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Abstract

This study aims to analyze food expenditure among the community in Perak. There are three
objectives targeted in this study including: 1) identify the level of food expenditure, 2) identify
the relationship between demographic factors with food expenditure and 3) analyze the
factors influencing food expenditure. This quantitative study used a set of questionnaire as
an instrument to obtain the necessary information. A total of 206 respondents were involved
in this study through snowball sampling. All selected respondents were heads of families living
in the state of Perak. Descriptive analysis showed that the mean food expenditure was
RM1,301.89. In addition, the findings of the study also showed that there was significant
relationship between age and education with food expenditure. The significance value was
0.05, multiple regression analysis showed that consciousness, personal and religious factors
were significantly positive while social factors were significantly negative. Media was found
as the only factor that was not significant. In conclusion, food spending in the state of Perak
is high and this situation is driven by many factors. This included the supply of food at
affordable prices, the function of the authorities to promote food, high supply of ready and
unfinished food and so on. The implications of the study have highlighted the importance of
expenditure planning especially to every head of the family. This is important to ensure that
the residents in Perak have sufficient knowledge on the selection of good healthy foods.
Keywords: Food, Expenditures, Prices, Perak.

Introduction

Malaysia is known as a country with racial and cultural diversity. This situation leads to the
existence of a variety of unique and delicious foods. According to Ho (2020), food diversity
has made Malaysia one of the food paradises and the demand for food is increasing every
year. Food is not only a catalyst for unity for Malaysians, but also a driver of the country's
economy. In this regard, Perak is also one of the states in Malaysia that offer a variety of food.
According to Muhammad (2016), the state of Perak also has a unique food diversity based on
district. To introduce the diversity of these types of food, various efforts have been made by
Tourism Perak Malaysia together with Youth, Sports, Communication and Multimedia Perak
(BSKM). This includes producing a short video "Perak Food Hunter" themed on food in the
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state of Perak (Mohamed, 2021). In addition, Perak Food Trail program was implemented in
collaboration with the Malayan Railway Berhad (KTMB). In this program, participants will ride
the Intercity special event coach from Kuala Lumpur to Ipoh (Radzi, 2015). Efforts to promote
food in Perak have had a positive impact, especially in the economic sector. The demand for
food has not only soared but also caused an increase in food prices.

Along with the progress made, dietary practices have changed in both developing and
developed countries. Changes in dietary practices are also changing consumer spending
patterns. Households have the option of getting food, either cooking their own or buying
ready-to-eat food. Competitive ready-to-eat food prices cause demand to increase over time.
In addition, work commitments and a variety of ready-to-eat options also contribute to the
increased demand for ready-to-eat foods. In Australia for example, spending on ready meals
increased to 34% of total food spending in 2016 compared to only 26.4% in 1993 (Hogan,
2018). The situation is also happening in other developed countries such as the United States
due to the increase in the volume of ready food production, efficient ready food processing
and distribution systems, convenient purchasing methods and the opportunity to enjoy fast
food (Knorr et al., 2018, Baker & Friel, 2016).

There is no denying that these changes have led to a significant increase in rates of
obesity, diabetes, cancer and other chronic diseases in Australia. In the context of Malaysia,
especially in Perak, there are various types of food options that are easily available. Apart
from promotion, the Perak state government also took the initiative by providing courses and
training to entrepreneurs who produce food. These courses and trainings aim to improve the
quality and distribution of food. In addition to having a wide selection of ready meals, Perak
also has a readily available source of raw food. Perak's strategic position as close to the sea
allows them to get food supplies such as fish at affordable prices. Idle lands are also cultivated
by the state government for vegetable cultivation projects to ensure adequate food supply,
especially for the market in Perak (Perak State Government Secretary, 2017).

Although Perak has a wide range of food options whether ready-to-eat or raw food,
studies focusing on food expenditure are rarely conducted. A study on food purchase options
should be done because of the occurrence of various health problems in Perak such as
obesity. According to Abdullah (2018), Raja Permaisuri Bainun Hospital Ipoh, Perak has
established a Bariatric Clinic to provide exposure on obesity and how to overcome it. Since
the clinic was established in September 2014, a total of 1658 patients have been registered,
85 patients managed to lose weight between 40-50 percent while 70 patients lost weight up
to 40 percent. The majority of these obese patients are Perak resident. Therefore, studies
related to food expenditure need to be implemented. In addition, the factors that influence
food expenditure should also be studied, especially among the Perak community of different
races and religions.

