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Abstract 
Television channel is used to convey messages of development agendas by the ruling 
government. Delivery of information through television channels especially in rural areas is 
still questionable because of the effectiveness level is influenced by their demographic 
features. Therefore, this study was conducted to identify the population demographics with 
the frequency use of television for information searching that ultimately affects the rural 
community quality of life. The respondents were determined based on statistical analysis. A 
total of 356 respondents were involved from Asap Koyan Resettlement in Belaga, Sarawak. 
The data collection was using questionnaires and interview as well. The results showed that 
the primary government information seeking via Media Prima 44.2% and RTM 39.2%, sports, 
and recreational information via ASTRO channel 43.9% and other information through 
different channels 47.6 %. The findings also show that respondents have never and rarely 
watched television for a week. Based on the results of this study, television has less been 
chosen due to the low education level and cost of living constraints. In the future, television 
channels advice to broadcast more programmes specifically for the Sarawak rural community 
at the appropriate time to watch for up grading quality of life and their development benefits. 
Keywords: Ethnicity, Television, Farmer Community, Quality of Life, Descriptive Analysis 
 
Introduction 
Television is an important communication channel in shifting the thinking of a country's 
society to change in practicing their racial identity. The development policies and agendas 
targeted by the government need to be better understood by the people through mass media 
channels. Therefore, television channel services in Malaysia have started their operation on 
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28 December 1968. Radio Televisyen Malaysia (RTM) was the first broadcaster in Malaysia. 
RTM has started two television channels, namely TV1 and TV2 in 1969. RTM is known as a 
government-owned television station. Further, the very rapid changes underpinned by 
communication channel services caused the Malaysian government to open more television 
stations to private companies. The Malaysian government owns RTM as its main television 
station. Meanwhile, Media Prima and ASTRO are two prominent private companies that own 
television stations with hundreds of television channels such as TV3, TV8, NTV7, TV9, Astro 
Prima and Astro Warna (Hassan et al., 2011; Hashim & Omar, 2011; Wawarah, 2017). 

The government's efforts in conveying various information to farmers scattered across 
the country through television channels have become an option for extension agents. 
According to Irfan et al (2006), farmers prefer to choose television channels as the most 
effective mass media to convey agricultural information. This is followed by other 
communication channels such as radio and print media. For the need to obtain information, 
farmers prefer to choose television medium to find information such as weather, Information 
and Communication Technology (ICT), and agricultural markets (Hassan et al., 2008). Through 
the television medium, farmers can watch demonstration activities and gather a clear 
explanation of the content that is being presented by the extension agent. This is in line with 
the RTM customer charter that aims at ensuring each programme produced by RTM has high 
quality such as valid information and educational programmes that can inculcate positive 
attitudes and noble values (Syed et al., 2018). 

The development of broadcasting facilities includes the launch of Malaysia's own 
satellites and broadcasting towers to meet the government's goal of accelerating 
communities' physical and intellectual development agenda throughout the country, 
including those in remote areas. The improving socio-economic development in the 1980s 
resulted in television having more significant potential to reach urban and rural communities 
easily both in development, training, resource planning, expansion, experience, and giving 
awareness (Akter & Mezbah-ul-Islam, 2016 ). Therefore, all intensive planning for the 
expansion and implementation of television programmes should be considered by 
government and private agencies. However, the authorities have taken limited practical 
initiatives and research to develop television programme content for rural communities. 
Several previous studies found that it is more concentrated in urban areas than in rural areas, 
especially on effective television programmes for rural development. 

In addition, television channels have shaped the socio-cultural pattern of society 
globally and consider television an important part of daily life. If before, there is no electronic 
device was capable of penetrating homes simultaneously to convey the same message to an 
audience comprised of age, illiteracy, and literacy as well as the rich and poor. Nowadays, the 
dissemination and delivery of information through television is becoming more widespread 
not only in urban communities but also among rural communities. This is also supported with 
the availabilty of sophisticated equipment such as satellites that are able to convey 
information along with images to the rest of the world at the same time. 

According to Samani et al (2011) mass media is a necessity that is a medium to obtain 
various information such as education and health issues, government policies and policies, 
sports and entertainment for all levels of society. Therefore, the role of mass media such as 
television is important in conveying beneficial news to the community, especially when the 
information that is directly conveyed is highly trusted by the community. Not surprisingly, 
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nowadays, most government prefers to use news broadcasting as a channel to disseminate 
information and announcements to the public, especially in Malaysia. 
 
