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Abstract

The aim of this research is to achieve three prime objectives that are:- identifying the stage
of entrepreneurship practice critical success factors among the entrepreneurs running some
business at the mosques in Petaling District of Selangor, establishing the link between
entrepreneurship practice critical success factors with their business performance at the
mosques in Petaling District of Selangor and studying the entrepreneurship practice critical
success factors influencing their business performance at the mosques in Petaling District of
Selangor. Thus, quantitative research design has been opted to justify the research scope and
18 hypotheses. The quantitative method through observation techniques and survey were
distributed to 70 selected samples out of 86 available business units. Descriptive analyses
indicates the average value and standard gap that rank the top, initiates teamwork factors
that obtain the average value 4.2667. The correlation finding, on the other hand, illustrates
that marketing management, strategic planning, ICT skill, communication network, training
and education as well as entrepreneurship orientation note significant link with the business
performance while financial management and teamwork implies to extreme unfavourable
significant link. The finding of multiple regression analyses, however, displays three critical
success factors influencing the business performance, namely:- strategic planning, training
and education and also entrepreneurship orientation. The research implication demonstrates
several proposals that substantially caters for certain parties’ essentials, particularly the
mosques’ authority committee that need to enhance the activity of business errands with
potentially maximum business opportunities offered to the whole community.

Keywords: Critical Success Factors, Entrepreneurial Practices, Business Performance.

Introduction

The history of entrepreneurship has started actively over the past 300 years that involve
trading between the continents as such China, India, Asia, and the Mediterranean. The Silk
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Road has been a catalyst to the great development among the world’s major civilizations such
as Rome, Persia, India, China, and Egypt. One of the earliest proponents that support the idea
was Adam Smith who has been describing the market in his writing since early on.
Entrepreneurship then kept on growing rapidly until there was a sudden change and the
advent of a new era in the field of information and communication technology (Rahim et al.,
2017). Yusof (2010), reckons that by the 215t century, the entrepreneurial scenario will
challenge the ability of entrepreneurs in managing their business, such as the challenge of
managing proactive and competitive workforces.

Per the Islamic perspective, entrepreneurship is seen as a major manifestation of a
profession or occupation. A Muslim is very much encouraged to actively and continuously
engage in any entrepreneurial activities (Abdullah et al., 2015). In Malaysia particularly, many
job opportunities especially in the business field were being created for the community so
that they can take part in the country’s economic development. Nasharudin and Harun (2010)
stated that the government encourages the community to take the opportunity in business
and become entrepreneurs so that they can support themselves and their families. The spirit
of wanting to operate a business and entrepreneurial activities can be instilled and nurtured
in every layer of society (Basir et al., 2009). One of many places that stand out in the
community to operate their business is the mosque area. Mat Desa and Sarif, (2013) suggest
that mosques play a very important role in the economic development of Muslims today as
such in reviving the Islamic environment through business activities. Among other functions
of the mosque is as a place to preach or carry out ‘dawah’ that provide Islamic understanding
to the vast community, as a community service center and a welfare center for the neglected
community. The mosque is not only a place for Muslims to perform special acts of worship
such as prayer, the Qur’an recitation, I'tikaf, and the like but also a place to perform general
acts of worship such as imparting and seeking knowledge, having a discussion, exchanging
opinions, planning and implementing various activities to develop the ummah from various
aspects including being one of the catalyst institutions towards the economic generation of
the ummah today (Aris & Musa, 2014). This is due to the strategic position of the mosque
which is an area that is in the focus of the community as a contributor to prosperity and a
symbol of strength and unity among the Muslim community (Mohammat, 2009).

Critical Success Factors (CSF) is the most important element to achieve a competitive
advantage for firms in the existing industry. Based on the CSF, an organization can see
whether its business performance has succeeded or failed in achieving the vision and mission
that was created before the organization was formed (Manaf et al., 2012). According to Gates
(2010), critical success factors were introduced by John F. Rockart in 1979 as a way to help
senior executives determine their very much needed information to manage their
organizations. Rockart also found that CSF was very much in line with the concept of ‘success
factors’ that was introduced by (Daniel, 1961).

