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Abstract 
Violence in movie is one of the specific learning conditions believed to be a potential 
contributor towards the growth of violent behaviour among youths. The purpose of this paper 
is to examine the relationship between exposure of violent scenes in foreign movies and the 
violent behavior among Indian youths. A quantitative study involved 400 Indian youths aged 
between 15 to 19 years old. To select the respondents, a convenient sampling was performed. 
The data was analyzed using SPSS. The results show that Indian youths who watch Tamil 
movie more than 4 hours per day would be more influenced with the exposure of violence 
and it is associated with the increase in violent behaviour. It can be concluded that there is a 
positive connection between violence in Tamil movie on attitudes, beliefs and violent 
behaviour. Findings from this study can be used to explore a more effective way such as 
increasing control from parents to overcome violent behaviour among youths. Film 
Censorship Board (LPF) has to filter and ban the screening of violent movies. Thus, it could 
prevent and can help in combating screening of violent actions movies and future research. 
Keywords: Violence, Youths, Behavior, Attitude, Belief and Foreign Movies 
 
 
 

 

                                          

Vol 10, Issue 15, (2020) E-ISSN: 2222-6990 
 

 

To Link this Article: http://dx.doi.org/10.6007/IJARBSS/v10-i15/8234          DOI:10.6007/IJARBSS/v10-i15/8234 

Published Date: 30 November 2020 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 0 , No. 15, 2020, E-ISSN: 2222-6990 © 2020 

65 

Introduction 
Mass media, which includes print media, electronic media and the internet, have strong 
influence on the adolescents. It shapes their beliefs, values and behaviors (Rivadneyra, 2006). 
This is because people started to believe whatever the media shows up is real (Zafar & 
Chaudhary, 2018). The media provides information about the social, economic, politic and 
cultural aspects of the human existence. Rahim, Ping, Yin and Phil (2015), assert that violence 
is a prevalent term in media language and has become an indispensable part of our life. 
Therefore, screening violent acts in the media especially the television may have harmful 
effects towards the viewers (Rahim, Ping, Yin & Pill, 2015). This is mainly because television is 
one of medium that delivered information to the audience.  
 Indeed, Uhlmann and Swanson (2004) claimed that it is significantly proven that 
watching violence movies has huge effects towards violent cognition, on aggressive 
performance, violent effects, physiological provocations and prosocial behavior. Most of the 
youth prefer to watch television whereby indirectly they will be affected by the antagonist 
character in the shows. Therefore, exposure to violence in the media increased the level of 
desensitization towards violence, increased level of defiance, increase problematic peer and 
decreased parental relationships (Bushman & Anderson, 2009; Ostrov, Gentile, & Crick, 2006; 
Krahe, 2012).  
 Most of the movies and programmes screened on the television nowadays are 
competing to show the hottest and unpredictable scenes to attract the audience. This 
phenomenon is one of the main causes that spread violent culture to the audience (Gagne, 
Drapeau, Melancon, Saint-jacques & Lepine, 2007). According to Yaacop (2010), violence in 
the media raises juvenile problem among the youth. He continued that some artists who 
acted in movies tend to be involved in significant deviance culture like black metal and drug 
abuse.  
 Browne and Hamilton-Giachritsis (2005), stated that violent scene on the television is 
a catalyst which increases violent behaviour among the youth. This statement is supported 
by Subramanian (2007), who mentioned that the global community is aware of and accepts 
that films have influence and impact on the society. Therefore, media is one of the medium 
that influences the viewers and impacts on their behaviour.  
 