Problem Statement 
The life of society today is influenced by the role of communication channels such as print 
media, electronic media and new media as a reference in daily life and determine the level of 
their quality of life.  The acceptance of using television channels as media and essential tools 
in life is important to obtain information related to government policies, education and health 
issues, local and international sports, and entertainment. Sophistication in the display of 
communication channels has brought many advantages in life, in parallel with the rapidity of 
science and technology helps to improve the living standards of society. Nevertheless, 
exposure to this unlimited communication information invites various messages and 
information that require the recipient's discretion. This is because not all messages can be 
well received and meet their goal due to different interpretations by each recipient (Samani 
et al., 2011). 

A part of complement for the transformation of rural development is to provide 
communication channels, including television channels, to convey information. However, the 
question often raised related to the level of effectiveness in using television channels in rural 
communities. The use of television channels is seen as less exciting or the information 
conveyed is challenging to be understood by the rural community due to educational 
constraints. Most rural communities have more trust and receive information through 
interpersonal communication than other communication channels that only serve as a facility 
for communication and entertainment alone. As a result, rural communities will not access 
any up-to-date information about government policies or any initiatives to improve their 
quality of life. 

According to Bala et al (2000); Mansur et al (2013) rural communities typically use 
face-to-face communication to obtain information either through visitors who travel to their 
area or by their community itself. Farmers often use information sources through 
interpersonal communication from print and electronic media because these sources are 
more reliable and valid (Alan, 2009).  

Most of the rural communities are actively involved with agricultural activities. Thus, 
agricultural information received from various sources by the rural communities will 
contribute to the needs and requirements of these communities in changing their quality of 
life in the future. Therefore, the research question is, what is the frequency by which 
Sarawak's rural communities use television to search for information? Meanwhile, this study 
aims to identify the frequency of television use among Sarawak's rural communities in the 
search for information. 
 
Diffusion of Innovation Theory 
Diffusion of Innovation Theory describes how a new idea and technology is to be introduced 
and disseminated in a community and society's culture. This theory was introduced by Everett 
M. Rogers in 1964 with the writing of a book entitled ‘Diffusion of Innovations’. Based on this 
theory, a person who obtains information will turn that information into a guide and practice 
in their daily lives. The process of dissemination of information and new discoveries through 
the process of communication through certain channels and periods in accordance with the 
social system that exists in a community (Rogers, 2004). 
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The Diffusion Theory or Diffusion of Innovation explains the spread or application is a 
process in which an innovation is delivered through certain channels over time among 
members in a social system. The message conveyed is through the process of communication, 
in which the message emphasizes new ideas (Rogers, 1995; Fatonah & Afifi, 2008). This theory 
explains the role of mass media including newspapers, radio and television. The role of the 
mass media emphasizes awareness after personal contexts and meetings between experts as 
well as advisory services are conducted. Ultimately experience drives the absorption of new 
technologies by the recipient of the information (Wok et al., 2006). 

The diffusion of innovation is a process that transfers innovation through a channel to 
individuals in a social system over a period of time. This means that the process of diffusion 
of innovation has four main elements, namely: (1) the innovation itself, (2) the channels used 
to deliver it, (3) the members of the social system who receive the innovation and (4) the time 
taken. An innovation in a social living system when there is a new idea that can be put into 
practice through the practices performed by members in the community (Roger, 2003; Lee et 
al., 2011; Ntemana & Olatukun, 2012). 

The characteristics of an innovation determine the rate of acceptance. The five 
features of new technologies that have identified their acceptance (Rogers, 1995; Wok et al., 
2006) are: (1) relative advantages (new technologies that more advance compared to existing 
technologies. For example, cheaper, easier to use and lighter), (2) compatibility (continuous 
rate with social implementation and norms among consumers), (3) complexity (easy to use 
and learn), (4) trialability (chance to try out the innovation before being fully utilized) and (5) 
obervability (the extent to which the technology clearly shows it benefits). These five factors 
determine the level of acceptance of an innovation that is diffused in the rural community. 
Innovations disseminated through communication methods to rural communities are usually 
aimed at improving daily living standards, whether in agriculture, health, nutrition, household 
economy, education and employment. Public acceptance of innovation will not happen 
simultaneously or directly. There are people ready to wait for the arrival of innovation 
because they are aware of the needs. There are also a category of people that will observe 
the innovation before adopting it. Another category of people, are those that will accept the 
innovation after being entirely convinced of the benefits to be obtained, while a category of 
people are those that do not want to accept the innovation (Rogers et al., 1971; Adnan & 
Nasution, 1992). 
 