Literature Review

Food in Arabic is referred to as al-ta’am (jamak al-at’imah), which is something taken by
humans as a basic need for survival (Abd Allah et. al, 1984). Meanwhile, food in English is
described as an item used for food or drink for humans or other animals or an item used for
a component of any other item (Fortin, 2011). Meanwhile, food is also defined as everything
that is eaten either in solid or liquid form to obtain energy and physical health (Man & Yahya,
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2014). The USDA Food Safety and Inspection Service (2014) divides food into ready-to-eat and
not ready-to-eat food. Ready-to-eat food refers to food that appears from the outside to be
fully cooked until it is safe to eat, or normally eaten without further preparation, and the
packaging label also does not include further cooking instructions. Meanwhile, frozen food is
also counted as ready food because it has already been cooked and only involves a minimal
process to prepare it.

Rounds et. al. (2013) referred not ready-to-eat food as foods that contain raw
materials, that are not cooked and may contain pathogens that cause foodborne illness.
Foods require full cooking before serving because uncooked food may contain pathogens in
the ingredients that need to be removed. Food is essential for human survival. It also fulfills
the criteria of an individual to pursue the goal of life. According to Maslow (1954), there are
five basic needs arranged in a hierarchical order. The theory related to food is Maslow's
Theory of Needs which mentions food in the main human need which is physiological needs.

According to Ismail (2009), Consumer Behavior Theory is a decision-making process
for the purchase of goods and services based on the increased level of satisfaction by end
users. This process often involves several questions such as what, when, where, why and how
consumers buy. Consumer purchasing decisions can be stimulated by marketing stimuli and
environmental stimuli. Marketing stimulus is a mix of marketing such as product, distribution,
pricing, and promotion. Environmental stimuli refer to the economy, culture, technology and
politics. All these stimuli will be taken into account in making the decision to buy.

The study by Birari and Patil (2014); Seman and Ahmad (2017) has stated that two
demographic factors influence food expenditure. Oostenbach’s (2020) study showed that
residential location will influence spending on ready meals. According to Marquis and
Manceau (2007), a study conducted in relation to apartment accommodation, amenities and
budget for food were found to be major factors to food choices. Reid, Lloyd and O’brien
(2017) state that home space will influence households to choose whether to dine out in
restaurants, hotels and clubs for social interaction between friends and family. Different
residential location can alter different raw materials which will lead to changes to the
nutrients found in food (Shove, Pantzar and Watson, 2012; Maller, 2015).

In the study of Kumar et. al. (2020), there are many factors such as ethnic group, family
size and age of household head. Television and telephone ownership, increased remittances
and cash transfers are also factors. In addition, poor households and non-poor households,
illiterate parents, households with illiterate father, crop diversity, net buyers from urban
areas, increase in agricultural land, presence of a mother working in the agricultural sector,
household livestock ownership, agricultural wages, average time required to reach paved
roads are also the factors. The rest of the factors are access to irrigation, household who own
livestock, increase in average annual non-agricultural wage, increase in average agricultural
wage, access to paved roads, increase in percentage of households with access to irrigation,
households in hilly districts and in provinces, increase in road density and urban population
density will affect spending food.

Kirkpatrick and Tarasuk (2003) noted that studies in several countries have noted
income differences in influencing food expenditure. There is some evidence to suggest that
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the adoption of a healthy diet is complicated for low-income Canadians with the high cost of
some of the recommended foods (Travers, 1997). In a study by Kirkpatrick and Tarasuk (2003),
low-income households would spend less money on food (in restaurants and in stores)
compared to high-income households. Horton and Campbell (1990) noted that, based on an
analysis of data from the 1984 FOODEX survey, low-income households were more likely to
buy cheaper food brands in certain types of food in order to spend more efficiently. Badun et
al. (1995) also concluded that parents in low-income communities in Ontario have low
expenditures for food containing calcium, iron, zinc, vitamin A and folate. Further, Evers and
Hooper (1995) found that children in low-income Ontario communities may be at risk of
spending on foods containing insufficient calcium and vitamin A while MclIntyre et al. (2001)
found that low-income women and children in the Atlantic region have a lower chance of
spending on foods containing calcium, vitamin A, vitamin D and folate.

