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Abstract

Social Entrepreneurship offers a unique opportunity to challenge, question and conceive
concepts and assumptions in business management and research topics, as well as research
methods and disciplines. The social entrepreneurship debate is a process of social change
and/or addressing important social needs in a way that does not jeopardize the overall
economic interests of the company. Social entrepreneurship differs from other forms of
entrepreneurship in that it relatively prioritizes the promotion and development of social
values over the acquisition of economic value. However, there is currently limited information
on the level of international and social tuition fees for students in Malaysia. Nowadays,
entrepreneurship and social entrepreneurship are considered viable work options and the
career readiness elements do not only help improve the abilities and skills of prospective
graduates but also increase the confidence of these graduates when entering the working
world. The development of social cognition at the highest levels will have a profound impact
on society and the combination of students or academics with university and society makes
social entrepreneurship an important university curriculum, which is in the real life of learning
and practice. Therefore, this concept paper aims to discuss and propose a conceptual
framework of social entrepreneurship career readiness among public university students.
Finally, social entrepreneurship is hoped to contribute to the ideas of prospective graduates
as future careers can also contribute to positive and effective job creation with the ability to
change perspectives and focus on social business to motivate them.

Keywords: Career Readiness, Social Entrepreneurship Career, Social Entrepreneurship, Social
Entrepreneurship in  Entrepreneurship Education, Career Readiness in Social
Entrepreneurship.

Introduction

As reported by the International Labour Organization, the global unemployment rate fell
from 1% to a stable 5% in 2018, which is the lowest since the economic crisis hit the labour
market. The 2021 World Employment and Social Outlook Trends report written by (Gomis et
al., 2020) further emphasizes that the unemployment rate is expected to fall to 5.7% this year.
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The Covid-19 pandemic is estimated to increase the total unemployment from 187 million in
2019 to 220 million in 2020. On the one hand, job creation and the increase in skills and
economic capabilities need to be prepared for more skilled jobs, whereas on the other hand,
it is necessary to create jobs that are relevant to the usable workforce population. However,
there are several ways to end the unemployment crisis, these are among the effective ways
to bring relevant skill development policies to promote various sectors with financing,
develop the social enterprise sector, or build the socio-economy. In this regard, social
entrepreneurship does not only help overcome poverty and create social integration, but it
also helps create productive jobs.

According to an intergovernmental organization (Brock & Steiner, 2009), the UN mention
the role of social entrepreneurs in the fight against unemployment by launching the UPSHIFT
program, UNICEF (Kannampuzha & Hockerts, 2019), along with discussions by Klaus Schwab,
founder, and CEO of the Forum the World Economy stating that “suppliers, communities, and
the environment can all benefit.”. Nobel Peace Prize laureate Mohammad Yunus also believes
that social institutions arise from the need to test each other's abilities and believes that joint
efforts should be made to protect the environment. According to the parable of the social
entrepreneur, “many birds are shot with one stone.” This allows people to harness their
potential, earn a better life, and work to Improving the lives of consumers, regardless of socio-
economic status, which all encompasses the general well-being of the environment. It is done
with this in mind; thus, social entrepreneurship provides many benefits to ecosystem
stakeholders and ultimately the entire ecosystem. As noted above (Guritno et al., 2019),
Social Entrepreneurship as an expression of organizational “Social Innovation” is a
demonstration of alternative work models based on the current challenges of a new world, a
new society, and a new economy. As the role of human resources evolves and its function
extends beyond the role of the organization to society, it is important that human resource
managers understand the opportunities in this new field and what it means to them. “Lack of
access to support and counselling services, lack of funds, lack of technical competence and
lack of understanding of social enterprises are obstacles to development." he added.

This concept paper helps develop the field of social entrepreneurship in students’ careers,
which is important because it provides a framework for companies to successfully help others.
This has always been a source of encouragement for employees, especially for the Y
generation, who are increasingly sceptical of the company’s work environment. In addition,
this can provide exposure to stakeholders such as universities, organizations, and businesses
because the importance of increased support in the sector, combined with the growing
frustration with social problems, creates a social enterprise where students can focus on
regional, national, and international issues. They use academic and cultural backgrounds to
communicate their businesses with people from all fields including science, engineering,
business, and humanities.