Methodology  
This study was conducted in Asap Koyan Resettlement in Belaga, Sarawak. The sampling 
method of the study is to use random sampling method. A structured questionnaire form was 
used in this study because this approach is more systematic and practical. This study uses a 
survey method with face-to-face interviews with respondents at locations chosen by 
respondents in accordance with their current situation. The survey method is an appropriate 
technique to use that involves a large population because this process is more direct in 
describing the actual situation of a population (Babbie, 2007). The use of this method is to 
reduce the unfairness of the results of the study. 

Based on the statistically proposed sample size of 356 respondents, then random 
sampling was conducted to obtain respondents. Figure 1 shows the sampling framework of 
the study conducted in the study area. 
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Figure1: Study framework sampling 
 

The operation and measurement of variables for television channels include RTM, 
Media Prima, ASTRO (Irfan et al., 2006; Hassan et al., 2008; Hamzah & Shaffril, 2009; Shaffril 
et al., 2009). Next, the nominal level is used to measure the operationalization of time, place, 
information and time averages. The ratio level is used to measure the frequency of watching 
television in a week. The measurement for the fifth question related to the frequency of 
watching television was 1 = never, 2 = rarely (once a week), 3 = sometimes (1-3 days/week, 4 
= always (4-6 days/week), 5 = every Measurements for the fifth television question were 1 = 
never, 2 = rarely (once a week), 3 = sometimes (1-3 days/ week), 4 = always (4-6 days/ week), 
5 = every. Based on this operation, television-related information is measured with items as 
in Table 1. 

 
Table 1  
Television Variables 

Variable Item 

Television  1. The main time of watching 

 2. The main place of watching  

 3. The time ratio of watching  

 4. The main information seeking  

 5. Frequency of watching within a week 

 
Result and Discussion 
Profile of respondent 
The results of this study successfully interviewed 356 respondents using the survey method 
with face-to-face interviews. Table 2 shows the demographic of the respondents who 

I Identify information in a population 

                          
II  List of respondents name (according to selected villages) 

                 

III  Suggested sample size (356 people)  

                                                                                
IV  Selection of Respondents (randomly) 

 

 4,826 

 

 

- The total population representing the 
study sample 

- Randomly selected 
- Israel formula, (2009) 

- Number of households in the selected 
village 

- If the village has a large population, 
the total sample size required is also 
large 
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participate in this study. More than half of the respondents were male (56.7%) and only 43.3% 
were female. The majority of the respondents were adult youth aged 41 to 55 years old with 
a 51.7%. The total percentage of the respondents in the range below 40 years old is 28.6%, 
and they were categorized as junior youth. The findings and explanations obtain through face-
to-face interviews indicate that young people in the study area are more likely to stay and 
migrate to the city to work in the public and private sectors. The remaining 13.2% of the 
respondents were in the age group of 56 to 70 years and those aged over 70 years were only 
6.5%. 

The majority of respondents had the highest level of education at Primary school, 
which is 29.5%. This finding is followed by Lower Certificate of Education (SRP) at 26.1%, and 
Malaysian Education Certificate (SPM) or Malaysian Vocational Certificate of Education 
(SPMV) at 26.8%. Further, 10.1% of respondents did not have any formal education, 3.9% of 
respondents have a bachelor or Master degree, and 2.5% have a Malaysian Higher Certificate 
of Education (STPM) or Matriculation Programme or Certificate. At the same time, the 
remaining 2% were at the Diploma level (Table 2). These findings indicate that most of the 
respondents involved in this study have a low level of education especially among the farmers. 
Evidence of this low level of education supports that rural people with high levels of education 
are no longer inhabiting rural areas. This is because most junior youth are persistent to 
migrated and working in the city, parallel with their strong desires of seeking comfortable and 
better quality of living including employment, education, technology and leisure. 

