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Abstract

This study is aiming to evaluate of attitude, self-efficacy, social norms and perceived
behavioral control on intention and direct effect of intention on behavior to become social
entrepreneur among students in online distance learning (ODL) higher institutions in
Malaysia. This study adopted Partial Least Square (PLS) procedure on data collected from a
survey that yielded 227 usable questionnaires. To evaluate the casual relationships among
attitude, social norms, perceived behavioral control, intention and behavior, the Structural
Equation Model (SEM) technique was utilized. The statistical results confirmed that attitude,
social norms and perceived behavioral control have a positive and significant influence on
intention and intention has a positive and significant influence on behavior among students
in Malaysian ODL higher institutions. The findings suggest that ODL institutions should give
greater emphasis on strengthening attitude, social norms, perceived behavioral control, and
intention to ensure their ODL students have strong behavior to become online entrepreneur.
The study thus offered new insights into the relationship attitude, social norms, perceived
behavioral control, intention and behavior this relationship for students in online distance
learning social entrepreneurial intention.

Keywords: Attitude, Social Norms, Perceived Behavioral Control, Intention And Behavior,
Online Distance Learning.

Introduction

Social entrepreneurship is growing and has become an up-and-coming trend among the
people, not only in Malaysia but also throughout the world. As Barendsen & Gardner (2004)
said, social entrepreneurship is not something new. Social entrepreneurship is where
entrepreneurs are going to help society and the environment by starting the new business
venture. Abu Sivan (2012) said that the most important thing for social entrepreneurs is to
fulfill their social duties. Many organizations use this concept with different formats, goals,
and beliefs. In Malaysia, the number of social entrepreneurs is still lacking in any other
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developed country. Moreover, Malaysian social institutions have no specific legal structure
compared to the United States. In Malaysia, the government has made an initiative to
encourage young people to become social entrepreneurs by introducing special courses on
social entrepreneurship at the level of higher education. Moreover, more and more programs
are attracting young people to help the community. Besides, young people will recognize the
importance of becoming a social entrepreneur and taking more responsibility for society
(Zainol et al., 2014). Although social entrepreneurship is becoming more important currently
compared to other businesses and not much study has been done in Malaysia and also there
is lacking data to formulate the strategy to strengthen social entrepreneurship (Dacanay,
2005). In Malaysia, there is no legal requirement for social projects, such as some states in
the United States (Morrison and Forster, 2016). In Malaysia, the Global Center for Innovation
and Creativity in Malaysia which is known as MAGIC is one of the organizations that

provide support for social entrepreneurs. Social Project Blueprint 2015-2018 which was
officiated by Malaysian Prime Minister, is a three-year strategic plan for social institution
development by the formation of MAGIC to provide Malaysia's socio-economic growth by $
20 million Malaysian funding (Digital News Asia, 2015). Also, the Malaysian Alliance Social
Fund (SEA) is under the MAGIC umbrella, which has its development program that facilitates
social entrepreneurs and industry experts' communication. This idea maintains the potential
development of Malaysian social entrepreneurs. With this assistance and funding, it will
attract more new young entrepreneurs to take part in future social activities (Yeoh, 2015).
According to Roberts (2005), there are various programs; training and education initiatives
have been implemented to bring the country to the greater heights. However, magic is
focused not only on the social entrepreneur but also on all types of business in the country
(Magic, 2018; Zainol, Daud, Abdullah & Yaacob, 2014.). Young people, especially Malaysian
students, are still lacking knowledge of social entrepreneurship. The scenario is linked to a
lack of awareness of this phenomenon, lack of data, and lack of social entrepreneurship
training programs that support the development of social entrepreneurship. There is still an
absence of social entrepreneurs’ reviews in Malaysia. However, many studies have found but
studies have found that many young Malaysians are motivated to become social
entrepreneurs (Digital News Asia, 2015). Omorede (2014) suggested that motivating
elements compel people to take part in social entrepreneurship, but they are frequently failed
to be noticed. Therefore, there is a need for new research to be done to get more insight into
the reason social entrepreneurs are looking beyond the challenges. Furthermore, Kruger,
Schulte & Stamp, 2008) have revealed a lack of knowledge of the factors influencing the
intentions and activities of social entrepreneurs. Therefore, this study attempts to assess the
factors influencing intention to become a social entrepreneur among online distance learning
students in Malaysia.