Analysis of household food expenditure data provides valuable insights into the
influence of social and economic conditions on food access and choice in populations (Simeon
and Patterson, 1996; Trichopoulou et. Al.,, 1996). Dubois and Girard (2001) noted a strong
social gradient in influencing the expenditure of calcium -containing foods reported among
women and men. Ghadirian and Shatenstein (1996) reported that low calcium intake was
associated with low income among Montreal women. Studies of women in families using food
banks in Toronto recorded very low levels of spending on foods containing calcium (Travers,
1996) and spending on limited dairy products (Tarasuk, 2001), while Jacobs Starkey et al.
(1999) found low levels of calcium, vitamin A and zinc among food bank consumers in
Montreal.

Extrinsic factors can be strong indicators that indicate high levels of emotion such as
brand, price, convenience and so on (Kardes et al., 2004). Consumers with a low level of
understanding of relevant knowledge about a particular product are more dependent on
extrinsic factors (Yin et al., 2007). Many researchers have found that price factors will
influence spending. According to Olson (1977), prices are explained through two categories
namely financial and non-financial. Finance can be defined when price is usually related to a
statement of money while the non-monetary definition that is price refers to a buyer’s effort
to find information about a product before they shop (Li and Green, 2011). From a consumer
perspective, price refers to what consumers are willing to use money to obtain goods or
services (Zeithaml, 1982). The meaning of price is different when price is considered from
various demographic perspectives such as marital status, gender, employment status and
awareness (Zeithaml, 1988). Over the past few decades, there has been an increase in
attention to packaging and external features as these factors have been found to influence
consumer spending decisions (Rezaei, 2014) making them an important element for
marketers, designers and even food producers. 90% of consumers make their shopping
decisions after checking the front package label and 85% of consumers make their shopping
decisions without looking at alternative products (Urbany, Dickson and Kalapurakal, 1996).

Mccracken and Mackln (1998) studied the influence of packaging such as color,
picture, design, size and shape of certain products in influencing consumer spending decisions
while Simmonds and Spence (2017) studied about nutritional information printed on product
packaging. This suggests that it is important to understand about how packaging conveys
messages among consumers. According to Rohm and Swaminathan (2004), convenience is

340



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES

Vol. 11, No. 6, 2021, E-ISSN: 2222-6990 © 2021

defined as an advantage over effort and time savings by consumers rather than purchasing
goods. This explains the shorter time and less energy required to achieve the desired results
other than the reduced use of time (Costa et al., 2007). Perceived convenience benefits
including a reduction in food preparation stress, especially among urban dwellers with busy
lifestyles and the possibility of faster preparation have been seen as unique food added value.
Saving time for easy access to food has become an important element of daily life (Celnik et
al, 2012).

Lampila and La"hteenma”ki (2007) in turn argue that, consumers will tend to spend
on ready meals if they are aware of the availability of ready meals which improved access to
its facilities (Prasad and Aryasri, 2008). Findings from various perspectives indicate that
consumers of ready-made foods are always in a dilemma resulting in unpredictable spending
decisions (Bulsara and Trivedi, 2016). The increase in health problems makes the nutritional
information factor a significant factor (Selvarajn, 2012) and has been an important element
in spending decisions. However, Onozaka et al (2014) showed that persistent gaps exist in
understanding consumer behavior in acquiring, understanding and using nutritional
information in influencing the desire to spend.

To analyze the factors that influence spending, the religious aspect is rarely given
attention. In general, this aspect is closely related to consumers especially in decision making.
Religious teachings such as not to waste while shopping should be taken into account.
Essentially, religious and spending factors are inseparable (Diesen, 2014; Khan and Kirmani,
2018).

Research

Methodology

This study uses quantitative methods and involves 206 respondents who are residents of
Perak who are head of the family and working. Respondents in this study were selected by
taking snowball sampling. Questionnaires in the form of hard copies and Google Form links
were distributed to respondents to gather information.

To ensure that the research instrument, namely the questionnaire, was suitable for
use, advisory services were obtained from several experts to confirm its content. The
guestionnaire used in this study has been validated by several expert lecturers and officials.
Modifications to the research instrument were done based on the objectives of the study and
have been confirmed by several lecturers from Universiti Pendidikan Sultan Idris (UPSI). In
addition, three heads of family living in Perak were also involved in this validation process.

