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Abstract 
This paper address to formulate the conceptual model in enhances, manage and share the 
availability of the local content for Malay Cottage Industry. Furthermore, the limitation shows 
the gap in the existing literature that need to be closed by providing a complete insight into 
how to enhance the availability of local content among society in Malaysia. Therefore, there 
must be an initiative to enhance the availability of local content to the society, which will be 
focused on this research. The ethnography method will be applied through the semi-
structured interview to understand and to obtain in-depth knowledge of the culture as well 
as the current scenario of the rural community in the Malay Cottage Industry. The 
combination of data collection strategies allows researchers to triangulate data in getting 
conclusive evidence for the formulation of the comprehensive model for enhancing the 
availability of local content on cottage industry for the better quality life of the citizen, which 
reflect the national agenda of communications contents and infrastructure. 
Keywords: Library and Information Management, Local Content Management, Rural 
Community, Cottage Industry 
 
Introduction 
A rural community who live in the rural area can use the natural resources, cultural and 
historical resources that can be a basis for economic development in Malaysia (Ellfrelstern, 
2018). The industry that commonly participates by a rural community in a rural area is Malay 
Cottage Industry. This industry is small scale industry which has been handled by Malay 
people and will operate in the home. The number of products on the product is not in a mass 
quantity because this kind of entrepreneur has a few numbers of workers and cannot produce 
a large quantity of product. The entrepreneur who involved in this small scale industry will be 
called culture heritage entrepreneur. This kind of entrepreneur will produce a product related 
to local culture and represents it in the form of the product. Usually, the culture heritage 
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entrepreneur will offer goods and services to the customer and product that has been offers 
are cultural content and less commercially.  
 
Handicraft or craft product is one of the goods that have been offered by the culture heritage 
entrepreneur. There is various craft product that significance and unique and show the 
culture and heritage that has been preserved by local people offer by the cultural heritage 
entrepreneur. The creative touch from crafts designer has combined traditional, and 
contemporary form already elevates the Malaysia product internationally (Malaysia Craft, 
2018). The combination design of modern and contemporary will attract tourist or local 
people from different state purchasing the craft product as a gift or souvenir to their family. 
Delicate hand-made of craft product by local people show the creativity of them to interpret 
based on the environment surround by local people. The most uniqueness of the craft product 
is related to the knowledge represented by local people. The skill and knowledge in producing 
the craft product have been passed generation by generation, and the local people still 
maintain the knowledge-producing the craft product.  
 
Local knowledge also can be interpreted as local content. Based on UNESCO (2001), local 
content defined as an expression and communication of a community’s locally generated, 
owned and adapted knowledge and experience that is relevant to the community’s situation. 
Local content area not only covers by UNESCO but the understanding of the local content also 
used by the oil and gas industry. Oil and gas industry defined local content as the development 
of local skills, oil and gas technology transfer, and use of manpower and local manufacturing 
(Asamoah, 2010). The definition of the local content is slightly different with local content as 
defined by UNESCO. Even though the definition is slightly different, but the main point still 
relates to the local skill and knowledge of the local people based on local people’s area or 
situation. 
 
Therefore, there is a significant value to propose a comprehensive model to enhance the 
availability of local content to society. The adoption of local content in national legal 
frameworks has gained popularity worldwide, and the topic has become part of the policy 
debate regarding extractive sectors in many countries such as Norway (Heum, 2008), Nigeria 
(Heum, et al., 2003; Ovadia, 2014) and Brazil (Tordo & Anouti, 2013). In Malaysia, however, 
has scarcely been discussed by the researcher and hardly been adopted that suits society. The 
model will base on society requirements encompassing every aspect of their local content.  
 
Problem Statement 
The development of local content is important--documenting, preserving, and disseminating 
of the national heritage of the country for sustainable national development. Local content 
on cottage industry is the expression and communication of knowledge and experience 
generated, owned and adapted and used in communities about the situation of a local 
community. The community with local knowledge can help the government to solve problems 
related to the environment, climate and others in their surrounding areas. Such information 
is critical to be kept and preserved to inherit to the younger generation. Local content on 
cottage industry is usually derived from the experience and ability of someone to interpret 
the surroundings in making a decision. Thus, this ability does not exist in every human being.  
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Most of the world content still inaccessible even to the local population, not mention the 
broader level (Bruegge et al., 2011). Usually, the knowledge and information that does not 
make easily accessible by other is local content. According to Ngulube (2002) and Wilder, et 
al. (2016), local content that does not record or preserved will be lost and remains 
inaccessible to others community's system. Wilder, et al. (2016) also state that local content 
has considered as the cornerstone that can guarantee the survival of economics of the 
developing country. The integrated of local content will assist the government in providing a 
sustainable solution for the country.  Large amounts of related information are accessible, but 
users may find it difficult to sift through all the available information and find the relevant bits 
(OECD/ISOC/UNESCO, 2013). Hassan et al (2019) also state searching information is easier to 
do however the challenge is to filter the relevant information needed. If the community does 
not take the initiative from the local knowledge, they cannot assist the government in solving 
the problem related to the environment and climate-changing for sustainable development 
of the country. This is because local content provide good quality of information to the 
government. According to Azemi et al., (2017), the high quality of information that been 
produce can improve decision making process and become competitive advantages to the 
organization. It is very crucial to generating local content with the view to making the 
resources is available in traditional and new to assist the society and lead them to inclusive 
knowledge (Salawu, 2010).  
 