 There are varied strategies of violence present on the television with opportunity to 
develop an extensive repertoire of aggressive scripts, including scripts for physical aggression, 
object aggression, and verbal aggression (Rosenkoetter, Rosenkoetter, & Acock, 2009). Media 
nowadays tends to highlight more violence which gives negative influence among the juvenile 
minds (Brains, 2015). Brains (2015), asserted that violent activities are increasing day by day 
because violent scenes trigger violent behaviour among the children and illiterate Indians.  
 According to Pendakur (2003), Tamil movies are the most powerful medium of the 
cultural expression which function’s as social, cultural, political and economic institutions. It 
also has a big impact on the audience life by shaping them into real life. In addition, it is a 
fantasy world which persuades and influences the audience. Thus, Krishnan (2012) stated 
Tamil films encouraging and spreading the idea of gangsterism. This is because Tamil cinema 
has a hypnotic effect towards the masses (Ravi, 2014). 
 A lot of past studies have examined the exposure to media violence and the increment 
of aggressive attitude and delinquent behaviors among the youth (Weaver & Wilson, 2009). 
In addition, Moon and Lee (2020) asserts past studies revealed films can affect on people 
beliefs, perceptions and prejudices. This issue should be overcome and solved immediately 
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so that violence in the media does not affect the viewers especially youths. This is because 
these youths are the future generation to lead the country’s development and become future 
leaders. This problem should be given special attention immediately to control the spreading 
of negative impact on the audience. 
 The electronic media especially the television is one of the medium that can have an 
impact in terms of influencing the viewers and their behaviour. Yahaya, Lee, Ma’alip and 
Dunggi (2014), asserted that the television and films highlight the yellow culture that created 
problems towards the physical behaviour, verbal and nonverbal, aggressive and violent 
behaviour among the teenagers. They also mentioned that exposure to violent scenes in 
media would affect the youths’ thinking and behaviour. By viewing violent scenes in films 
would also indirectly induce aggression among viewers (Bettencourt, Talley, Benjamin & 
Valentine, 2006). It can be said that youths are easily influenced by watching violent action 
films and causing them to be involved in crime daringly.  
 For the past 20 years, exposure to violence in the media has increased and violence is 
seen virtually in films and TV shows (Haswell, 2011). A lot of violent movies are telecast in 
television through screenings from other countries such as Hong Kong, Hollywood, 
Bollywood, Kollywood and so on (“Gengster India,” 2010). Some of the movies are screened 
without any filtration (“Gengster India,” 2010). Past research showed that violent behavior 
among youths and the effect of viewing violence acts in the media has already existed in 
Malaysia (Samsudin, 2003) and that violence in movies has negative effects towards youths 
because the behavior stimulates the youth mind to be juvenile delinquent. Youths are easy 
imitating aggressive and violent behavior shown on the television because of the imbalance 
between their identity and personality with the television. As violence in the mass media is 
becoming more common, thus this leads to some undesirable effects, particularly on violent 
behavior among the young generation. Thus, the objective of this paper is to evaluate the 
relationship between attitudes and belief of viewing violent scenes in foreign movies among 
Indian youths. 
 