 
Table 2 
Profile of respondents (n= 356) 

Profile   Precentage  

Gender    
Male   56.7 
Female   43.3 
Age    
<25 year   0.8 
26–40 year   27.8 
41–55 year   51.7 
56–70 year   13.2 
>70 year   6.5 
Level of education    
Has no formal education   10.1 
Primary school   29.5 
SRP/PMR/PT3   26.1 
SPM/SPMV   25.8 
STPM/Matriculation/Certificate   2.5 
Diploma   2.0 
Bachelor/Master   3.9 

Sources (Field Data, 2012) 
 
Descriptive Analysis  
Based on the findings, most of the rural communities in Sarawak are getting better, including 
the community in this study area with the availability of television channels in almost every 
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household. Table 3 shows the time categories spent by the rural community to watch 
television channels. Since most of the respondents in this study are farmers, they spend most 
of their time working in the garden or farm during the daytime. Therefore, the result shows 
that rural community spends less time watching television in the morning. Most of the 
respondents were spend their time watching television during the evening and night because 
this is the relaxation time for them. In the evening, the highest television channel watched by 
respondents was Media Prima at 42.7% and followed by RTM at 39.6%. However, most 
respondents watched the Astro channel (58.6%) compared to other channels during the 
nighttime. The other channels stated in this study are the channel from Malaysia's 
neighboring countries, Indonesia and are known as Parabola.  
 
Table 3 
The frequent time of watching television 

 Frequency (%) 
Television Channel Mode Early morning Noon  Evening Night 
            

RTM (TV1, TV2) 3 24 72 141 89 
  (7.4) (22.1) (39.6) (27.3) 
Media Prima (TV3) 3 23 73 138 89 
  (7.1) (22.6) (42.7) (27.6) 
ASTRO 4 14 10 53 109 
  (7.5) (5.4) (28.5) (58.6) 
Other 4 14 16 60 116 
  (6.9) (7.9) (29.6) (56.3) 

Note: 1=Early morning; 2=Noon; 3=Evening; 4=Night 
 
Table 4 shows that most respondents allocate their time ranging from 30 to 59 

minutes and more than 2 hours to watch a programme aired by the television channel. The 
programme aired by RTM (41.5%) has the highest percentage and followed by Media Prima 
39.6%, ranging from 30 to 59 minutes. For the time spends more than 2 hours, most 
respondents prefer to watch programmes aired by the Astro television channel (62.7%) and 
others (55.3%). This study reveals that most respondents spend more than 2 hours watching 
television programmes such as sports and movies, especially during nighttime, because that 
is the only time available to watch their favourite programmes and relax their minds. 
Interestingly, the findings of this study are not consistent with Murphy (2008), where 
Malaysians spend 1 hour 25 minutes reading newspapers and other print media in a day, 1 
hour 33 minutes listening to the radio in a day, 1 hour 50 minutes to watching television, 
VCDs, DVDs and other video materials in a day.  

This study shows that respondents of rural areas spend more time watching ASTRO 
and others (more than 2 hours)  than television channel (1 hour 50 minutes). Since this study 
was on respondents of rural areas, the newspapers or other printing media were from a 
surrounding town. However, most of respondents are farmers and mostly spending their 
daytime at their farms. As a result, they only go to town whenever is necessary. Based on the 
finding of this study, ICT infrastructure for accessing the internet remains lower. Due to this 
matter, respondents have many difficulties to accessing other digital materials besides radio 
and television. Therefore, television was considered their primary source for respondents to 
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gain the latest news, entertainment, knowledge, and leisure activities. The results indicating 
the importance roles of television for the rural areas community in Sarawak.  

 
 

Table 4 
The time duration of watching television 

  Frequency (%) 
Television Channel  Mode <5 min 5–29 min 30–59 min 60–119 min >2 hours 

RTM (TV1, TV2) 3 17 119 134 34 19 
  (5.3) (36.8) (41.5) (10.5) (5.3) 
Media Prima (TV3) 3 19 118 127 36 21 
  (5.9) (36.8) (39.6) (11.2) (6.5) 
ASTRO 5 1 11 23 35 116 
  (0.3) (5.9) (12.4) (18.9) (62.7) 
Other 5 2 16 42 32 114 
  (1.0) (7.8) (20.4) (15.5) (55.3) 

Note: 1=<5 minutes; 2=5–29 minutes; 3=30–59 minutes; 4=60–119 minutes; 5=> 2 hours 
 

Table 5 reveals that almost all respondents prefer longhouses as the main place to watch 
television programmes aired by others (84.8%), RTM (81.1%), Media Prima (78.8%) and Astro 
(73.1%). The respondents can watch programmes aired by RTM and Astro in all places listed 
except while gardening. It is also noted that respondents can still watch programmes aired by 
Media Prima (0.9%) and others (0.5%) while gardening. Based on the mode, more 
respondents are in the longhouse at night to watch television, which is only available at home. 