The statement was also supported by Johnson (2013), who expressed Daniel’s view
that there are usually three to six factors that control the success of an organization in an
industrial sector. In addition, Rockart also defines the concept of CSF in management thus
further suggests that it can be measured and was directly related to the organizational
achievement and competitive performance in the organization itself. There are two types of
factors that influence the success of entrepreneurs, namely internal factors and external
factors. Internal factors include factors of entrepreneurial characteristics and entrepreneurial
orientation as well as adherence to religion while external factors include factors in the
business organizations. Among them are management skills, experiences in both
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management and the industry, economic conditions and planning, social relations, network,
and marketing as well as government assistance and support (Nadzri et al., 2014).

The success of a business will affects the performance of a business, whether it is
declining, increasing, or in stable performance. Husen et al (2010) argue that the concept of
business performance is related to the ongoing activities of an enterprise. Excellent and
continuous performance is seen through a good and developed enterprise and can be created
by having a competitive advantage through value creation. Entrepreneurs should also set the
goals to be achieved in their respective businesses as their benchmark in determining the
performance of business development. Three intermediate mediums are being used to
measure the performance of goal achievement for entrepreneurs as such efforts in selling,
adopting products to consumer needs, and sales planning (Mohamad, 2014).

In this study, researchers focus on both types of factors that influence business
success, namely internal factors are seen through entrepreneurial orientation factors while
external factors are seen through financial management factor, strategic planning factor, ICT
skills factor, communication factor, teamwork factor, network factor, training and education
factors, and entrepreneurial orientation factor.

Problem Statement

In this study, researchers have noted several issues related to business such as lack of
exposure to knowledge in regards to business and entrepreneurship. Local entrepreneurs are
also weak in accounting and financial management, they also do not have any established
network or communications among other fellow entrepreneurs, not able to manage their
business well, such as failed in providing training programs to improve employee skills and
are not sensitive to location which is suitable or strategic to conduct their business (Tunggak
et al., 2011). This is also supported by Lope & Elias (2004) who found that among the
weaknesses of entrepreneurs in managing their business are lack of capital, lack of marketing
skills, lack of skilled workers, lack of knowledge in business and technology, lack of skills and
inability to obtain suitable business premises.

Therefore, researchers will identify critical success factors for entrepreneurial
practices that can improve the business performance of small entrepreneurs in mosque areas.
The mosque was chosen as the target location for this study because this institution is seen
to have less of a role in the eyes of the community. The task and responsibility to restore the
role of the mosque as in the time of the Prophet Muhammad PBUH is a big challenge in
today’s globalized world. The function of the mosque is getting smaller and smaller after the
fall of Islamic culture when the community only considers the mosque as a place to perform
prayers and worship activities only. The role of the mosque needs to be expanded to keep
pace with the ever-changing world and fast pace of the times and at least 50 roles are
classified into three major categories, namely as a center of worship, as an education center,
and a center for social activities (Yusoff, & Sulaiman, 2004). Business is one of the social
activities that play an important role that will bring changes in the roles of the mosque in this
time. During the time of the companions of Prophet Muhammad PBUH, business was the
main source in expanding the Islamic economy (Ghani, & Sarif, 2005). Additionally, the factor
of obtaining a daily supply of resources that are halal and pure from anything that is
prohibited by Islamic law is highly questionable, and even among Muslims themselves, some
people are still ignorant of the issue. This subject is being put forward in this study as to help
increase public awareness on halal issues. The fact is that even in this advanced technology
world, many people in the Muslim community only know part of the halal status information
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of goods and services sold in the market. There are still many sources of food, goods, and
services in the market in which halal status is unknown or questionable. Consumers are more
than producers. For that reason, for the Muslims, it is considered as ‘fardhu kifayat’ or an
obligation to produce and distribute food, goods, and utensils, and services, as to guarantee
the halal status is following the Islamic law (Jabatan Kemajuan Islam Malaysia Sabah, 2020).