Literature Review 
Youths and Exposure to Television 
Youths are exposed to all kinds of media that could affect positively and negatively with their 
lives. They tend to be easily accepting and being influenced by media violence around them.  
Samsudin (2001), commented that youths are highly exposed to the media at 21.3 to 22 hours 
per week and are engrossed with the wide range of film characteristics such as violent, 
sensual, thrilling, anxious, sad, curiosity, suspense, and mysticism and adventurous.  
 The effects of overexposure to the media will cause youths to be active in replicating 
violence acts seen on television (Samsudin, 2001). This is in line with Nathanson (2002) studies 
who proved that television strongly gives an emotion effects on the viewer’s such various 
physical and mental health problems especially children and youths, including violent 
behaviour, desensitisation to violence, hostility, depression, nightmares, fear, and insomnia. 
At the same time loneliness, self-esteem, will bring into cyberbullying activities (Ghazali, et al, 
2020). 
 Furthermore, Uhlmann and Swanson (2004) claimed it is significantly proven that 
being exposed to violence in television, films and computer games has huge effects towards 
the violent cognition, on aggressive performance, violent effects, physiological provocations 
and prosocial behaviour based on evidence from Meta analyses, longitudinal research and 
sectional studies.  
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 Antisocial behaviour among adolescents is predicted to bring detrimental impacts to 
the sustenance of future generation in leading the country development. Overall, media 
violence seems to cause short-term and long-term effects especially among the viewers who 
are more engaged with the media. Hence, over exposure of violence in television will lead to 
social problem among the youth. In addition, the developments in mass media such as 
television and the way people gain knowledge about digital computers changed perception 
of teenagers about how violent the planet is (Muhammad, 2019).  
 More than two decades of research have shown that violence portrayed in the media 
has greatly influenced the attitudes and behaviour of the audience, particularly children 
(Hassan, et al 2009). Apart from that, there are continuous researches conducted to examine 
the influence of aggression and violence in the media specifically from television and movies 
on the children and youths.  
 According to Jesudoss (2009), the needs of the community are constantly changing 
and they are not fully satisfied. Therefore, extra elements are infused in the movies like a 
track of music, dance, lyrics, sex and violent scenes for its products to be well received among 
the audience (Jesudoss, 2009). Bhrugubanda (2011), pointed out that the main target 
audience for most Indian publishers are youths who expect good music and interesting story 
lines to grab the interest of the youth. On the other hand, Govindam (2001) stated that Tamil 
movies emphasis more on the social life that explains the many varied parts and aspects of 
everyday life.  
 Therefore, Tamil film producer Pahlaj Nihalani said producers nowadays give more 
priority in producing films to satisfy the youth as “young people are the biggest market for 
them” (Jesudoss, 2009). Thus, it can be said that the movies focus on the audience that 
consists of youngsters and the moves are also to fulfil their needs and neglected to apply 
moral values and good examples in their movies. For example, if the viewers enjoy watching 
movies containing violent elements, the movies released will contain violent elements for the 
pleasure of the audience.  
 
Attitudes towards Viewing Violence in Movies 
Attitudes towards violence involve hostile feelings that are translated into violent behaviour 
(Ikeda, Simon, & Swahn, 2001). Similarly, Duru, Redzuan, Hamsan and Shahrimin (2015), 
asserted that attitudes towards aggressive behaviour can lead people to engage with violent 
behaviour. Attitude is determined by various consequences, firstly belief about the aggressive 
behaviour, secondly the consequences of the sense towards social situations and thirdly those 
who hold a positive view towards violent acts will be highly committing aggressive behaviour 
(Vernberg, Jacobs & Hershberger, 1999). Boulton, Bucci, and Hawker (1999) also stated that 
a positive view on aggressive acts would develop a positive attitude towards violent 
behaviour.  
 According to Velicer, Huckel, and Hansen (2003), there is a significant mediating role 
between attitudes towards violence and the aggressive feelings which can turn into violent 
behaviour. Attitudes are believed to guide a person’s information process. According to 
Bushmen and Huesmann (2001), violence in the media will increase aggressive feelings among 
the viewers by showing them how to aggress, by priming aggressive cognitions including the 
aggressive scripts used in the media and aggressive perceptual schemata, by increasing 
arousal, or by creating a state of aggression that may affect others.  
 A person’s behaviour can be predicted by using the strength and consistency of his or 
her attitude. Attitudes as described by psychologist are formed through experiences in 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 0 , No. 15, 2020, E-ISSN: 2222-6990 © 2020 

68 

lifetime and are usually determined by beliefs and the evaluation of such beliefs. Many beliefs 
and values may underpin an attitude (Willock et al., 1999). Attitude simply refers to a person’s 
evaluation of any psychological object. Therefore, attitude towards violence plays an 
important role towards the violent behaviours. 
 In this case, any intention that is planned of changing the behaviour of an individual 
must have enough information about her or his attitude. Then only can apply and implement 
methods that can help them to change.  
 