Literature Review

Underpinning Theory

According to Shane & Venkataraman (2000), entrepreneurship can be considered as a process
of discovering, creating, evaluating, and exploiting opportunities that need preparation to
make the opportunity realizable (Krueger & Brazeal, 1994; Cooper & Park, 2008). Because of
this perspective, the behavior is best predicted by entrepreneurial intention. The reason is a
person who inclines to become an entrepreneur is caused by intentionally planned behavior
(Lifdn. Rodriguez & Rueda, 2011). Theory of reason action which is commonly known as
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intention-based theory discusses the intention through a formulation of subjective norm and
attitude as the factors that affect behavior. The theory of planned behavior is originated from
the theory of reason action and having perceived behavioral control as a new variable in the
model (Ajzen, 1991). The theory of planned behavior (TPB) which used to forecast and
describe behavior in a certain context (Ajzen, 1991) is the common theory used in the various
discipline (Renko, Kroeck, & Bullough, 2012). Someone who wants to become an
entrepreneur is considered to be conscious and intention is deemed to be in a cognitive
situation (Renko, Kroeck, & Bullough, 2012). According to Lifidn (2008), besides personality
traits and demographic studies, cognitive aspect has more valuable information with regards
to entrepreneurial behavior due toits closer factor to the behavior (Lifidn. Rodriguez & Rueda,
2011; Kautonen, Van Gelderen & Tornikoski, 2013). Previous researches results show that the
theory of planned behavior is practical and can be used in entrepreneurship research (Lifidn
& Chen, 2009).

Attitude

Attitude is one of the crucial elements of a person to success as an entrepreneur (Mohd Salleh
et al. 2005), Sudipa and Damodharan, 2012). Therefore, generally, there will be a strong
intention to perform the behavior of the person if his or her attitude is more favorable (Ajzen,
1991). Mutsau (2016) mentioned students will have a strong intention to become
entrepreneurs upon completion of their study if they have a positive attitude towards the
behavior. Likewise, Remeikiene, Startiene & Dumciuviene (2013) suggested that attitude
influence entrepreneurship was an important element to drive the students’ intention to
become an entrepreneur when they conducted their study in Lithuania. Similarly, Ferreira,
Raposo, Rodrigues, Dinis, & Paco (2012) revealed that personal attitude has a positive and
significant impact on the attitude to become an entrepreneur when did their study on the
students in Portugal. It is further confirmed by Peng, Lu & Kang (2012) who also found that
entrepreneurial intention among the students of the university in their study was strongly
influenced by entrepreneurial attitude.

Subjective Norm

Subjective norms are one of the important criteria in influencing entrepreneurial intention
and it represents the view of an individual who influenced by another person. Wedayanti &
Giantari (2016), suggested that subjective norms are important opinion or advice that a
person gives to another person whether to act or not to act with specific behaviors and
motivation go along with a readiness to do or not to do a certain important thing. According
to Lifian et al.,(2011), subjective norms are used as a tool to gauge social pressure that will
lead to becoming an entrepreneur. TBP defines subjective norms as an individual important
opinion or view before a person acts. Previous studies have revealed that subjective norms
strongly influence individual behaviors, particularly when involve intention and attitudes.
According to Ajzen (2015), concerning entrepreneurial activities, before becoming an
entrepreneur, he or she will be influenced by another person who is deemed to be very
important. A strong external view about becoming an entrepreneur will influence and direct
the individual to go along with that pressure.

Perceived Behavioral Control

According to Armitage and Conner (2001), perceived behavioral control (PBC) deemed to be
one of the factors that affect the control actual level. To be precise, PBC is referred to as a
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personal belief about his or her capability to perform a certain duty. Ajzen and Thomas (1986)
state that PBC covers the assessment target action ability to do a certain thing. Linan and
Chen (2009) describe PBC as the easiness or difficulty to become an entrepreneur. PBC is a
very important variable in the process to create new business exist in its projecting capacity,
as it mirrors the view that a person will have the ability to manage the behavior (Ajzen, 2002;
Linan, 2008)

Actual Behavior

As mentioned by Ajzen (1986), behavioral intention is influenced by attitude, subjective norm,
and perceived behavior control. A solid connection between behavioral intention and actual
behavior performance is depending on the degree where a person has total control to decide
to perform or not the behavior (Ajzen, 1986), Intrusion strategy that particularly strengthens
antecedents of or reducing entrepreneurial behaviors are inclined to cause continuous
behavior alteration than those that not take into account attitude, subjective norm and
perceived behavioral control. By focusing on the factors of attitude, subjective norm, and
perceived behavioral control that affect the behavior intention, it will not only produce
continuous behavior change but also provide a framework to assess the intervention effect.