From problems and issues that arose, the researcher had chosen businesses located
in the mosque area as the target of the study. This is because a business that is located in a
good area is guaranteed of its halal status and purity. To narrow down the area of the study,
the researcher had chosen Petaling District, Selangor as the location to conduct the study on
entrepreneurs who are active in doing business in the mosque area. The researcher has come
to this decision because in the early reading and researching for information, it was found
that there is still a lack of studies conducted that focuses on business entrepreneurs in the
mosque area either in the country or in foreign countries. The mosque in Petaling District,
Selangor was chosen as the study location because based on a report by Utusan Malaysia
(2014), it was found that Masjid As-Salam Puchong Perdana was crowned as the Champion of
Masjid Kariah in 2014 in the Malaysian Mosque Award which was held for the first time.
Among the success factors of this mosque is their actively deliver dawah and making the
mosque as a center for welfare and economic activities. Based on the survey and the result
of interviews between the researcher and the coordinator of the Petaling District Mosque, it
was found that mosques in this district are very active in economic activities through the
opening of business sites, providing premises to entrepreneur, and allowing small
entrepreneurs to open a bazaar business on Friday.

Research Objectives

The general objective is that the researcher wants to identify the critical success factors (CSF)
that are significantly related to business performance among sellers in mosques at Petaling
District, Selangor. Meanwhile, specific objectives are as follow:

1. To identify the level of critical success factors (CSF) for entrepreneurial practices
among entrepreneurs who operate their business in the Petaling District mosques,
Selangor.

2. To study the correlation or relationship between each critical success factor (CSF) with
the business performance of entrepreneurs in the Petaling District mosques, Selangor.

3. To study the critical success factors (CSF) that influence the business performance of
entrepreneurs in the Petaling District mosques, Selangor.

Research Hypotheses

Hal: There is a significant relationship between financial management factors and the
business performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha2: There is a significant relationship between marketing management factors and the
business performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha3: There is a significant relationship between strategic planning factors and the business
performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha4: There is a significant relationship between the ICT skill factors and the business
performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha5: There is a significant relationship between communication factors and the business
performance of entrepreneurs in the Petaling District mosques, Selangor.
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Ha6: There is a significant relationship between the teamwork factors and the business
performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha7: There is a significant relationship between network factors and the business
performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha8: There is a significant relationship between training and education factors with the
business performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha9: There is a significant relationship between entrepreneurial orientation factors and the
business performance of entrepreneurs in the Petaling District mosques, Selangor.

Ha10: The financial management factor affects the business performance of entrepreneurs in
the Petaling District mosques, Selangor.

Hall: Marketing management factor influence the business performance of entrepreneurs
in the Petaling District mosques, Selangor.

Hal2: Strategic planning factor affect the business performance of entrepreneurs in the
Petaling District mosques, Selangor.

Hal3: The ICT skills factor affects the business performance of entrepreneurs in the Petaling
District mosques, Selangor.

Hal4: The communication factor affects the business performance of entrepreneurs in the
Petaling District mosques, Selangor.

Hal5: The teamwork factor influence the business performance of entrepreneurs in the
Petaling District mosques, Selangor.

Hal6: The network factor affects the business performance of entrepreneurs in the Petaling
District mosques, Selangor.

Hal7: Training and education factors influence the business performance of entrepreneurs in
the Petaling District mosques, Selangor.

Hal8: The Entrepreneurial orientation factor influence the business performance of
entrepreneurs in the Petaling District mosques, Selangor.

Conceptual Framework

Figure 1 below is a conceptual framework model for the Relationship between Success Critical
Factors with Business Performance. The model was adapted and edited from the study
proposed by Abdul Talib et al (2013).
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Critical Success Faktor (CSF)

Financial Management

Marketing Management

ICT skills

Teamwork Entrepreneurial
Achievement

Communication skills

Strategic Planning

Training and education

Network

Entrepreneurial
Orientation

Figure 1: Conceptual Framework of the Study.