Beliefs towards Violence by Viewing Violence 
Nowadays, the media becomes the most powerful socialising agent for young children (Linder 
& Werner, 2012) and plays a vital role in their life (Coyne, Archer, & Eslea, 2006). Violence in 
the media increases aggression (Anderson, 1997). According to Gentile, Coyne, and Walsh 
(2011), violent exposure in the media can lead to negative effects on the youth. Exposures to 
violence in the media are positively correlated with aggressive beliefs and behaviours 
(Gentile, Coyne, & Walsh, 2011). Hence those who like to watch violent scenes in films may 
end up believing that the use of violent against others is the best way to spread popularity 
and power. Therefore, those violent scenes in films are positively correlated with the 
aggressive beliefs and behaviours after viewing violent acts in the media. 
 
 Richmond and Wilson (2008), described that if individuals are repeatedly exposed to 
violence in the media, it would develop inaccurate beliefs about what they are viewing. 
Through these inaccurate beliefs, people’s moral values will be disengaged, which restructure 
their views on moral values which make way for violent behaviour (Richmond & Wilson, 
2008). With that, this process will disengage from moral controls and increase the acceptable 
of violence into their behaviour.  
 It is believed that attitudes guide a person into the social information process. Beliefs 
towards violence could inspire and lead a person to behave aggressively or anticipate positive 
feedback towards violent behaviours (Dodge, 1993). Besides that, it is believed that the 
influence of aggression significantly initiated the aggressive and violent behaviour. Thus, 
Bushman (1995) also stated that aggression prone individuals with aggressive behaviour 
increases after viewing violent movies. Furthermore, according to Savage (2004), beliefs 
towards watching violent acts in the television or movies cause violent behaviour. Thus, 
people will adapt the aggressiveness viewed to change their behaviours.  According to 
Chamberland, Fortin, and Laporte (2007), social discourse describes the contrasting belief 
that people hold between demonstrating self-restraint and seeing aggressions as natural.  
 In addition, based on some of the experts, observing violence in the media has 
significantly increased the viewers’ beliefs on violence (Berkowitz, 1993). Moreover, Bushman 
and Geen (1990) stated that viewing violence in the media can increase the aggressive 
thoughts of the viewers. Those statements revealed that violence screened in the media can 
effect on the viewers’ beliefs towards violence. In other words, violent media increases 
aggressive thoughts which then spread towards the activation processes. This influences the 
viewer’s beliefs towards violence as shown in the television. Positive beliefs towards violence 
on the other hand will indicate violence behaviour among the viewers. 
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Methods 
Design  
This study used the quantitative method which included questionnaires for data collection. 
The use of this method has also allowed the questionnaires to be collected in a short time and 
if there are any doubts on the questionnaire, it can be briefed immediately (Sekaran, 2000). 
The survey method helps to describe and streamline the questions as well as to help the 
process of data collection, data analysis and also in answering the research questions 
accurately and systematically.  
 
Participants 
For this study the population is Indian youths from the age group of 15 – 19 years old from 
Selangor. The total Indian population in Selangor is 679,130 people and 133,767 of them are 
in the age group of 15-24 years old (DOSM, 2010). To determine the actual size of the 
respondents for the survey, the sampling size was taken through the Krejcie and Morgan’s 
table formula, (1970). The researcher had distributed 400 questionnaires to the respondents.  
 
Measures  
The measured variables for this study included the Indian youths viewing habits, attitudes 
towards viewing violent scenes in Tamil films, beliefs toward violence in Tamil movies and 
aggressive behavior after viewing violence scenes in Tamil movies.  
 
Demographics  
This consists of four questions related with the respondents of the study. It involves the 
distribution of gender and age. During the pilot test, the study had open-ended questions and 
based on the answers, the researched customised the close-ended questions. The types of 
data classification are according to the dimensions identified, such as the nominal data used 
to refer the gender and age. As described each value given in a label and arranged in order.  
For gender there were categorized as code 1 for description male and code 2 refers to female. 
Moreover, age group also arranged in order as 15 years old, 16 years old, 17 years old, 18 
years old and 19 years old. In this section, the questions are designed to represent the 
variables that have been identified. Respondents are required to tick (√) the appropriate 
answer for every item. 
 
