3.35) (2.87) and with a significance level of 0.47. Significance value of 0.047 < (0.05) indicates 
that the independent variable, namely Capital Structure, Liquidity, and Sales Growth, 
simultaneously has a significant effect on the Company Value.  T-test or partial test is 
performed to determine whether the independent variable partially (individually) 
significantly influences the dependent variable (independent variable). A pasial test is done 
by comparing the t count with t table so it is often called the t test. T test can be seen in the 
table as follows: 
 

Table 7 
Hyphoteses test 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) -302.463 108.985  -2.775 .009 

Capital structure 225.602 78.514 .586 2.873 .007 

Liquidity 49.436 21.972 .432 2.250 .031 

Sales growth -9.063 15.579 -.095 -.582 .564 

    Source : Data result, 2020 
 
Discussion 
Hypothesis 1: Effect of Capital Structure on Company Value 
The effect of capital structure on firm value in this study was analyzed using multiple linear 
regression models. Based on the results of the multiple linear regression test in table 7 above 
obtained a significance value of (0.007) <0.05 and t-value (2887)> t-table (2.02). Then it can 
be concluded the first hypothesis testing states that capital structure has a positive and 
significant effect on firm value, so H1 is accepted H0 is rejected. The results of this study are 
in line with the results of research from Sumarauw et al (2015)  which in his research also 
found that capital structure has a positive and significant effect on firm value while Dhani & 
Utama, (2017) research has conflicting results, that capital structure has a negative value and 
not significant to the company's value. 
 
Hypothesis 2: Effect of Liquidity on Company Value 
The effect of liquidity on firm value in this study was analyzed using multiple linear regression 
models. Based on the results of the multiple linear regression test in table 7 above, the 
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significance value of (0.031) <0.05 and t-value (2.250)> t-table (2.02) were obtained. Then it 
can be concluded the second hypothesis testing states that capital structure has a positive 
and significant effect on firm value, so H1 is accepted H0 is rejected. The results of this study 
are in line with the research of Astuti & Yadnya (2019) revealed that liquidity has a positive 
and significant effect on firm value. However, another study was conducted by Sudiani & 
Darmayanti (2016)  which has conflicting results that liquidity has a negative but not 
significant effect on firm value. 
 
Hypothesis 3: The Effect of Sales Growth on Company Value 
The effect of liquidity on firm value in this study was analyzed using multiple linear regression 
models. Based on the results of the multiple linear regression test in table 7 above, the 
significance value of (0.564) <0.05 and t-value (-0.582) <t-table (2.02) were obtained. Then it 
can be concluded the third hypothesis testing states that sales growth does not have a 
significant effect on firm value. The results of this study are in line with research conducted 
by Mandalika (2016)  stimulant sales growth does not have a significant relationship to the 
firm's value also partially does not have a significant relationship to the value of the company. 
 
Conclusion 
Based on the results of research that has been done, it can be concluded that Capital Structure 
variable influences Company Value. So it can be concluded that a good capital structure will 
have an impact on the company and indirectly the company's financial position will increase 
and the value of the company will be high.This research also results that the Liquidity variable 
also influences the Company's Value. So it can be concluded that if the liquidity value of a 
company is high, it will reflect the company's high ability to meet or pay short-term 
obligations. The results of this study prove that the Sales Growth variable does not affect 
Company Value. This means that the company's value cannot be reflected through an 
increase in sales of a company.  
 
Contributions 
This study is expected to contribute to the literature related to financial management. 
Management is able to make the right decisions in financial management such as capital 
structure, sales growth and liquidty and investors can make the right decisions in investing. 
 
Suggestion and Limitation 
Management shoud continue to pay attention and increase the value of the Capital Structure 
(DER) and Liquidity (CR) that affect the Company's Value. For investors, it is expected to not 
only see the company's Sales Growth, because the Company's Value can be reflected by 
looking at its Capital Structure and Liquidity. A good capital structure will have an impact on 
the value of the company as well as with the company's high ability to pay short-term 
obligations, namely liquidity. This study has several limitations, first, the observation period 
is limited to three years of observation. Second the variable used in direct impact in financial 
statement without using corporate governance variabels.  
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