Literature Studies

i The relationship between financial management factors and business performance.
The financial management factor is one of the entrepreneurial practices that are highly
emphasized in starting a business. Financial capability is proven to be one of the determinants
of success and sustainability in a business. Profit and loss statement is a very important aspect
of a financial management. This is because based on this statement, business performance
will be evaluated based on their total sales and expenses in a particular period and a
comparison of loss and profit can also be made between two particular periods based on this
statement (Ali & Mahat, 2009). Studies by Osman (2014); Mohamad (2006) further suggested
that there is a relationship between financial management factors and business performance.

ii. The relationship between market management factors and business performance.

Marketing management factors are very important in a business. Entrepreneurs have to be
able to grasp and manage their marketing strategies to effectively increase their business
profitability and performance. Additionally, entrepreneurs also need to be wise and smarter
to seek and seize opportunities available to market their products. By identifying their
competitors and provide the best promotions about products or services offered, a business
will be able to attract more customers. And with a careless action or without taking into
consideration of any marketing strategy, entrepreneurs will face greater risks of losing
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customers and may even suffer losses in their financial (Rajuddin & Mohamad, 2008). A study
by Nasir (2014), shows that marketing management factors have a positive relationship with
business performance.

iii. The relationship between strategic planning factors and business performance.
Strategic planning has a very broad meaning where it cannot be explained in just a few simple
words. Aside from that, it is also a process that involves several steps which had to be carefully
implemented and in sequence order. The strategic planning process involves three main
important components namely, environmental analysis, the formation of strategies and
action programs, and control. Thus, to achieve long-term goals and evaluating business
performances, entrepreneurs need to take into account these three components to improve
the quality of the business (Mat & Mohd, 2015). According to Wahab, Idris, and Abdul (2020),
many studies had proven the existence of a significant relationship between strategic
planning and business performance. However, the finding was interpreted through different
approaches and against different responses. Empirical research in strategic planning focuses
on two aspects which are the impact of strategic planning on firm performance and a strategic
role in making strategic decisions. A study by Harom (2014), shows that there is a relationship
between strategic management and small business performance.

iv. The relationship of ICT skill factor with business performance.

Through ICT, businesses have become increasingly competitive in recent years, new markets
are available, and new job opportunities are being generated. Findings by Ab Wahab and
Ahmad (2017), show that there are three factors in the use of ICT. The three factors include
technology factors, organizational factors, and external factors. These three factors are
significantly related to the business performance of SMEs in Malaysia. In accordance to Omar
et al (2017), a person or an individual with quality products or services can trigger an
extraordinary phenomenon through the use of information technology by sharing it on their
social media.

V. The relationship between communication factor and business performance.

The results of Quan and Peter’s (2015) study show that entrepreneurs in rural areas of
Vietnam are friendlier towards their customers and this has become one of their success
factors in doing business aside from providing good products at a very affordable price. This
has caused their business to thrive and achieve a good performance.

vi. The relationship between the teamwork factor and business performance.
Teamwork advantages can be seen through the combination of knowledge, skills, ideas, and
beliefs of all team members in carrying out their responsibilities towards achieving goals,
which indirectly can improve the performance of each member in the organization, thereby
also help to increase the organizational profits (Mad & Nor, 2017). Meanwhile, the study by
Delarue, Hootegem, Procter, and Burridge (2008) shows that there is a positive relationship
between teamwork and organizational achievement. Oorganizational performance can be
achieved through the behavior and attitudes of each employee who show good changes over
time in addition to a pleasant environment.
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vii. The relationship between the network factor and business performance.