In this study, food expenditure was used as the dependent variable while awareness,
media, social, religious, and personal became independent variables. After collecting the
guestionnaires, the data were analyzed descriptively and inferentially. To identify the food
expenditure of the residents of Perak, descriptive analysis of mean and frequency was used.
Furthermore, multiple regression tests were used to analyze the factors influencing food
expenditure among the residents of Perak.
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Findings

Respondent Profile

Descriptive analysis was conducted to examine the profiles of the respondents using
frequency and percentage. Table 1 below shows the findings of the descriptive analysis of the
profile of respondents on the level of food expenditure among the community in Perak. Based
on the table, the majority of respondents in this study consisted of 106 women (51.5 %) and
100 men (48.5%) percent. In terms of age, most of the respondents of this study are aged
between 31 to 40 years which is 82 (39.8 %) followed by respondents aged between 21 to 30
which is 76 (36.9 %) while only 4 respondents (1.9 %) aged 20 years and below.

For the ethnicity, there were 72 (35.0 %) Malay respondents followed by the 67
Chinese (32.5 %), 53 Indians (25.7%) and 14 minority (6.8%). In terms of religion, there were
72 Muslim (35.0%) respondents, followed by 57 Buddhist (27.7%), 48 (23.3%) Hindus, 11
Christian (5.3%) and 18 (8.7 %) from other religions. There were 4 respondents (1.9 %) with
Doctor of Philosophy as the highest level of education, 65 Master's Degree holders (31.6 %).
Majority of respondents have a Bachelor's Degree which was 84 (40.8 %). A total of 31
respondents (15.0 percent) have an education level at the STPM level or equivalent. The
employment analysis of the respondents of this study consists of four categories namely
family business, own business, government and private. The results of this analysis showed
that 61.2 percent of the respondents worked in the private sector, 17.5 percent worked in
the government sector and 17.5 percent had their own businesses and 3.9 percent had family
businesses.

In addition, an analysis was also made on the monthly family income of the
respondents. The analysis showed that most of the respondents of the study, namely 33.5
percent earned a monthly income of RM2,001 to RM3,000 followed by 31.6 percent of
respondents who earned a monthly income of RM3,001 to RM4,000 and 19.0 percent of
respondents who earned a monthly income of more than RM5, 001. Analysis of family
dependents shows that most families have 3 dependents which is 50.5 percent of
respondents followed by 2 dependents which is 35.0 percent of respondents while only a
small number of respondents have 6 dependents which is 1.0 percent of respondents.
Analysis of residential location, the majority of respondents live in suburban areas which is
36.4 percent followed by 34. percent of respondents who live in rural areas while only 29.6
percent of respondents who live in urban areas.
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Table 1
Profile of Respondents
Information Category Total
Frequency (n = 206) Percent (%)
Gender Male 100 48.5
Female 106 51.5
Age < 20 years old 4 1.9
21-30yearsold 76 36.9
31-40 yearsold 82 39.8
41 - 50 years old 29 14.1
> 51 years old 15 7.3
Race Malay 72 35.0
Chinese 67 325
Indian 53 25.7
Others 14 6.8
Religion Islam 72 35.0
Buddha 57 27.7
Hindu 48 23.3
Christian 11 53
Others 18 8.7
Highest Level of SPM orequivalent 22 10.7
Education STPM or equivalent 31 15.0
Degree 84 40.8
Master’s Degree 65 31.6
Doctor of Philosophy 4 1.9
Occupation Family 3.9
Self 36 17.5
Government 36 17.5
Private 126 61.2
Monthly  Income 1001 - 2000 3 1.5
(RM) 2001 - 3000 69 335
3001 - 4000 65 31.6
4001 - 5000 30 14.6
> 5001 39 19.0
Dependents 2 72 35.0
(persons) 3 104 50.5
4 25 12.1
5 15
>6 1.0
Residential Urban 61 29.6
Location Suburbs 75 36.4
Rural 70 34.0
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Source: Questionnaire, 2019

Food Expenses

Food is an essential component of basic human needs. This section analyzed the respondents’
food expenditure. In this section there are three main items of analysis. The first is the
component of respondent’s basic necessities expenditure, then followed by food purchase
options and total food expenditure.

Table 2

Respondents' Basic Needs Expenditure Components
Information Mean (RM)
Food 1,301.89
Residence 897.57
Education 413.11
Health 338.76
Clothes 216.89

Source: Questionnaire, 2019

Table 2 shows the mean values for each component of respondents' basic necessities
expenditure for a period of one month. Basic needs contain 5 main components namely food,
clothing, shelter, education and health (Ibrahim, 2020 and Abdul Karim et. Al., 2017). The
findings showed that food had the highest mean value of RM1,301.89 compared to other
components. This was followed by expenditure on accommodation with a mean value of
RM897.57. Meanwhile, expenditure on clothing and health had the lowest mean value of
RM216.89 and RM338.76 respectively. Apart from being the most important component of
basic necessities, the high price of food or raw materials and the large number of dependents
have resulted in the total expenditure on food being higher than other components.
Nevertheless, the findings of this study differed from the findings of the Department of
Statistics Malaysia (2020) which showed that food is the second highest expenditure after the
categories of housing, water, electricity, gas and other fuels.