 
Table 5  
The Location of Watching Television 

  Frequency (%) 
Television Channel Mode Longhouse While gardening Town  City   Other 

RTM (TV1, TV2) 1 262  9 37 15 
  (81.1)  (2.8) (11.5) (4.6) 
Media Prima (TV3) 1 253 3 12 35 18 
  (78.8) (0.9) (3.7) (10.9) (5.6) 
ASTRO 1 136  12 32 6 
  (73.1)  (6.5) (17.2) (3.2) 
Other 1 173 1 5 6 21 
  (84.8) (0.5) (2.4) (1.7) (10.2) 

Note: 1=Long House; 2=While gardening; 3=Town; 4=City; 5= Other place 
 
According to Ifukor (2013), television is one of the channels used to disseminate 

information among the rural population. Therefore, it is suggested that indigenous languages 
should be used for television news. This could enable the rural community to better 
understand in the message conveyed. Mtega (2012) stated that the rural population accesses 
information mainly through radio, television, newspapers, and information sources, 
depending mainly on the level of education, income of the rural community, gender, age, and 
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occupation. Therefore, it is recommended for the information needs of rural communities 
periodic assessment and re-updating of information in an appropriate form to meet the needs 
of people, especially in rural areas. 

Table 6 shows that the main information sought by respondents through television 
channels is government information through Media Prima (44.2%) and RTM (39.2%). As for 
the Astro channel, the main information sought was more related to sports and recreation, 
which was 43.9%. Further, 47.6% of respondents watch other channels to obtain other 
information. Respondents watch television through RTM and Media Prima channels mainly 
to focus on knowledge related to government information, especially current developments 
in the country and abroad. The respondents mainly watch the ASTRO channel for sports and 
recreation information. They also watch other broadcasts to seek other information related 
to entertainment, religion and other culture outside of Malaysia. The other broadcasts are 
watched by respondents because such programmes are less broadcast by RTM and Media 
Prima. Therefore, these findings are not in line with a study conducted by Hassan et al. (2008) 
where farmers watch television to obtain information about weather, agricultural markets 
and information related to ICT. According to Adenkule et al (2002) the farmers' communities 
aged between 35 years and below have the ownership of more televisions and obtain more 
agricultural information from television. This is contradictory to these findings because the 
respondents aged 35 and above prefer to watch religious and economic programmes rather 
than programmes with agriculture content. 

 
Table 7 shows the frequency of the respondents watching television within a week. 

The findings show that most respondents have never and rarely watched television within a 
week and 47.8% of respondents have never watched television through the Astro channel. 
Interestingly, 42.1% of the respondents have never watched other channels because they do 
not have the facilities of that television channel. Apart from that, respondents also stated that 
they rarely watched programmes aired by RTM (39.6%) and Media Prima (37.4%). These 
findings are very closely related to the career and age of the respondents, who are mostly 
more concerned with their energy rejuvination in order to stay fit for work, which contributes 
to the activity of the frequency of watching television. 
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Table 6 
The main information seeking from television 
                                 

                 
  Frequency(%) 
Television Channel  Mode 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 
                                  

                 
RTM (TV1, TV2) 10 64    53 12 1 12  127 21  20 1 13 
  (19.8)    (16.4) (3.7) (0.3) (3.7)  (39.2) (6.5)  (6.2) (0.3) (4.0) 
Media Prima (TV3) 10 16 2   65 20 2 11  142 25 1 22 3 12 
  (5.0) (0.6)   (20.2) (6.2) (0.6) (3.4)  (44.2) (7.8) (0.3) (6.9) (0.9) (3.7) 
ASTRO 8    2 6 5 1 82  15 11   2 62 
     (1.1) (3.2) (2.7) (0.5) (43.9)  (8.1) (5.9)   (1.1) (33.3) 
Other 15 4 1 1 4 4 4 1 40 2 11 18 1 3 14 98 
  (1.9) (0.5) (0.5) (1.9) (1.9) (1.9) (0.5) (19.4) (1.1) (5.3) (8.7) (0.5) (1.5) (6.8) (47.6) 
                                  

Types of Information:              
1=Agriculture 5=Health 9=business opportunity 13=Politic 
2=Weather forecast 6=Education and Training 10=Government information 14=Tourism industry 
3=Market price 7=Job 11=Culture and social activity 15=Others 
4=Subsidy 8=Sport and recreation 12=Information technology/computer     
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Table 7 
Frequency of watching television within a week 