A business can establish its relationships with various businesses and organizations as it can
directly or indirectly influence the performance of the business (Farinda, Kamarulzaman,
Abdullah, & Ahmad, 2009). An entrepreneur needs to create and establish a good social
network between employers and employees, suppliers, and even competitors themselves.
This is because the success of entrepreneurs can highly be influenced by their ability to
identify the business environment through the process of exchanging relationships within
their social networks (Hamed, 2006). Several studies show the hypotheses constructed are
acceptable i.e such as the study by Ramli, Mohd and Ahmad, (n.d) which shows that business
relationships have a positive relationship, are moderate in nature and have a significant
influence on the performance of warehouse operations. This is because they believed that a
good business relationship can bring a positive impact on the organization’s finance.

viii.  The relationship between training and education factors and business performance.
Undeniably, training and education factors are also very important in running a business.
Nawang (2012) found that education and training factors have a positive and significant
relationship with business performance. If the level of education and training were below a
good level, which is a moderate level or even below the moderate level, it may hinder the
development of ideas, creativity, and innovations of entrepreneurs in the business world. Idris
and Shahadan (2009) also suggested that training and courses are very important because
entrepreneurs who are exposed to training and attend related courses to business operations
such as food packaging, entrepreneurship, information technology, and financial
management have a higher level of quality management than those who do not attend a
related course or training.

ix. The relationship between the entrepreneurial orientation factor and business
performance.

Based on the presented entrepreneurial theories, the entrepreneurial orientation leads to all
the approaches found in the theory, namely the psychological approach which was seen
based on characteristics of entrepreneurs such as risk-taking, proactive, innovation,
confidence, courage, and tend to venture into business to reach a level of successfulness in
the business itself. All approaches in the theory of entrepreneurship are in line with the
entrepreneurial orientation factor that is to achieve business goals and improve performance
in terms of profitability and customer satisfaction. Therefore, the Islamic approach in
entrepreneurship was suggested as one of the ways to strengthen faith, especially to form a
certain way of thinking among young entrepreneurs that tend to look and follow western
influencers as their idol or figure in business (Hunter, 2014). Two studies proposed by Ahmad
and Abdul (2013); Yogeswaran (2015) showed that the relationship between entrepreneurial
orientation strategy and business performance is inconsistent. However, the independent
variables such as innovation, proactive, and risk-taking show a significantly positive
relationship with business performance.

Research Methodology

The researcher had opted to use a quantitative approach through the sampling method. A set
of questionnaires was distributed to 70 businesses from a sample of 86 study populations.
This set of questionnaires has a total of 85 items which had been divided into four sections.
Section A contains seven items related to entrepreneurial personal information. Seven items
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in Section B are related to business information. 59 items in Section C related to critical
success factors. Lastly, Section D contains 12 items related to business performance. The data
collected were then analyzed using SPSS version 23 software to test all 18 hypotheses that
were proposed and answer three research questions.

Research Findings

This chapter is divided into four sections. The first displays the demographic frequency
analysis of respondents, the second part displays the mean and standard variation for the
level of critical success factors of entrepreneurial practice, and the third part will then
presents the finding of the relationship between the critical success factors of entrepreneurial
practice and business performance. Lastly, the fourth part shows the finding of the analysis
multiple regression to see the factors that mostly influence business performance.