Social Entrepreneurship

Social entrepreneurship is an idea, practice, or business term that attracts the attention
of organizations that do not rely solely on profit. Social entrepreneurs set up and operate
social enterprises and do not benefit directly from the profits of companies run by
entrepreneurs or the distribution of wealth. According to previous studies, all social
enterprises are assets and accumulated wealth not owned by individuals such as independent
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social enterprises, services for social purposes, goods, trade offerings, and distribution of non-
profit organizations. In social enterprise, profits are used to create more jobs and businesses
and to generate wealth for society. Social entrepreneurs are agents of change in the vision of
social enterprises committed to corporate behaviour for social purposes that promote the
commercial activities of non-profit or social enterprises that support their mission (Tishler,
2018). Social entrepreneurship consists of various perspectives in past research. In this
context, social entrepreneurship refers to innovative activities with a social purpose, either in
the profit sector such as point-based business social purpose business (Abdul Kadir & Mhd
Sarif, 2016) or research-basedcorporate social entrepreneurship (Vallejo-Fiallos, 2019), or in
non-profit sectors or across sectors such as the mixed-method structure of profit and non-
profit methods (Roper & Cheney, 2005).

Another definition from a past research (Thompson, 2002) said perspective is that social
entrepreneurship identity generally refers to the application of business and marketing skills
in the non-profit sector, where non-profit organizations create new ways to generate
revenue. A large proportion of social entrepreneurship is defined by the driving force of social
entrepreneurship is the creation of social values, not personal property or ownership of
shareholders (Noruzi et al, 2010) and this activity is a function of innovation or innovation,
not a copy of an existing business or process and not a mere business copy or existing
practices. The main driver of social entrepreneurship constitutes the social problems it solves,
and the specialized form of organization adapted by the social enterprise must entail the
appropriate form of organization based on the most effective mobilization of resources
necessary to solve this problem. Thus, social institutions are not limited to organizational and
legal forms, as they can be implemented in different ways. Among other things, there are
examples of social entrepreneurship in various fields. Similarly, social entrepreneurship is
defined as the response to market failures due to continuous innovation. The purpose of
solving social problems with change and financial resources (Ab Wahid et al., 2016), the three
important things are as follows:

1. Respond to market failure

2. Recent changes

3. Financial stability

There are some theoretical and practical debates about social entrepreneurship that can
be discussed in this concept, namely the theory and practice of social entrepreneurship, the
definition of social entrepreneurship and the field of social entrepreneurship.

a. Theory and Practice in Social Entrepreneurship

Theories that can be discussed in social entrepreneurship are taken from a previous study by
(Bacq & Janssen, 2011), which refers to the study by (Dees & Anderson, 2006) as shown in
Table 1, namely the Spectrum of Social Enterprise. The study explains that social
entrepreneurship is described as an activity between pure philanthropy and pure trade with
a mixture of motivations, methods, goals, and the nature of key stakeholders. In general,
social entrepreneurship has always been associated with the use of entrepreneurial and
innovative approaches to address social problems. However, in a strict sense, social
entrepreneurship is aimed at creating innovative social enterprises with financial
sustainability and distribution constraints. The circle of social entrepreneurship has grown
rapidly in recent years and has become a social, economic, and cultural phenomenon.
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According to (Mair & Marti, 2004), Some governments are unable to meet the social needs of
their constituents as the gap between rich and poor is widening in many developing countries
with many business circles, problems, personal stories, and unattractive hopes to “change the
world during an economic crisis.” Individuals can inspire from the case of caring and visionary
entrepreneurs who create solutions to unmet social needs and the main goal is to help others,
where traditional forms of capitalism are a source of hope in a market where they struggle to
rebuild reputation and legitimacy. Besides, other research perspectives such as from (Dacin
et al.,, 2011) mentioned a quieter acceptance of social entrepreneurship. More and more
researchers are venturing into the context of exciting social entrepreneurship and
interdisciplinary, while researchers continue to struggle to define the boundaries of the field
and come up with relevant and meaningful research questions. As a result, cognitive social
studies remain in the fatal state and receive little attention (Short et al, 2019). However, most
scholars agree that, due to the nature and knowledge of different fields in the field of social
entrepreneurship, broader disciplines should be adopted, first, to introduce this structure into
a new field.