Television viewing habit 
For media viewing habits there are total of four questions were employed in the form of close 
ended questions. For examples: duration of watching movie (hours/day; times/week) was 
asked to the respondents. Secondly, for the days that watched film on television given options 
such as Monday, Tuesday, Wednesday, Thursday, Friday, Saturday and Sunday followed with 
time watch movie. Furthermore, respondents also were asked favourite genre movie and 
genre of television movie being telecast. Therefore, the respondents need to tick (√) the 
appropriate answer for every item. 
 
Attitudes towards violence in Tamil movies 
This measures the attitudes concerning aggression toward violence and also has past research 
questions. For statements related to interests, behaviour and changes on attitude, 
participants will need to rate each of the 10-statement based on Likert scale 5-point scale 
ranging from 1 (strongly disagree), 2 (disagree), 3 (somewhat agree), 4 (agree) and 5 (strongly 
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agree). For this section, the respondents need to circle the appropriate number for each 
statement.  
 
Beliefs towards violence by viewing violence in Tamil movies  
This consists of questions regarding the beliefs towards violence and past questionnaire from 
previous study are used. Statements regarding interests, feelings and beliefs in the 12 items 
required the respondents to select their answers based on a 5-point of Likert Scale as in 
strongly disagree (1), disagree (2), somewhat agree (3), agree (4) and strongly agree (5). For 
this section, the respondents need to circle the appropriate number for each statement.  
 
Violent behavior  
The Aggressive Questionnaire (Buss & Perry, 1992) was employed to measure the violent 
behavior.  By using the Aggressive Questionnaire, respondents will answer based on four 
types of scale namely the physical aggression (9 statements), verbal aggression (5 
statements), anger (7 statements) and hostility (8 statements). In this study, respondents will 
rate each of the statement based on a 5-point of Likert scale ranging from 1 (never true), 2 
(rarely true), 3 (sometimes true), 4 (usually true) and 5 (always true). 
 
Data Analysis 
In this study, the descriptive analysis was used to describe the basic data. Descriptive analysis 
helps to calculate the central tendency such as the mean, median and mode, while measures 
standard deviation (or variance). It is also concerned with the manners of collecting and 
organising the data. The data pertaining to the first variable were analysed using the 
descriptive statistical such as the frequency distribution (percentage), mean and standard 
deviation. For the first objective, which is to identify and find out the pattern of watching 
movies on television among Indian youths, the descriptive statistic was employed as well. The 
correlation analysis was used to attend the objective of this study as well as to examine the 
relationship between attitudes and beliefs of viewing violence in Tamil movies among Indian 
youths. The ‘correlation coefficient’ was coined by Karl Pearson in 1896. The Pearson product-
moment correlation coefficient (r) assesses the degree that quantitative variables are linearly 
related in a sample (Benesty, Chen, Huang, & Cohen, 2009). In other words, it is used to test 
the linear relationship between two quantitative variables. Each individual or case must have 
scores on two quantitative variables while the continuous variables are measured on the 
interval or ratio scales. The significance test for r evaluates whether there is a linear 
relationship between the two variables in the population. 
 
Results  
Descriptive Statistics 
There were 400 respondents who took part in this study and the result of respondent’s socio- 
demographic profiles is shown in Table 1. The result revealed that majority of respondents 
were female (55%) and the remaining were male (45%). The result indicates that most of the 
respondents involved are 18 years old youths (27.8%) and 85% of the respondents are more 
than 16 years old. Thus, Muhammud (2012) asserted youths aged 16 years old and above are 
more abstract and think critically to make decisions.  Therefore, this group of youths are more 
mature and can start making wise decisions.  
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Table 1 
Socio-Demographic Profiles of Respondents (n=400) 

Profile Frequency Percentage (%) 