Table 1 displays the demographic analysis of respondents who operate their business
in the mosque area. The finding shows that the majority of respondents were men in the age
range of 41 to 50 years old and all respondents were Malay. 85.7 percent already married and
82.9 percent had worked before starting a business. Education level is at a satisfactory rate
which is at SPM and degree level with 35.7 percent. The highest percentage of respondents
to start a business at the age of 41 to 50 years old with 42.9 percent and 65.7 percent of the
business started operating in 2016. Sole proprietorship businesses are the highest at 87.1
percent and 95.7 percent of the business have one to three employees. 70 percent of
businesses start a business with personal capital and earn a net business income of around
RM 1,000 to RM 2,500 per month. Overall, the majority of businesses operated in the mosque
area are Friday bazaars, which is at 74.3 percent.
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Table 1
Demographic Analysis of Respondents
ltem Category Frequency Percentage
Gender Male 55 78.6
Female 15 21.4
Age 21-30 years old 9 12.9
31-40 years old 27 38.6
41-50 years old 28 40.0
51-60 years old 3 4.3
Above 60 years old 3 4.3
Race Malay 70 100.0
Status Single 10 14.3
Married 60 85.7
Education SPM/STAM/HSL 25 35.7
Certificate/Diploma 20 28.6
Degree 25 35.7
Was working before starting Working 58 82.9
the business
Not working 12 17.1
Age when starting the business Below 31 years old 14 20
31-40 years old 22 31.4
41-50 years old 30 42.9
51-60 years old 4 5.7
Agro-based 9 12.9
agriculture
Retail 4 5.7
Services 3 4.3
Restaurant 6 8.6
Others:
Food and beverages 43 61.4
Clothing & fragrances 5 7.1
Business status/ownership Sole proprietorship 61 87.1
Partnership 9 12.9
Number of employess 1-3 people 67 95.7
4-6 people 3 4.3
Year of the business start 2015 24 34.3
operating
2016 46 65.7
Sources of Finance Personal Savings 49 70.0
Intra-family loans 6 8.6
Institutional loans 15 21.4
Business net income (per Below RM1000 17 24.3
month)
RM1000-RM2500 53 75.7
Business premises Permanent premise 12 17.1

Market stalls
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Friday Bazaar 52 74.3
Mobile franchise 6 8.6
(moving vehicles)

Table 2 shows the finding of the mean and standard deviation for the nine independent
variables in this study. The finding shows that the teamwork factor has the highest mean value
which is 4.2667 and a standard deviation of 0.32896. Meanwhile, the lowest mean value is on
the ICT skills factor which recorded a mean value of 3.5510 and standard deviation of 0.73017,
however, it is still at a moderate level.

Table 2

The analysis of mean and standard deviation of the nine critical success factors
Critical Success Factors of Entrepreneurial Practice Mean ;tea:/?::;;:
Financial Management 3.9486 51717
Marketing Management 4.1524 45994
Strategic Planning 4.0095 .32463
ICT Skills 3.5510 .73017
Communications 4.2464 .37468
Teamwork 4.2667 .32896
Network 3.9619 44970
Training and Education 3.7200 .50665
Entrepreneurial Orientation 4.1469 .38684

Table 3 presents the correlation analysis or the relationship between the critical success
factors of entrepreneurial practice and business performance of entrepreneurs in Petaling
District mosques, Selangor. The finding was interpreted to answer the second question in this
study which is ‘Is there a relationship between the critical success factors of entrepreneurial
practice and business performance of entrepreneurs in the mosque area at Petaling District,
Selangor?’ and support the hypotheses of the study tested.
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Table 3

The Interpretation of the Relationship Between Critical Success Factors and Business
Permance

Dependent Variables of Business Performance.

Independent Variables Sig Value (p) Correlation Correlation Ha Status
Value (r) Interpretation
Financial Management 413 .099 Very weak Rejected
Marketing Management .000 671 Strong Fail to Reject
Strategic Planning .000 .740 Strong Fail to Reject
ICT Skills .000 .547 Moderate Fail to Reject
Communications .000 .571 Moderate Fail to Reject
Teamwork .577 .072 Very weak Rejected
Network .000 .705 Strong Fail to Reject
Training and Education .000 .733 Strong Fail to Reject
Entrepreneurial Orientation .000 .655 Strong Fail to Reject

Next, multiple regression analysis was conducted to answer the third question, ‘What are the
critical success factors that greatly influence the business performance of entrepreneurs who
operate their business in the mosque area at Petaling District, Selangor?’. The analysis was
also performed to measure the validity of the alternative hypotheses from Hal0 to Ha18.

Table 4

ANOVA Analysis

Model Sum of Squares df Mean Square F Sig.

1 Regression 7.689 9 .854 21.078 0oob
Residual 2.432 60 .041
Total 10.121 69

A.Dependent Variables: Performance

B.Predictors: (Constants), Entrepreneurial Orientation, Financial management, ICT skills,
Teamwork, Communications, Strategic Planning, Training and Education, Marketing
management, Network.