Table 1:
Spectrum of Social Enterprise
Purely Philanthropic« » Purely Commercial
Motives, Methods, and | Appeal to goodwill Mixed motives Appeal to self-
Goals Mission driven Mission and market interest
Social Value driven Market driven
Social and economic | Economic value
value
Beneficiaries | Pay nothing Subsidized rates, or | Market-rate prices
mix of full payers
and those who pay
Key nothing
Stakeh | Capital Donation and Below-market Market-rate
olders grants capital, or mix of capital

donations and
market-rate capital

Workforce Volunteers Below-market Market-rate
wages, or mix of compensation
volunteers and fully
paid staff
Suppliers Make in-kind Special discounts, or | Market-rate prices
donations mix of in-kind and

full-price donations

Source: (Dees & Anderson, 2006)

b. Social Entrepreneurs

Social entrepreneurs are individuals and groups that seek large-scale sustainable change
through ideas that break the patterns of what the governments, non-profits, and businesses
do to address important social problems that involve networks, organizations, or affiliates of
organizations (Hwee Nga & Shamuganathan, 2010). This definition encompasses the eight
fundamentals of transforming a social entrepreneur, his or her social enterprise organization,
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and an organization with a few entrepreneurs to achieve the goals of a social entrepreneur
under construction, existing, or fully developed. The assumption for social entrepreneurs is
that they should not only involve individuals, but also that they can create small groups or
groups of individuals, organizations, networks, or communities to modify the model. This
assumption distracts individual research, while increasing the social number of potential
entrepreneurs (Short et al, 2019). Moreover, this refers to social entrepreneurs who are
looking for a big and sustainable change. Given the deliberate nature of the modern debate,
this assumption shifts the field from the question of who an entrepreneur is to what the
entrepreneur wants, including the amount of potential social entrepreneurship that may exist
at the same time (Noruzi et al., 2010). Social entrepreneurship can contain breakthrough
ideas about how or what you can do to address important social problems. This concept shifts
the purpose to a broader definition of social enterprise, which includes organizational and
administrative reforms "using the old to the new". He also cites a study (Augier et al, 2016)
that describes social business thinking (or the school of marketing) as a combination of the
“social entrepreneurial innovation” and the “school of social innovation” found in this study.
According to (Noruzi et al., 2010), this assumption opens discussions outside of non-profit
organizations, including various industries and multidisciplinary organizations. In this sense,
it is more difficult to start and maintain social institutions, for example if something involves
a risk to social entrepreneurship.

c. Scope of Social Entrepreneurship

Many terms and definitions accepted by researchers and policymakers have rejected social
entrepreneurship research. Social enterprise is described in various ways as “private
enterprise for public interest” (Schleicher, 2020) in OECD 1999 profitable social enterprise
(Dees & Anderson, 2006) and corporate social objective (Abdul Kadir & Sarif, 2016). In
addition, social enterprises apply various forms of law and comply with different legal
frameworks and tax responsibilities in different countries. These factors now make the
comparisons of domestic and international social enterprises unreliable. Although it is
universally accepted, there is no definition of social entrepreneur, social enterprise, or social
entrepreneur (Oliveri et al., 2017) and there seems to be a contagious consensus on the
meaning of social enterprise, while social entrepreneurs and social withdrawal are possible
for defining companies (Haugh, 2005). In addition, (Chauhan, 2020) states that, for each topic,
they propose the scope of future social entrepreneurship research of among the most
significant challenges faced by social entrepreneurs that include recruitment, motivation,
retention and training of trustees, employees, and volunteers’ skill-based abilities. The reason
is that it is not surprising to know that social entrepreneurial talent has emerged as the most
explored topic. Furthermore, he added that researchers can also study issues related to the
social personality traits of entrepreneurs, social entrepreneurial identity, women social
entrepreneurs, and human capital.

Another small research group has focused on education and training for social entrepreneurs.
The characteristic or scope of social entrepreneurship aims to create a social enterprise that
implements a business model. To address social problems and create social impacts (Ashour,
2016) through the “social element” of social entrepreneurship, many studies have focused on
the social impact, social change led by social entrepreneurship, social mission, and the social
capital generated by social entrepreneurs. This past study has also focused on the efforts of
social entrepreneurs, while social problems collected by past researchers include poverty,
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health, education, and unemployment. However, according to (Mair & Marti, 2004), some
areas under this theme are not well explored, for example, the involvement of social
entrepreneurship in prominent social problems related to gender inequality, gender
discrimination, the rights and safety of women and children, and women’s empowerment.
Business strategy and value creation by social enterprises are guided by social mission;
therefore, the success of a business strategy depends on the factors that are completely
different from the enterprise. Past researchers have also been particularly interested in
examining social entrepreneurship business models, social entrepreneurship business
performance, social entrepreneurship marketing strategies, value creation and distribution,
and the internationalization of social entrepreneurship. Therefore, research in the field or
scope of social entrepreneurship is still many and needs to be studied by future researchers
in more depth and more widely.