Gender 
    Female  
    Male 

 
220 
180 

 
55 
45 

Age 
   15 years old 
   16 years old 
   17 years old 
   18 years old 
   19 years old    

 
68 
70 
90 

111 
61 

 
17 

17.5 
22.5 
27.8 
15.3 

 
Television Viewing Habits 
The data in Table 2 presented nearly more than half the youths (55.5%) watched Tamil movies 
on television more than 13 times in a week. Indeed, the result of study revealed only 2.3 
percent of respondent spent less than one hour to watch television. Thus, watching television 
is one of the most popular activities among youths (Arnett, 2007). It showed that most of the 
respondents prefer to spend their time to watch Tamil films in television and exposed to 
violent scenes in television. This study is in line with Gentile (2014), that greater amount of 
viewing violence in television and movies tend to engage with higher level of violent 
behaviour which supports the study.  
 
Table 2 
Distribution of Respondents’ Television Viewing Habits (n = 400) 

 Frequency Percentage (%) 

Watching Tamil movies on television in a week 
<  3 times 
4 – 8 times 
9 – 13 times 
> 13 times 

 
10 
75 
93 

222 

 
2.5 

18.8 
23.3 
55.5 

Duration of watching Tamil movies per day 
  < 1 hour 
1 hour to 2 hour 
2 hour to 3 hour 
> 3 hour 

 
9 

26 
108 
257 

 
2.3 
6.5 
27 

64.2 
* Day watch movie in television 
Monday 
Tuesday 
Wednesday 
Thursday 
Friday 
Saturday 
Sunday 

 
146 
138 
153 
148 
208 
313 
328 

 
36.5 
34.5 
38.3 
37 
52 

78.3 
82 
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* Favorite Genre movie 
   Family       
   Love   
   Violence 
   Spiritual 
   Sex 
   Religion 
   Others 
*Genre of television movie being telecast  
   Family 
   Love  
  Violence 
 Spiritual   
  Sex 
  Religion 
  Others 

 
313 
230 
150 
150 
41 

107 
67 

 
332 
276 
176 
133 
49 

129 
41 

 
78.3 

           57.5 
           37.5 
           37.5 

10.3 
           26.8 
           16.8 
 

80.5 
69 
44 

33.3 
12.3 
32.3 
10.3 

  * Respondent may provide more than one answer 
 
 Moreover, 82% of the respondent stated that they regularly watched movie in 
television on Sunday. Other than that, the result revealed that most of the respondents 
usually watched movie at night (75.3%) (Table 2). The result indicated that majority of the 
respondents watched television on Sunday and usually watched television at night. This is 
because most of the respondents had leisure time on weekends and they prefer to watch 
television on Sunday. 
 The respondents were also asked about distribution of genre movie liked watch, genre 
of movie television telecast and selected channel to watch films. For these category 
respondents may give more than one response. Genre of the movie is the most important 
factor that will probably be considered when selecting to watch a specific movie (Desai & 
Basuroy, 2005). Based on Table 2, result of the study revealed that more than half of the 
respondents liked to watch family genre movies (78.3%).  
 In addition, majority of respondents (80.5%) stated genre of movie that television 
telecast is family genre. For instance, a movie that contains uniqueness such as family value 
and bonding among family members enhances their interests to watch those movies rather 
than other genre movies.  
 