Table 4 shows the significant value of the F-test is at the value of (0.000 < 0.050). This further
shows that all nine critical success factors influence the dependent variable which is business
performance or as a significant means. Moreover, it can also be seen that there are higher
percentage values that show the influence of the nine critical success factors on business
performance. These data are presented in the model summary in Table 5 below.
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Table 5

Multiple Regression Analysis of Critical Success Factors

Model R R-Square Adjusted R-Square Standard Error of
the Estimate

1 .8722 .760 724 .20133

a. Predictors: (constants), Entrepreneurial Orientation, Financial Management, ICT skills,
Teamwork, Communications, Strategic Planning, Training and Education, Marketing
Management, Network.

From Table 5, it can be seen that the value of R-Squared is .760 which means that a
combination of nine independent variables can create a variation in the business performance
of entrepreneurs in the Petaling District mosques, Selangor by 76 percent.

Generally, the nine critical success factors namely, financial management, marketing
management, ICT skills, teamwork, communication skills, strategic planning, training and
education, network, and entrepreneurial orientation are known to have a mutual influence
over business performance. However, to provide an answer for the third question, ‘What are
the critical success factors that greatly influence the business performance of entrepreneurs
in mosques area at Petaling District, Selangor?’, the researcher has analyzed multiple
regression data by looking at significant values and t-values as shown in Table 6 below.

Table 6
The Coefficient values of each critical success factors
Unstanderdized coefficients Standardized coefficients

Error
B Standard Beta

Model t Sig

(Constant) -770 .527 -1.462 .149
Financial Management -.054 .066 -.073 -.826 412
Marketing Management .018 .103 .021 172 .864
Strategic Planning .545 141 462 3.868 .000
Ict Skills .049 .059 .092 .819 416
Communications 125 126 123 .992 .325
Teamwork 111 .095 .095 1.159 251
Network -.145 125 -.170 -1.159 251
Training and Education .253 .085 .335 2.970 .004
Entrepreneurial Orientation .235 .105 237 2.229 .030

Dependent Variables: Performance

Based on Table 6 above, the t-value is used to determine each of the critical success factors
that affect the business performance in the Petaling District mosques, Selangor. These
findings were also used to answer the Hal0 to Hal8 hypotheses. Referring to the above table,
it can also be concluded that three factors influenced business performance namely, strategic
planning factor (0.000 < 0.05), training and education factors (0.004 < 0.05), and
entrepreneurial orientation factor (0.030 < 0.05). The finding also shows that the value of the
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coefficient for the strategic planning factor is 0.545 which means that a one per cent increase
in strategic planning will increase business performance by 54.5 percent. On the other hand,
the value of the coefficient for the training and education factor shows 0.235 which leads to
a one percent increase in training and education will also increase business performance by
25.3 percent. And, the last coefficient value is the entrepreneurial orientation with a value of
0.235 which means that each one percent increase in the entrepreneurial orientation will also
improve business performance by 23.5 percent.

Table 7
Alternative Hypotheses Status

Alternative Hypotheses Ha Status
Hal0 Financial management factor affect the business Rejected

performance of entrepreneurs in the Petaling District
mosques, Selangor.

Hall Marketing management factor influence the business Rejected
performance of entrepreneurs in the Petaling District
mosques, Selangor.

Hal2 Strategic planning factor affect the business performance Failed to Reject
of entrepreneurs in the Petaling District mosques, Selangor.

Hal3 ICT management factor affect the business performance of Rejected
entrepreneurs in the Petaling District mosques, Selangor.

Hal4d Communication factor affect the business performance of Rejected
entrepreneurs in the Petaling District mosques, Selangor.

Hal5 Teamwork factor influence the business performance of Rejected
entrepreneurs in the Petaling District mosques, Selangor.

Hal6 Network factor affect the business performance of Rejected

entrepreneurs in the Petaling District mosques, Selangor.

Hal7 Training and education factor influence the business Failed to Reject
performance of entrepreneurs in the Petaling District
mosques, Selangor.