There are two choices for the respondents to get food, either buy ready-to-eat food
or buy raw materials and cook at home as shown in Table 3. The findings showed that the
majority of respondents (60.2 %) chose to buy raw materials and prepared their own food
instead of buying ready-to-eat food. This situation occured because respondents had a high
awareness that the cost of preparing their own food was cheaper, cleaner and healthier. This
finding was in contrast to the results of the study of Ab Rahman and Wahid (2016) who found
that the majority of respondents choose to buy ready-to-eat meals.
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Table 3

Food purchase options

Food purchase options Frequency (n = 206) Percent (%)
Buy ready-to-eat food 82 39.8

Buy ingredients for cooking at home 124 60.2

Source: Questionnaire, 2019

Meanwhile, Table 4 shows the mean value of food expenditure according to the residential
location of the respondents, namely urban, suburban, and rural. Overall, the mean value of
food expenditure in the city was higher compared to the suburbs and rural areas.
Nevertheless, the mean value showed that the purchase of ready meals in rural areas
(RM700.50) was higher than the mean value in urban areas (RM602.80) and suburbs
(RM521.05). Besides, there were many ready food options in rural areas, cheap ready-to-eat
food prices can attract rural respondents to make demand.

Table 4
Total food expenditure
Total expenditure Urban Suburbs Rural
Food (overall) RM1,333.72 RM1,086.84  RM1,301.89
Purchase ready-to-eat meals RM602.80 RM521.05 RM700.50

Purchase of home-cooked raw RM730.91 RM565.70 RM625.50
materials

Source: Questionnaire, 2019

Meanwhile, the mean value of respondents' purchases of raw materials in urban areas
was higher (RM730.91) compared to suburbs (RM565.70) and rural areas (RM625.50). In
addition to emphasizing the aspect of choosing clean and nutritious food, respondents in the
urban area prefered to prepare their own food due to the high price of ready-to-eat food.

Determinants of Food Expenditure

Next, this section analyzed the determinants of food expenditure. The criterion variable was
total food expenditure while the predictor variables were awareness, media, social, religious,
and personal factor. The findings from the regression test analysis are shown through Table
5 below.
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Table 5
Multiple Regression Analysis for Food Expenditure

Independent Variables Beta t value p value
(Constant) -7.374 0.000
Awareness 0.283 4.292 0.000
Media 0.060 0.697 0.487
Social -0.159 -2.218 0.028
Religious 0.205 2.950 0.004
Personal 0.393 4.217 0.000
R 0.683

R?2 0.467

Adjusted R? 0.453

a. Dependent Variables: Total Food Expenditure (RM)
*Significant at the p <0.05 level
Source: Questionnaire, 2019

Based on the regression test findings shown in table 5 above, there are R, R2 and
adjusted R2 values. The value of R indicates the relationship between the predictor variable
and the criterion variable. In this study, the relationship between predictor variables with
total food expenditure in Malaysia is strong (0.683) as described by Chua (2013). Furthermore,
R2 is a coefficient that measures the strength of the regression estimated from the sample or
measures the strength between linear relationships that is looking at changes in the
dependent variables. However, this study did not use such values to assess changes in
independent variables that exceed two that is five. Thus, adjusted R2 is used to compensate
for R2 which does not take into account the loss of degrees of freedom (df) when the greater
the number of effect parameters than the increase in the number of estimated independent
variables.

Referring to table 5, the value of R2 recorded as 0.467, this means that 46.7 percent
of all predictor variables namely awareness, media, social, religious, and personal are
contributors to total food expenditure in Malaysia. Meanwhile, the adjusted R2 value in this
study was 0.453. This indicates that as much as 45.3 percent of the change in the criterion
variables was due to changes in the predictor variables namely awareness, media, social,
religious, and personal. This means that the combination of the five predictor variables
accounted for 45.3 per cent of the variance change in total food expenditure in Malaysia. The
beta used in this study is the standardized beta. The standardized beta compares the effect
strength of each individual independent variable with the dependent variable. The higher the
absolute value of the beta coefficient, the stronger the effect. The standardized beta has the
standard deviation as its unit. This means the variables can be easily compared with each
other (Lindstrom, 2010).