Elements of Career Readiness

Yashveer Singh, the co-founder, and global director of Ashoka Young Changemakers, believes
that every organization in the world is undergoing a major change and it is no longer enough
for them to hire someone with a particular skill and expect that skill to be relevant to their
age. “For an organization or company to grow, it needs people who can continuously and
effectively adapt and experience these changes, as well as help others grow as drivers of
change, " he said. (Raftopoulos et al., 2009) argued that many social entrepreneurs around
the world are currently learning new skills to create opportunities for underprivileged people
and are trying to create jobs, either directly or indirectly. Some are also working systematically
to bring about policy changes in the world for jobs and livelihoods for everyone. Another
social entrepreneur who won the UN Environmental Leadership Award, Vaibhav Tidke, CEO
of S4S Technologies, highlighted how social entrepreneurs are challenging the traditional
employment models. (Prikshat et al., 2018) stated that many social entrepreneurs have
similar problems. While the future of social entrepreneurship looks promising, there are many
obstacles to their growth. As a sector, social entrepreneurs have contributed to job creation
and job skills development, and they have long been an important impetus for improving
employment conditions across the country. Therefore, the growth of social entrepreneurship
in higher education will have a greater impact on society. The combination of students or
graduates with college and community authorities makes classroom or college social
entrepreneurship an important course to learn and apply in real life. According to (Makki et
al., 2015), the learning model facilitates the teaching and learning process of educators and
students through a standard learning process. We can change our perspectives and
encourage them to start focusing on social entrepreneurship to provide more ideas in
supporting the evolution of entrepreneurship. Therefore, the elements of career readiness
discussed in this concept paper are as follows:

a. Knowledge Skills and Student Quality Skills

Employers place a great value on job preparation (Warnick et al., 2018), which means having
the skills, knowledge, attitude, and understanding of business that allows new graduates to
make productive contributions to the achievement of organizational goals, grades, skills, and
knowledge of students as important preparation to the working world (Oliveri et al., 2017).
(de Villiers, 2010) emphasized that employers and graduates need to have a consensus on job
preparation skills in terms of self-discipline, self-confidence, leadership, number skills, and
problem-solving skills. Workplace self-preparation is explained through the characteristics of
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workplace preparation, such as the application of a new culture, awareness of skills, and
group work. For instance, Kanungo & Company Benchmarking and Job Readiness Review
provides a framework to improve education and training to meet the needs of existing jobs
in India. Within the framework, they stated that those willing to work have initial skills and
minimum job qualifications to apply new skills and changes, learn good work ethics, and take
care of their health and work. European business institutions also encourage students to
increase graduate mobility and create flexible, skilled, and hard-working people who meet
the needs of modern European enterprises (de Villiers, 2010). Besides, the capacity of social
entrepreneurs is needed to grow effectively through integrated knowledge development
programs. On the other hand, the effectiveness of social enterprise development programs
for building successful social enterprises has not been fully studied. (Guritno et al., 2019)
explained that the American University Faculty of International Services program for social
entrepreneurship can prepare students for knowledge and skills in the field of social
entrepreneurship. Dees, the father of social enterprise education, believes that it is not
educational programs that encourage students to begin social activities as soon as they
graduate; they may not have the experience and skills to lead the effort, or it may be difficult
to attract the necessary resources (Worsham et al., 2012).

b. Motivation

Previous studies (Ghalwash et al., 2017) have argued that the existing studies have paid little
attention to social problems regarding business identity and motivation, especially in
developing countries (Germak & Robinson, 2013). Although empirical research on social
entrepreneurs is generally increasing, little attention has been paid to how social
entrepreneurs are motivated even though there are important theoretical and empirical
studies on the motives of commercial entrepreneurs. To fill the literature gaps, (Ghalwash et
al.,, 2017) examines the characteristics and motivations of Egyptian social entrepreneurs.
(Doherty, 2015) and (Seelos & Mair, 2005) characterized social entrepreneurs as social heroes
who benefit from their talents and skills. Similarly, (Doherty, 2015) described social
entrepreneurs as creative individuals.