The following hypotheses are proposed after the development of the conceptual of the study:

H1:There is a positive and significant influence of attitude on the intention to become a social
entrepreneur among ODL students in Malaysia.

H2: There is a positive and significant influence of social norms on the intention to become a
social entrepreneur among ODL students in Malaysia.

H3: There is a positive and significant influence of perceived behavioral control on the
intention to become social entrepreneurs among ODL students in Malaysia.

H4: There is a positive and significant influence of intention on behavior to become social
entrepreneur among ODL students in Malaysia.

IMNTA
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INTS:

INTL

INTS

INTS
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Figure 1: Research Model
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Methodology

Malaysian online distance learning higher institutions in Malaysia were surveyed and data
were collected from online distance learning students. 5-point Likert Scale survey
guestionnaire was used as an instrument to collect data based on the research framework.
The research framework consists of five variables of attitude (5 items), subjective norm (5
items), perceived behavior control (5 items), intention (7 items), and behavior (5 items). The
guestionnaire was distributed to the respondents through face to face surveys since the
online survey response rate is low (Sekaran and Bougie, 2010). There was a total of 312
guestionnaires distributed and 262 questionnaires were returned. This made up an 83.97%
response rate and it is adequate to run structural equation modeling data analysis. Out of 262
returned questionnaires, 237 were completed and after deleting the outliers, 227
guestionnaires were clean and available for analysis. Smartpls3 was used to perform
multivariate data analysis for model evaluation and proposed hypotheses testing. The PLS-
SEM technique was adopted its capability to assess overall model measurement. In addition,
it has the ability to evaluate the relationship between the latent constructs and their
measures examination (Hair, Black, Babin, & Anderson, 2010). PLS-SEM approach via PLS-SEM
algorithm was utilized for measurement model assessment and later, evaluation of structural
model by using bootstrapping and report the results.

Data Analysis

Common Method Bias

Common method bias one of the main issues when research in the management field is
conducted. The issue will arise when the variance is not attributed to the constructs the
measures supposed to represent in the study, but attributed to the measurement method
instead. To inspect the bias of the measurement items in this study, Harman’s single factor
test was employed. After factor analysis of principal components was performed, the result
of the principal factor showed 39.16% suggesting there was no issue of common method bias,
since the principal factor did not hold the majority of variance explained. This is in line with
Podsakoff & Organ, (1986) who suggested that if the variance explained the percentage of
principal components wasn't exceeding 50%, there is no issue of common method bias.

Measurement Model

PLS-SEM Algorithm was applied in this study to measure the structural model and assess the
construct measurement validity and reliability by using (Figure 1). For that reason, Hair, Hult,
Ringle, and Sarstedt, (2017) propose that reliability and validity are the two essential criteria
applied in PLS-SEM analysis to test the goodness outer model. As depicted in Table 1, the
composite reliability ranged from 0.814 to 0.914 for the first-order constructs, therefore
fulfilled the requirement of 0.70 and above (Hair et al., 2017). The result showed that average
variance extracted (AVE) ranged from 0.573 to 0.691 which are all higher than of 0.50,
therefore showed convergent validity for all the latent constructs (Hair, Sarstedt, Ringle &
Mena, 2012). Items cross-loading were evaluated for further validation of the discriminant
validity in this study. The result showed that all items' loadings were higher than their
corresponding cross-loadings (Table 1). The presence of discriminant validity was further
confirmed by assessing the Hetrotrait-Monotrait (HTMT) ratio of correlation developed by
Henseler, Ringle & Sarstedt (2015). The outcome of HTMT ratio analysis in Table 2 depicted
that all ratios attained the HTMT criterion which was smaller than 0.9 (Henseler et al., 2015)
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and as a result, showed discriminant validity. Given that, this study proved the reliability and
validity of the latent variables.

Therefore, based on the above measurement model analysis, this study has proven the
reliability and validity of the latent variables (Hair, Hult, Ringle, and Sarstedt, 2014).