Hal8 Entrepreneurial orientation factor influence the business Failed to Reject
performance of entrepreneurs in the Petaling District
mosques, Selangor.

Discussion and Conclusion

i What is the level of critical success factors (CSF) for entrepreneurial practices which
had been identified in the entrepreneurial business in the Petaling District mosques,
Selangor?

The result of the study shows that the highest mean score or value recorded was on the
teamwork factor exercised by entrepreneurs in the Petaling District mosques, Selangor.The
mean value obtained is 4.2667 and the finding of all items submitted were also at a high level.
The four items with a high level of mean value are ‘l encourage each of the employee to share
the responsibilities that are entrusted to them’, ‘l encourage each of the employees to deal
with conflict in a constructive manner’, ‘| ensure that each of the employees has the same
opportunity to voice their views/ideas/comments in business management’, and ‘I motivate
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all employees to be responsible and committed to the task assigned in the business’. Based
on these items the researcher can conclude that each of the employees fully cooperates in
the team. This is because the entrepreneur or business owner cares about their employee
issues, gives freedom to the employee to speak out and skillfully deal with problems faced in
the business.

ii. Is there a relationship between critical success factors (CSF) and the business
performance of entrepreneurs in the Petaling District mosques, Selangor?

The result shows that five critical success factors have a significant relationship with the
business performance namely, marketing management factor, strategic planning factor,
networf factor, training and education factor, and entrepreneurial orientation factor.
Meanwhile, two factors that are at a moderate level namely, the ICT skills factor and
communication factor which, illustrated that these factors have a moderately good significant
relationship with business performance. And, the other two remaining factors indicate a very
weak relationship or can be considered to have no significant relationship towards business
performance. Based on these findings, the researcher has interpreted the alternative
hypotheses of the study from Hal to Ha9 in which the critical success factors have a significant
relationship with business performance. The result had shown that seven research
hypotheses had failed to be rejected because of the critical success factors that are
significantly related to the business performance of entrepreneurs in the mosques at Petaling
District, Selangor. The other two hypotheses proposed were rejected because they did not
show any significant relationship between the critical success factors and business
performance.

iii. What are the critical success factors (CSF) that greatly influence the business
performance of entrepreneurs who operated their business in the Petaling District mosques,
Selangor?

Overall, the findings of the study show that all the critical success factors affect the business
performance at the value of R? = 0.760. However, this value will not show the same
consistency if each of the critical success factors to be analyzed one by one. This is due to the
data processing that is being made in one thorough process and does not focused on every
single factor. The results of analysis on each critical success factor found that three factors
influence the business performance namely, strategic planning factor, training and education
factors, and entrepreneurial orientation factor. These three factors display a much lower
significant value than the significant value of 0.05 that had been determined. Therefore, these
findings also answer and confirm the hypotheses in which, hypotheses Hal2, Hal7 and Hal8
are failed to be rejected while the remaining hypotheses were rejected because it does not
affect the business performance of entrepreneurs.

Hence, few suggestions can be made for the improvement of this study. Firstly, the
researcher suggested that future researchers could do a broader study that does not focus
only on the Petaling District mosques, Selangor but also extend it to all states in Malaysia. This
is because based on the observation, entrepreneurship in the mosque area has also been
widely established in other states. In addition, the research method can also be changed from
using a quantitative method to a qualitative method. This is due to the difficulty faced by the
researcher to collect all the distributed questionnaires. For that reason, the researcher
proposed that the interview method is also appropriate to collect the data because the
information obtained is more transparent and detailed.
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In conclusion, all three research questions were answered and the results had shown
that the seven critical success factors studied had a significant relationship with business
performance while two factors show a very weak relationship and were considered as not
directly related to business performance. On the other hand, three critical success factors of
entrepreneurial practices namely, strategic planning factor, training and education factors,
and entrepreneurial orientation factor were interpreted as to influence business
performance. Hence, the tested research hypotheses were positive and accepted.
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