C. Entrepreneurial Ability

While empirical studies on the effectiveness of social enterprise (Wronka-Pospiech, 2016) are

still somewhat vague, the studies still offer interesting steps towards competencies related

to social entrepreneurship. According to one of the experiments conducted by (Gasparin et

al., 2021) and (Karlesky, 2015) on the extent to which the respondents believe that certain

skills are important for the education of social entrepreneurs, the results of the online survey

involving 150 respondents comprising senior executives, social entrepreneurs, founders, and

social venture capitalists found that the key skills assessed in the United States are as follows:
1. Problem-solving ability.

Ability to form effective teams.

Treasury and capital management functions.

Ability to lead and manage the organization.

Ability to communicate with customers, suppliers, and other parties.

oW

Similarly, based on previous research by (Saebi et al., 2018), the seriousness of research teams
related to entrepreneurship for social purposes constitutes the ability to raise funds such as
books on the roles of businesses and those that can influence the ability to shape
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entrepreneurial ventures (Warnick et al., 2018). Both studies have demonstrated the
importance of a better understanding of the behavioural formation mechanisms at the molar
level, suggesting that more studies could significantly improve the understanding of social
entrepreneurs. Since there is still little research on the capabilities of social entrepreneurs,
this study, therefore, aims to further examine whether entrepreneurship is related to
professional preparation as a social entrepreneur.

d. Opportunity Recognition
According to (Monllor & Attaran, 2008), researchers in social enterprises have consistently
acknowledged in their writing that social cognition is an important characteristic of social
entrepreneurs. (Thompson, 2002) defines a social entrepreneur as someone who "knows
where the national welfare system cannot meet or has the opportunity to meet unexpected
needs that cannot be met." Past researchers then developed the four steps involved in the
social entrepreneurship process (Thompson, 2002):

1. Imagine: See opportunities

2. Getinvolved: Take a chance with your heart and do something about it.

3. Activation: Get the resources you need and see what happens.

4. Essay: Promotion and project leadership.
Based on a study that proposed a creativity model of implicit opportunity recognition
(Monllor & Attaran, 2008), opportunity recognition is the first step in this process. Thompson
conducted a case study to clarify the four key themes of his framework and found that
opportunities are the core of efforts, and they are creative. Meanwhile, (Seelos & Mair, 2005)
stated that social entrepreneurs recognize opportunities, improve systems, find solutions,
and take actions to create new approaches to social problems. According to (Hwee Nga &
Shamuganathan, 2010) based on (Dees, 1998), social entrepreneurship is defined by stating
the role of change through:

1. Following a mission to create and maintain social values.
Recognizing and exploring new opportunities to fulfill missions.
Participating in the process of innovation, adaptation, and continuous learning.
Acting boldly without being limited by available resources.
Demonstrating high responsibility to the voters and results achieved.

e wnN

Social Entrepreneurship in Entrepreneurship Education

According to (Indrasari et al.,, 2018), to foster professional social entrepreneurship in a
country, some governments and public policymakers use the elements of an effective
business education system to develop quality social entrepreneurship nature and we need to
educate our citizens on its benefits. This is based on a survey by the American Business
Education Consortium, which shows five levels of entrepreneurship. Social entrepreneurship
is a socio-economic talent for the public interest and a kind of good education that combines
self-interest and altruism. According to (Sanchez, 2013), promoting social entrepreneurship
of college students at a higher level may not only develop important skills for the students
but also lead to the formation of leadership skills. As such, today’s ideas enhance the
entrepreneurial character and morale of students, rebuild social fashion for future social and
economic development, and give students a sense of social responsibility, social values, and
social responsibility. Everyone agrees that social entrepreneurship has been existing for a long
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time and the formation of this practice for social entrepreneurs entails the formation of
professionals and scholars, with more and more interest among them. Non-profit
organizations seek alternative funding to maintain their operations and independence. One
option is to generate profit by offering a product or service; therefore, the idea of social
enterprise is based on revenue-generating strategies. Additionally, institutional-related
research publications will also benefit from non-profit interests and become more
commercial (Teng et al., 2018). As a result, it can be discussed in extra-curricular activities and
social entrepreneurship.