The results from this regression test have shown that there are only four predictor

variables namely awareness, social, religious, and personal are contributors to the total food
expenditure in Malaysia. Meanwhile, for the media predictor variable (t = 0.697, p> 0.05) has
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shown an insignificant relationship with total food expenditure in Malaysia because the p
value is greater than 0.05.

Based on the findings shown in the table above, the awareness factor is a significant
predictor and can be shown based on the high value of the standard beta coefficient of 0.283.
This means that the awareness factor has a strong impact when compared to the other
predictor variables in this study. The awareness factor was found to be the main variable (t =
4.292, p <0.05) that was positively significant on food expenditure. This indicates that the
respondents have spent according to their awareness of food selection based on food health
and hygiene. The higher the awareness of the purchase of good and nutritious food, the
higher the level of food expenditure spent.

Based on the regression test results, the media factor is a non-significant variable and
can be shown based on a low standard beta coefficient value of 0.060 and a significant value
greater than the alpha value, which is 0.487 and has a t value of 0.697. A p value is higher
than 0.05 has indicated that the media factor has an insignificant relationship to the
dependent variable. Therefore, media factors do not affect the level of food expenditure in
Malaysia.

Based on the results of regression tests that have been conducted, the analysis found
that social factors are a significant variable and it is shown based on the value of a high
standard beta coefficient of -0.159. The high value of the standard beta coefficient indicates
that the social variable has a strong impact when compared to the other predictor variables
in this study. For social factors, the significant value is lower than 0.05 which is 0.028. Social
factors were also found to be significant but were negative (t = 2.218, p <0.05). Society does
not spend according to the liking of peers and family. The lower the social factors are met,
the higher the level of food expenditure spent.

For religious factors, based on the results of regression tests that have been
conducted, found that religious factors are a significant variable and it is shown based on the
value of a high standard beta coefficient of 0.205. The high value of the standard beta
coefficient indicates that the religious variable has a strong impact when compared to the
other predictor variables in this study. Religious factors were also found to be positively
significant (t = 2.950, p <0.05) to the level of food expenditure. Religious teachings play an
important role in influencing food spending, religious teachings like not wasting food, leaving
out foods that are harmful to health, and not choosing certain types of food. The higher the
religious factor is met, the higher the level of food expenditure spent to meet the necessities
of life.

As for personal factors, based on the results of regression tests that have been
conducted, it was found that personal factors are a significant variable and it is shown based
on the value of a high standard beta coefficient of 0.393. The high value of the standard beta
coefficient indicates that the personal variable has a strong impact when compared to the
other predictor variables in this study. Personal factors were also found to be positively
significant (t =4.217, p <0.05) contributing to the level of food expenditure. Communities buy
food based on preference, satisfaction, easy payment methods, and nearby food stores. The
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higher the community’s satisfaction with preferences, payment methods, and food store
distance, the higher the level of food spending spent.

The awareness factor is the most influential factor because today's society is becoming
increasingly concerned about health care. More and more individuals are starting to exercise
every day and stay on for a long period of time. More and more health care products are being
sold in the market. All of these situations have reflected society’s awareness of health care,
as well as nutritious food choices.

Conclusion

In conclusion, awareness and knowledge should be disseminated among the society so that
they can control their cravings in food expenditure. Non-essential food elements can be
neglected to maintain the frugal attitude instilled in the society. The implications of the study
highlight the importance of expenditure planning especially to every head of the family. This
isimportant to ensure that the residents in the state of Perak have sufficient knowledge about
good food choices for health.

Spending according to one's liking is not a kind of offense but it will cause serious
problems if it is beyond the level of one's ability and entangled with various problems. Food
that symbolizes the needs of a family should not be associated with negative things.
Therefore, the attitude of people who like to spend on less important aspects including food
should be avoided to avoid any harm in the future.

The findings of this study are important to some parties to play their role. The
government has a role to give awareness to the community to enjoy healthy food in solving
the problem of obesity and food prices. Government interventions such as controlling food
or petrol prices and formulating policies that truly protect consumers will ensure public health
can be guaranteed. The head of the family will get accurate knowledge about spending and
food choices, a modest attitude towards spending will be able to ensure well -being and
reduce waste. Disclosure of total food expenditure can also help the community be more
sensitive when choosing and spending according to need. The amount of food expenditure
will cause the community to support each other to get healthy and balanced food at an
affordable price.
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