Literature Review 
Malay Cottage Industry is a small industry that been operated in the home by Malay people. 
The definition of a cottage industry by Investopedia (2019) is a small scale; decentralized 
manufacturing business often operated out of a home rather than a purpose-built facility. 
While Merriam Webster Dictionary (2019) defined the cottage industry as an industry whose 
labour force consists of the family unit or individual working at home with their equipment. 
This kind of industry will be operating in the area of the house with a short number of the 
employee. In Malaysia, Pahang, Terengganu and Kelantan are the area or location that known 
for its creation of the product and services at home. The buyer will get the product that is a 
unique, hand-made and good quality of the product when dealing with the cottage industry 
manufacturer. The most important is the product that has been made in this industry is one-
a-kind product because their product made from good quality of the raw material with a 
unique design based on the requirement from the customer.  
 
Definitions of local content vary greatly across, and within, host countries. ‘National content’, 
‘Indigenous content’, ‘community content’, ‘shared value’, ‘in-country value’, ‘local 
participation’ and ‘industrial benefits’ are some of the different terms used, while there is also 
the concept of ‘supplier diversity’. Variations in definitions can be recognized, at least in part, 
by identifying the intended beneficiary, and assessing what specifically is being sought. 
Resource developers have to manage the variations in country-specific definitions of local 
content. Equally, governments and other stakeholders need to understand the differences 
when making comparisons between countries. There is the various kind definition of the local 
contents based on an understanding of the author or researcher in the social science field. 
The economist definition of local content is that it is the proportion of input which comes 
from the country itself; as opposed to those imported (Uzuegbu, 2012). The local's contents 
from the communities are relevant because they contain valuable information towards the 
national heritage of the country. Local content is an expression and communication of a 
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community’s locally generated, owned and adapted knowledge and experience that is 
relevant to the community’s situation (UNESCO, 2001). Each country in the worlds has its 
uniqueness of the local contents depend on the country and their environment. This study 
will use the definition of local content suggested by UNESCO. UNESCO (2001) has defined 
“local content” as an expression and communication of a community’s locally generated, 
owned and adapted knowledge and experience that is relevant to the community’s situation.  
 
Enhancing local content availability: a proposed model 
In this research, the proposed model adapt from the step of local content by UNESCO (2013), 
the creation of knowledge is the first stage in the development of local content to society. 
The sources of the knowledge come from society, especially old folk, that already have 
indigenous knowledge (IK). If indigenous knowledge (IK) is not recorded and preserved, the 
knowledge will be lost through the death of elders and traditional leaders (Owiny, Mehta & 
Maretzki, 2014). That tacit knowledge will assist the researcher in managing and preserving 
the information for the future generation.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1: Proposed Conceptual Model 
 

Creation 
The creation of local content is talents exist in all communities around the world (UNESCO, 
2011). There are many forms of knowledge and information has been created which are 
written document, video, audio, manuscript, wall and other material. The rapid and 
advancement of technology helped to increase the creation of local content, particularly by 
the non-professional content creator.  
 
Preservation 
Much of the content produced in the world is never recorded in a way that it can be shared 
or reproduced (UNESCO, 2011). It may seem because of the lack of awareness to preserve the 
knowledge and information related to the national heritage. There are various kinds of bodies 
that can help society to preserve indigenous knowledge. International Federal of Library 
Association and Institution (IFLA) respond to the need to preserve and disseminate 
indigenous knowledge properly. There are some recommendations made by IFLA which are: 
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The implementation programs to collect, preserve, disseminate IK and local/traditional 
knowledge resources.  
a) Make available and promote information resources which support research and learning 

about IK and traditional knowledge, its importance and use in modern society 
 

b) Publicize the value, contribution, and importance of IK and local traditional knowledge to 
both non-indigenous and indigenous peoples 

c) Involve elders and communities in the production of resources and teach children to 
understand and appreciate the traditional knowledge background and sense identity that 
is associated with IK systems 

 
d) Urge governments to ensure the exemption from value-added taxes of books and other 

recording media on IK and local traditional knowledge 
 
e) Encourage the recognition of principles of intellectual property to ensure the proper 

protection and use of IK products derived from it (IFLA, 2004).  
 