a. Additional-Curricular Activities

Extracurricular or off-campus entrepreneurship activities are important in entrepreneurship
education to enhance formal entrepreneurship education by letting students lead in their
activities, thereby giving the students additional space to lead outside the curriculum (Bagheri
and Pihie, 2010). (Claudia, 2014) defined entrepreneurship as a non-traditional activity that
is innovative, contains risk factors, and leads to financial reassessment. Additional activities
in the entrepreneurship curriculum include behaviours, experiences, novelties, and, of
course, learning processes related to the creation of new businesses. Meanwhile, business
education is a non-traditional business discipline and there is no dominant educational model;
hence, additional-curricular activities should be used (Bagheri and Pihie, 2010). In addition,
additional-curricular activities are behavioural and empirical. Actions can be represented by
three parts: action, experience gained in the process of interpretation, and learning gained
from experience (Pittaway et al., 2011). Besides, curriculum supplemental activities include
active students and whether these actions motivate students to acquire tacit knowledge
about active behaviour. Additional activities are also intended to educate, inspire, and
promote business interests as well as reinforcing learning and improving job performance or
acquiring business skills for the purpose of developing a student’s talents. Thus, it is important
to learn what is relevant to the future of business (Edwards, 2001) and help students manage
their time better.

b. Additional-Curricular Activities and Social Entrepreneurship

The most common form entails entrepreneurs who want to educate, inspire, and promote
their interest in business while enhancing their work capabilities or acquiring skills related to
future business creation as well as industry groups aimed at developing skills (Edwards, 2001).
Entrepreneurial clubs and associations tend to participate in many activities, including various
combinations: entrepreneurial speeches; networking opportunities; matches; day seminars.
They are usually independent, run by student organizations, and often become official
organizations of student organizations such as the British Students Union. Usually, they
contain formal structures such as a president and a vice president. According to a previous
study (Pittaway et al., 2011), the second form of social entrepreneurship can be defined as
"club or organization entrepreneurship with a network." These clubs are a network of
international companies led by students with similar philosophies and approaches. As (Li &
Yuan, 2019) stressed in their study, social entrepreneurship should focus on guiding students
to pay attention to social problems around the world. They are experts in finding social
problems in increasingly complex societies, nurturing students’ ideas for joining social
enterprises, and addressing social problems with their professional experience. Therefore,
the promotion of social entrepreneurship must be integrated throughout the process in
higher education. Social entrepreneurship also allows students to learn more and stimulate a
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sense of social responsibility and mission with comprehensive social education and future
social entrepreneurship training for entrepreneurship students. Comprehensively, this
provides a good theoretical foundation to students through additional-curricular activities.

Career Readiness and Social Entrepreneurship

A previous study by (Muslim & Badlishah, 2016) states that higher education students are well
prepared to face the challenges of relevant modern universities at present. As such,
universities need to provide accurate students based on decision-making and information-
seeking skills as well as the students’ ability to improve interpersonal relationships and
interpersonal communication (Buntat et al., 2013). These factors are important for measuring
the level of professional readiness possessed by student professionals in the process of
compiling a career plan. Career preparation refers to the personal ability to make career
decisions that are appropriate for the family, organization, society, economy, etc. by
considering the factors influencing career development (Sampson et al., 2013). Discussions
and debates about the marketability of graduates are nothing new as they have been a broad
topic of academic research for nearly 30 years (Helyer & Lee, 2014). According to (Durham et
al., 2014), most graduates do not have significant and clear work experience. In fact, the fields
they are given do not suit the needs of organizations. Organizations from various industries
use on-the-job training to help graduates compete in highly competitive fields in the working
world. Garwe (2020) added that “in the past, employers were willing to hire skilled workers
and train their environment to work.” These skills are required for effective use in the
workplace. According to (Owens, 2014), graduates need skills with the ability and quality to
be effective in this changing global economic environment. Innovative, adaptable, and flexible
employers are gradually believing that graduates have a competitive mindset. Researchers
also support the ability of educational credibility to develop qualities, attributes, and skills
that enable students to make effective contributions to the economy and society. Business
training is clearly marketable and should be central to a credibility strategy for their career
choice readiness.

Conceptual Framework

The conceptual framework is formed in accordance with the purpose of the discussion of this
concept paper. Within this conceptual framework, the elements of career readiness are
divided into five parts: students’ skills and qualities, students’ skills and knowledge,
motivation, entrepreneurial ability, and opportunity recognition. Although these elements
are the independent variables, additional activities of the social entrepreneurship curriculum
are the intermediate variables and career readiness for a social entrepreneur is the
dependent variable. The conceptual framework aims to see if relationships exist among these
three variables in preparation for the public university students’ careers as social
entrepreneurs. The conceptual framework of the study is shown in Figure 1. This conceptual
framework was adapted and modified from several previous studies. Specifically, the
conceptual framework of Social Entrepreneurship Career Readiness of Public University
Students was adapted from the studies by Olugbola (2017); Halim & Sahid (2020); Anuar &
Sahid (2020) regarding career readiness, additional-curricular activities, and the willingness
to be an entrepreneur. The variables in the framework were combined to identify the
influence of additional-curricular activities (Anuar & Sahid, 2020) for the relationship between
career readiness Halim & Sahid (2020) and social entrepreneurship career readiness
(Olugbola, 2017).
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Table 1: Proposed Conceptual Framework