Relationship between attitudes and belief of viewing violence in Tamil movies and youths’ 
behavior 
The result revealed there have a positive and strong correlation between attitudes towards 
violent behaviour on viewing violence in Tamil movies and the behaviour of Indian youths (r 
= 0.832; p = 0.000). The results of the study revealed that higher positive attitudes towards 
violence could lead the people to engage in violent behaviour. In previous study, it was found 
that attitudes have a significant relationship towards violent behaviour. In addition, Velicer, 
Huckel, and Hansen (2003) also asserted that there was a significant mediating role between 
attitudes towards violence viewed and violent thoughts which can result in violent behaviour. 
Thus, after viewing violent scenes in movies, youths are more likely to be hostile such as 
punching or hitting, which affect an individual’s violent response.  Other than that, when they 
were exposed to violence in media, they became more engaged to committing violence. 
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 This finding supported to the finding of Duru, Redzuan, Hamsan and Shahrimin (2015), 
which stated that attitude towards violence will lead people to involve themselves in violent 
behaviour. Thus, positive attitudes towards violence that was viewed in Tamil movies highly 
affect viewers’ behaviour. 
 Result in Table 3 also showed correlation test between beliefs towards violence in 
Tamil movies and violent behaviour among the viewers. The correlation between beliefs and 
violent behaviour by viewing violence in Tamil movies toward the behaviour of Indian youths 
also showed positive and very strong relationship (r = 0.908; p = 0.000). 
 
Table 3 
Relationship between Attitudes and Beliefs towards violent behaviour (n = 400) 

Variables Violent Behaviour 

R P 

Attitudes  
Beliefs  

 0.832 
0.908 

0.000*** 
0.000*** 

*** Correlation is significant at the 0.01 level (1-tailed). 
 
 Past research has been shown that youths’ beliefs might be affected by exposure of 
violence in media (Linder & Werner, 2012). Results of this study also indicated that if Indian 
youths’ belief toward violence that showed in Tamil movies, they would be influenced and 
start to imitate those actions in their daily life. When youths like to watch violent scenes in 
movies, they tend to belief and been start implementing violence as the best way to spread 
popularity and power. Then they started to belief and adapt the violence that was viewed to 
change their behaviour. Moreover, when they start believe the violence in movies, it will 
increase aggressive thought among them and spread towards the activation process. 
 The study also yielded similar findings with Gentile, Coyne, and Walsh (2011), whereby 
they stated that exposures of violence in media were positively correlated with violent beliefs 
and behaviours. Therefore, it is strongly proved that those violent scenes viewed in movies 
would correlate with violent beliefs and behaviours after viewing violence in television.  
 Therefore, the strength of the relationship between beliefs and violent behaviour 
should be explored in more depth to determine the strength of the relationship. Hence, to 
explain the objective of the study which was to identify the relationship between attitudes 
and beliefs towards violence of viewing violence in Tamil movies and Indian youths’ 
behaviour, researcher developed hypothesis and tested using the Pearson product-moment 
correlation coefficient.  
 Correlation analysis assesses the degree that quantitative variables are linearly related 
in a sample. It is used to test the linear relationship between two quantitative variables. If the 
r value, more than 0.7, which indicated the variables had very strong positive correlation, it is 
acceptable for social science studies (Chin, 1998; Keating & Matyas 1998; Rankin & Stokes, 
1998). Table 3 summarized the correlation between attitudes and beliefs. The significant 
correlation between total scores suggested that respondents were influenced by viewing 
violence in Tamil movies and it affects their behaviour. The result showed that there was 
positive significant relationship between attitudes and beliefs of Indian youths. It is in line 
with cultivation theory that heavy exposure to television violence stimulate to the aggressive 
thoughts to violent behaviour. 
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Discussion 
In this study, the relationship between viewing violence in Tamil movies on television towards 
Indian youths’ behaviour was measured based on attitudes and beliefs. Respondent’s media 
viewing habits affects their behaviour. Based on this study, data revealed that most of the 
respondents watch television more than 3 hours. As discussed in cultivation theory, heavy 
viewers who watch movies more than 4 hours per day would be more influenced with the 
exposure of violence in Tamil movies and it is associated with increase in violent behaviour. 
Moreover, although they like to watch family genre movies, they also contain violent scenes 
which will affect the viewers’ behaviour. 
 