  Frequency (%) 
Television Channel Mode Never Rarely Sometimes Often  Always  
       

RTM (TV1, TV2) 2 33 141 54 48 80 
  (9.3) (39.6) (15.2) (13.5) (22.5) 
Media Prima (TV3) 2 37 133 54 45 87 
  (10.4) (37.4) (15.2) (12.6) (24.4) 
ASTRO 1 170 68 9 27 82 
  (47.8) (19.1) (2.5) (7.6) (23.0) 
Others 1 150 93 74 17 22 
  (42.1) (26.1) (20.8) (4.8) (6.2) 

Note: 1=Never; 2=Rarely; 3=Sometimes; 4=Often; 5= Always 
 
Based on the selection of television channels watched daily by the respondents, the 

respondents prefer to choose Media Prima (24.4%), Astro (23.0%), RTM 22.5%, and followed 
by others (6.2%). Based on the percentage of watching these television channels, it is more 
related to the ability to own and subscribes to the television channels among the 
respondents. This study exposes that most respondents are not able to watch television over 
prolonged time periods because sometimes spent their nighttime at their farms that are 
located far away from their longhouse. Besides that, respondents tends not to watch 
television due to physical fatigue, that is the tiredness after whole day working at the farm. 
Besides that, some of the respondents were observed to be more likely to watch television 
on weekends because on working days, they are more likely to rest and they can save money. 
Lately, the increment in the percentage of television channels as one of the methods of 
obtaining information and entertainment is due to the large ownership and installation of 
digital multimedia terminals in rural areas pioneered by ASTRO. This helps the remote areas 
to access the television channels. 

Television stations also presenting entertainment programmes and agricultural-
related information that attract the audience, but the broadcast times are inappropriate and 
not relevant to the audience's needs. According to Ramli et al (2013) the programme 
presented will be useless if the target audience cannot view the information. Studies obtained 
by Ali et al (2010); Hassan et al (2011) also found that audience ratings significantly increased 
when the programme was broadcast in prime time. Nazari and Hassan (2011) claimed that 
the issue of inappropriate broadcast time is always raised as a major problem faced by 
farmers. 

The results of this study are not consistent with the Diffusion Theory of Innovation 
(Roger, 1995), stating that television is one of the mass media that can influence the audience 
to accept the changes because of the element of persuasion and it has advantages in 
conveying information to recipients through involvement in social, cultural activities and 
entertainment. This may be due to the increasing use of mobile phones among rural 
communities who prefer to choose this devices to connect with internet line for seek 
information. According to Roger (1995), interpersonal communication is an effective channel 
because it can influence society to accept the changes because of the element of persuasion. 
In addition, rural communities should be adopting new technologies and use new ideas in 
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their farms and homes through effective communication methods in addition to other mass 
media (Roger, 2003). 
 
Conclusion 
Television in the community in rural villages of Sarawak is still very relevant to the purpose of 
socio-economic development as a whole. However, the use of television based on the findings 
of this study is seen as just a need in the house to be used at a certain time because the 
respondents consist of adult youth at the age of 41-55 years, they show less television viewing 
among them. Similarly, television channels for most respondents have a primary school level 
of education in this study which is 29.5%, which is a sign that they are less interested in 
watching television. In terms of the pattern of watching respondents through television 
channels, divided into two groups, some prefer to choose the evening to watch TV1, TV2 and 
TV3, while the night to watch ASTRO and other channels with a time of 30 to 59 minutes 
allocated to watch RTM and Media Prima channels and Astro channels and the allotted time 
is more than 2 hours. The main place to watch their favourite shows is in the longhouse by 
using television to get government information, sports and recreation and others. Overall, 
residents clearly watch television depending on their household’s economic ability to own the 
type of broadcast. 

In-depth studies need to be continued to identify the factors that influence television 
channel viewing in particular to seek information. This is because the use of television 
channels has great potential in shaping the development of the country in the future. The 
roles of television channels to rural communities have a significant impact on the income of 
rural communities involved in the study based on significant changes in 20 years from never 
using television channels to seek information or own a television to own a television. Similarly, 
the improvement of the level of infrastructure for the needs of the television coverage system 
provides an opportunity for the rural community to get good coverage.  

In conclusion, the changes in television viewing of the rural community in Sarawak 
involved in the study are seen to play a role in the development of agriculture which is more 
inclined to increase their income and level of education. The use of television channels as a 
source of knowledge in agriculture among rural communities is still low. Limited ownership 
and poor infrastructure supporting its use are some of the factors that limit the level of use 
of this channel. Therefore, it is recommended that television stations promote their 
agricultural programs before airing them every week for the benefit of rural farmers. The 
government should also reduce tariffs and taxes related to television ownership to encourage 
them to continue using these channels to obtain information. 
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