: Independent Variables (IV) Dependent Variables (DV)
: Elements of Career Readiness
Student Skalls and
Cuality
Siudent Bkills and
| Knowledge
_ Social Entreprencurship
Motivation . Career Readiness of Public
A University Students
E
. :
| Entreprensunal Ability Additional Social
Entreprencurship
Curniculum Actrvities
Opp ity Recognition (EnpagementPractical)

Conclusion and Suggestions

In conclusion, social entrepreneurship in higher education helps students to be more involved
with social entrepreneurship through platforms such as educational institutions. It also helps
provide great business and livelihood potential by working together to provide more practical
skills, experience, and knowledge in the field of social entrepreneurship as a future career to
graduates. In addition, increasing the number of groups in each higher education session can
increase student interest in social entrepreneurship education. This could also result in more
promotions, in tandem with an increase in the number of social entrepreneurs and apprentice
clubs, including social entrepreneur awards and educational backgrounds. Besides, the
importance of social entrepreneurship research on career readiness serves as the
organizational vision to introduce leading social enterprises that develop innovative solutions
to poverty and unemployment while actively sharing their experiences around the world.
Therefore, the social goal is to promote the idea to maximize social impact, rather than selling
models to maximize profits. Thus, social value is created by the organization and its social
networks. Researchers have long regarded entrepreneurship as a driver of economic growth
by offering more competition and productivity. As a result of the growing social challenges
around the world, Entrepreneurship and Social Entrepreneurship are the two rapidly growing
areas for students, researchers, and policymakers. However, there is limited information on
the level of entrepreneurship and social entrepreneurship of students in Malaysia. In this
document, business and social entrepreneurship are considered viable work options.

1755



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES

Vol. 11, No. 12, 2021, E-ISSN: 2222-6990 © 2021

Graduate careers are very limited in time because graduates are more interested in
entrepreneurial endeavours than traditional careers. Besides involving the public in
community service, social entrepreneurship is becoming one of the solutions to fight
unemployment across the country, for example, through the ability to give work to others.
Social entrepreneurship, in a broad sense, illustrates the need to drive social change and the
potential for rewards with lasting changes and benefits that distinguish this field from its
practitioners. When practiced in the economy based on factors, efficiencies, or innovation,
the results can include reduced unemployment, increased innovation, and accelerated
structural change in the economy. Based on the common understanding of social enterprises,
social entrepreneurship is the process of realizing social enterprise, which encompasses all
activities related to the recognition of opportunities to create social value and social
enterprises that undertake them.

Examining the process of identifying and leveraging social enterprise opportunities, obstacles
faced by social entrepreneurs, and how these obstacles can be overcome is useful and
informative in the field of social entrepreneurship. The desire to be more proactive presents
management challenges such that the competitive value of a social enterprise as an
entrepreneur must be carefully aligned with its unprofitable social goals. However, finding a
combination of useful and social skills alone is difficult and, as such, successful social
enterprises must rely on building teams with shared values and the required skill profiles.
Based on the proposal of this study, it is hoped that future studies will focus on management
structure, skills, and the abilities of social enterprise managers in relation to organizational
performance to provide evidence of the skills and competencies required by the field of social
entrepreneurship to future graduates. Network or “Networking” plays a role in supporting an
organization. As social enterprises tend to take place in small and local areas, they may use
non-financial and non-commercial resources to create and operate them. However, little is
known about the role of networks in identifying opportunities, providing resources and
business advice to social entrepreneurs, identifying their support needs, and evaluating the
usefulness of current advice resources. In this regard, it can be used to support infrastructure
development. Social enterprises operate primarily at the local level, providing products and
services that do not only influence individuals but also collectively influence local
communities and societies.