Majority of the respondents in this study were female and 18 years old. Youths who involved 
in this study spent a considerable amount of time to watch television and specifically watch 
Tamil movies on television in a week more than 13 times. Thus, almost more than half of the 
respondents spent more than three hours to watch Tamil movies in a day and like to watch 
movies on television on Sunday. Moreover, youths spent their leisure time at night to watch 
movies. 
 Finding from this study indicates a positive connection between violence in Tamil 
movies on attitudes; beliefs and violent behaviour. Overall, it is identified that there is positive 
association between violence in Tamil moves and violent behaviour. In addition, past research 
also revealed that there was a strong relationship between violence telecasted in television 
towards violent behaviour. As reported by researches in cultivation theory, repeated 
exposure of violence in television widely leads to the acceptance of aggressive changes on 
attitudes and behaviour. As discussed in Bandura’s social learning theory, exposure of media 
violence contributes to the future aggressive behaviour (Anderson & Carnagey, 2004). 
 The result from correlation analysis revealed that attitudes, beliefs were positively 
correlated.  The strongest correlation was found between attitude and violent behaviour on 
viewing violence in Tamil movies with score (r = 0.832; p = 0.000) and beliefs and violent 
behaviour on viewing violence in Tamil movies with score (r = 0.908; p = 0.000). The 
relationship among attitudes, beliefs towards violence in Tamil movies was strong and very 
significant.  
 The critics worried that violence telecasted on television such as negative scenes 
seems acceptable in real life situations. Television is one of the tools that have impact towards 
youths and long-time exposure to the movies will affect the youth’s behaviour. In addition, 
cultivation-based research supports that it is highly risky to the attitudes and behaviours of 
the viewers if they are repeatedly exposed of television on violence.  
 Apart from that, TV programmes and movies are also sources for youths to learn 
negative behaviour patterns and values (Hassan, Osman & Azarian, 2009). Increasing control 
from parents helps in reducing media violence (Hassan et al. 2009). The impacts of this on 
children can be reduced by proper parental guidance. 
 Besides that, youths who watch television will imitate the behaviour showed in 
movies. If the programs or films telecasted on television are not conducive, it will cause 
youths to not have a good behaviour. Therefore, it is very important for film censorship board 
to filter out violent scenes in Tamil movies before telecasting in television. This is because 
limited awareness on the violent messages causes it to steadily strengthen in a young viewer’s 
mind and moral values defy in their development. Based on these studies, hopefully data on 
television violence and its effects towards youths will constitute a clearer understanding for 
future studies.  
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 However, this study is not without some limitations. There are various limitations in 
this study. Mainly, there were not many respondents willing to participate in this study. Other 
than that, in every study, time is always constraint. This study was carried out in Selangor only 
and it could better if the study gets more samples from other states to represent the entire 
Indian youths view towards violence in Tamil movies on television. However, a higher cost 
will be required to extend the research to cover a wider scope. 
 
Conclusion 
Today generations are accustomed to watching television and television violence as part of 
their daily life. Viewing violence as entertainment will lead towards the effects on aggressive 
attitudes, beliefs on violence which indicate to the violent behaviour. What is seen in 
television is believed as reality and it is considered as entertainment for the audience. 
Cultivation based research also indicates that repeated exposure of violence in television 
leads towards the acceptance of violence on the attitude and behaviour of the audience. This 
model showed aggressive behaviour form based on social learning processes. For instance, 
an individual’s action is influenced and affected by internal state represented by affect, 
cognition, and arousal.  
 The result of this study, has several implications. Main improvement is needed in the 
government policy of Film Censorship Board (LPF). Results of this study has clearly shown the 
positive relationship between violence that watched in Tamil movies towards youth’s 
behaviour. Although there are Acts such as the Broadcasting Act 1988 and the Film Censorship 
Board (LPF) established in an effort to censor and filter and screening violent action movies, 
violent acts are still allowed to be screened. Film Censorship Board (LPF) has to filter and ban 
the screening of violent movies. Thus, it could prevent and can help in combating screening 
of violent actions movies. The discussions can provide a clear view to youth that violence that 
showed in movies is different from real life violence its consequences negative impacts to the 
victims.  
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