In this study, the elements mention by IFLA will be a highlight. This research will assist the 
government and information and culture institution in retrieving their tacit knowledge and 
preserving that knowledge for an unborn generation. According to Isah et al. (2011), it also 
would increase the level of awareness, access and use of IK in the modern time especially with 
the advancement of Information and Communication Technology (ICT). 
 
Dissemination 
The local contents that already produce and preserves need to distribute in the ways that 
benefit to others (UNESCO, 2011). This stage will provide the society that rich with the 
information and knowledge related to the national heritage of their area. In the past, 
distribution of the indigenous knowledge limited only in printed material, but the advanced 
technology will rapidly spread the knowledge to the individual and society. The 
implementation of this study will assist the government and information, and cultural 
institutions in disseminating the knowledge to other communities for them know other 
culture and heritage of other society. That is important to create a knowledgeable society. 
There is various kind of media can be used to disseminate the knowledge related to 
indigenous knowledge. The right medium to deliver information and knowledge will help 
many people and the country.  
 
Utilization 
Disseminate of indigenous knowledge will help many institutions to be innovative in creating 
a product that may help the environment in the future. Local knowledge and content are of 
limited benefit if people do not access and use the information that has been created and 
recorded (UNESCO, 2011). The society or institution can utilize the knowledge itself for future 
benefit. For example, the information and knowledge from indigenous people will contribute 
to the development and improvement of the agriculture sector, herbs, culinary and other 
industry in the future. The knowledge on the new process in farming on the vegetable or other 
plants will assist agriculture sector. The new kind of herb may be discovered when getting 
that indigenous knowledge. The new ways of healing the disease may discover when they find 
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new herbs. That is important to identify the new knowledge and can utilize new product and 
process. 
 
Methodology 
This research will adopt a qualitative approach by using ethnography methods to collect the 
data by exploring the current scenario of local content on the craft product in East Coast, 
Malaysia. Ethnography is a type of qualitative research that gathers observations, interviews 
and documentary data to produce detailed and comprehensive accounts of different social 
phenomena (Reeves et al., 2013). In this research, there are two phases in data collection, 
which is investigating the rural community with specific knowledge on the local cottage 
product. This kind of method will focus on the collective experience of community on the 
current scenario on the cultural heritage business, especially in the Malay Cottage Industry in 
Malaysia. 
 
While the second phase, the researcher will interview 8-10 respondent, who has specific 
knowledge on local cottage product in a rural community. The researcher also will construct 
the interview question based on the important step to enhance the local content available 
based on the UNESCO point-of-view. The interview-based on the important step to enhance 
the local content according to UNESCO, which are creation, preservation, dissemination and 
utilization.  

1) Creation - The creation of local content is talents exist in all communities around the 
world (UNESCO, 2011).  

2) Preservation - The ways rural community preserve the local content within the rural 
area in their place 

3) Dissemination - They ways on how rural community with indigenous knowledge on 
the production of cultural heritage product disseminate and share the knowledge 
within the community 

4) Utilization - Disseminate of indigenous knowledge will help many institutions to be 
innovative in creating a product that may help the environment in the future. The 
society or institution can utilize the knowledge itself for future benefit.  

 
The researcher will analyse the data by using the Atlas.ti based on the transcription from the 
recorded interview. The atlas.ti will analyze the complex and unorganized data from the 
transcription, and from the analysis, each of the elements will be given the themes. Based on 
the themes, the researcher can construct the model on local content development for a rural 
community in the preserve and share the local content of the community, especially at the 
East Coast of Malaysia. 
 
Conclusion 
In conclusion, this paper will formulate a conceptual model for the availability of local content 
to sustain the rural community economy, especially in the Malay Cottage Industry. This 
proposed conceptual framework will help the practitioner, government, industry as well as 
local people in preserving the local knowledge from lost. The model to enhance local content 
availability for sustainable development of rural community resulted from this research can 
be used by policymakers at state and federal level as a guideline for future decision making 
on the content delivery system used in the country. Local content, through proper approach 
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and channel, can be served to the public at the right time and in an appropriate manner for 
their reference.  
 
In facilitate Malaysia’s shift towards a knowledge-based society, local content availability 
through this effort to provide access, and content, based on the comprehensive model which 
will be developed not only contribute towards national economy but it also a medium to 
preserving the local knowledge of local people in Malaysia. That is important preserving this 
kind of knowledge, especially to preserving the uniqueness of Malaysia, which has a variety 
of cultural heritage from a different race.  
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