Therefore, as a suggestion to the students studying the field of social entrepreneurship,
exposure to this matter is essential. In service provision, access to services and skill levels help
build social capital and cohesion by helping people acquire the skills they need later. There
are many research opportunities related to measuring the performance of social enterprises.
For example, in the UK, various non-profit organizations provide direct training to employees
and volunteers of their socio-economic organizations, particularly in advanced education
institutions. Many courses also teach the basics of setting up and running a social enterprise
such as financing, marketing, and how to prepare a business plan. This is important for
prospective graduates who want to take a professional certificate and the extensive training
courses reflect the high demand. However, these courses tend to not worry about theoretical
developments or political implications and the material is not suitable for academic courses.
Social entrepreneurship is relatively new, and there are very few specialized courses available
for undergraduate and graduate students for potential social entrepreneurs and those
looking to work in the socio-economy. In the United States, Harvard University and Stanford
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University have established community and social enterprise programs, while in the United
Kingdom, universities in Cambridge, Oxford, and Southampton offer graduate courses in
social and community enterprises. In addition, British and American scholars have created a
small group of specialized interests in social entrepreneurship. Therefore, universities in
Malaysia should also create specific courses on social entrepreneurship as these countries. In
addition, increased interest in social entrepreneurship at the policy level could stimulate the
development of more courses in this field and, in turn, increase the demand for robust and
rigorous research on social entrepreneurship. Research mapping the new academic
curriculum of social and community companies, student recruitment and achievement
patterns, and the evaluation and validation of internal and external courses provide
important benchmarks for scholars and professionals.

There is at least one sign of a link between opportunity recognition and perspectives derived
from what has been called the school of social entrepreneurial thinking by some past
researchers. For example, in a very active “School of Social Innovation”, social entrepreneurs
often create new opportunities through innovation aimed at creating value and social change.
Awareness of opportunities and business processes generate opportunity costs that are
associated with delays and resources available to evaluate and use the opportunities. In
addition, learning can also reduce opportunity costs by enhancing experience. The learning
process is different throughout the business process; preparation (learning through analysis),
incubation (learning through reflection and observation), evaluation (learning through
experience and imagination), and effects (learning through experimentation and experience)
were identified. Furthermore, this also includes a variety of learning styles.

Finally, along with learning, approaches to information processing have different possibilities
to seize opportunities. This leads to the construction of opportunities through the processing
and learning of information. Therefore, this study discusses and proposes a model of social
entrepreneurship career readiness among university students, focusing on social
entrepreneurship and the need to further explore students’ career readiness as social
entrepreneurs. In the field of entrepreneurship education, additional-curricular activities are
hoped to help cultivate the attitudes of students in the national effort to increase the number
of social entrepreneurs among prospective graduates or graduates, besides helping reduce
unemployment and increase career opportunities in the business world to achieve the status
of a developed and prosperous country. While effective education has a positive impact on
other areas such as entrepreneurship, the researchers would also like to suggest that more
empirical research be done to develop and strengthen educational theories on social
entrepreneurship, career preparation, and curricular activities in institutions in the field of
social entrepreneurship. This study should also stand out because the country's economy
currently demands that the importance of entrepreneurship in the economic growth of a
developed country be taken seriously. Besides, this study helps policymakers better
understand the factors that influence the level of interest of college entrepreneurs, how to
cultivate this interest, and the contribution of social entrepreneurs to productivity and job
creation. Today’s era has the potential to pave the way for the growth of social entrepreneurs;
thus, social entrepreneurship can be a path to social, economic, and political inclusion,
especially among young people.
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This study proposed to enhance the process of how entrepreneurial career readiness
elements influences graduate students to be a social entrepreneurs when they graduated
from the university. Findings from this study could contribute the university by enhancing
support and facilitate an entrepreneurship education eco-system much better. Furthermore,
the university can also use the theoretical or the model as a guide to plan the next curricular
that are suitable with the courses in university. This study will also strengthen the creation of
mechanism support by government agencies to encourage students to become
entrepreneurs in the future. The mechanisms are as follows; The Process-Ingredients and
input necessity, outputs expectation, ongoing and continuous improvement for the activity
plan. After that, The Understanding- An information on current condition of social
entrepreneur, the direction next and how to get there. Next, The Impact- What is our impact
on this study and how do we measure it? Lastly, The Social Entrepreneur Organization- Young
generation organization, what are they doing, do we bring any impact, and have we fulfilled
our objective? Finally, the model of social entrepreneurship career readiness is hoped to
contribute to the ideas of prospective graduates as future careers at once can contribute to
positive and effective job creation with the ability to change perspectives and focus on social
business to motivate them.
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