Table 1
Construct Validity & Reliability
ltem Loading CA rho_A CR AVE
ATT1 0.733 0.814 0.814 0.870 0.573
ATT2 0.744
ATT3 0.789
ATT4 0.757
ATTS 0.763
BEH1 0.755 0.859 0.864 0.898 0.639
BEH2 0.825
BEH3 0.799
BEH4 0.799
BEH5 0.816
INT1 0.814 0.914 0.918 0.931 0.660
INT2 0.845
INT3 0.856
INT4 0.755
INT5 0.752
INT6 0.784
INT7 0.872
PBC1 0.803 0.888 0.890 0.918 0.691
PBC2 0.853
PBC3 0.821
PBC4 0.867
PBC5S 0.810
SN1 0.812 0.870 0.869 0.906 0.658
SN2 0.837
SN3 0.856
SN4 0.779
SN5 0.769
ATT=Attitude, BEH=Behavior, INT=Intention PBC=Perceived Behavioral Control SN=Social
Norms CA=Cronbach Alpha CR=Composite Reliability

AVE=Average Variance Extracted
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Table 2
Hetrotrait-Monotrait Ratio
ATT BEH INT PBC

ATT

BEH 0.634

INT 0.851 0.676

PBC 0.873 0.592 0.831

SN 0.827 0.598 0.792 0.862
Structural Model

The path coefficient and the R2 value (Hair et al., 2013) were used in this study to assess the
structural model in this study. It used PLS bootstrapping 500 sub-samples to determine the
significance of the path coefficients in the study. Table 3 shows the hypotheses test results,
path coefficients, and t-values. In table 3, hypothesis 1 predicts a positive relationship
between attitude and intention and the result shows that there is a positive and significant
influence of entrepreneurial education on attitude (B = 0.328, t = 4.567); as a result, H; is
supported. The result of hypotheses 2 also reveals a significant and positive relationship
between social norms and intention (8 =0.342, t = 4.339); thus supporting H,. The hypotheses
3 result also shows that there is a positive and significant relationship present between
perceived behavioral control and intention (8 = 0.221, t = 3.297); therefore H; is supported.
Last, hypotheses 4 result reveals that there is a positive and significant relationship between
intention and behavior (R = 0.606, t = 14.405) and thus Hais supported. This study also tested
the R2 of the endogenous construct of intention.

Table 3
Hypotheses Testing & Results
Path Beta T-value P Values Decisions

H;: ATT ->INT 0.328 4.567 0.000 Supported
H> SN ->INT 0.342 4.339 0.000 Supported
Hsz: PBC->INT 0.221 3.297 0.001 Supported
Hs: INT -> BEH 0.606 14.405 0.000 Supported

Discussion

This study aims to establish an understanding of the direct effect of attitude, social norms,
and perceived behavioral control intention and direct effect of intention on behavior to
become social entrepreneurs among online distance learning students in Malaysia. An
evaluation of previous studies on attitude, social norms, perceived behavioral control,
intention, intention, and behavior were performed. With regards to the preliminary findings,
the framework was developed and it has demonstrated that attitude, social norms, and
perceived behavioral control have a positive and significant influence on intention, and
intention has a positive and significant influence on behavior. The proposed model of this
study is to empirically evaluate the direct influence of attitude, social norms, and perceived
behavioral control on intention and direct influence of intention on behavior. To achieve this
goal, the Partial Least Square (PLS) technique was adopted. Based on the above findings, it
demonstrates that social norm has the strongest impact on the intention of the ODL students
to become a social entrepreneur with a path coefficient of 0.342. This shows how important
the social norm elements in determining the intention of ODL students to become social
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entrepreneurs. The second strongest factor that has an impact on intention is the attitude,
with the path coefficient of 0.328. This proves that a person’s attitude is very crucial in
forming the entrepreneurial intention of ODL students. The third strongest factor that has an
influence on intention is perceived behavioral control with the path coefficient of 0.221. The
ability of ODL students to perceive a given behavior can influence their intention and together
can form the actual behavior. The result also shows that intention has a strong impact on the
behavior of ODL students to become a social entrepreneur with the path coefficient 0.606.
This shows how intention plays very important roles and influences the behavior of ODL
students to become social entrepreneurs. This study reveals that the ODL institutions must
play a role to emphasize attitude, social norms, and perceived behavioral control to develop
the entrepreneurial intention which eventually will strengthen the behavior to become a
social entrepreneur as their career.

Conclusion

This study aims at attitude, social norms, perceived behavioral control, intention, and
behavior of students in online distance learning institutions in Malaysia to become a social
entrepreneur. The results have revealed that direct influence of attitude, social norms,
perceived behavioral control on intention and direct intention of behavior to become social
entrepreneurs were statistically positive and significant. Entrepreneurship educators and
researchers need to apply the approach where attitude, social norms, perceived behavioral
control and intention can be boosted which eventually strengthen the behavior of ODL
students to become social entrepreneur once they complete their study.
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