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Abstract 
Entrepreneurship which involves the creation of something valuable to society in terms of 
exercising one’s creativity and innovation which is applicable in an existing or new 
organization. Digital entrepreneurship has gained greater acceptance among economists 
specially by the youth as a major contributor of societal growth. With Digital 
entrepreneurship, the involvement of young fresh graduates into entrepreneurship field is 
increasing in public and in private sectors of the economy. This research examined the key 
factors that influence student’s digital start-ups using a conceptual model that includes 
various variables such as incubator or accelerator, industry collaboration, digital 
entrepreneurship integrated syllabus which influence the student’s digital start-ups. This 
research was conducted using a quantitative research method for Universiti Malaysia 
Kelantan (UMK) City Campus degree students, and 400 respondents participated in the study. 
The data collected was analysed using Statistical Package for the Social Science (SPSS). Based 
on data obtained from the questionnaire survey, various methods of data analysis such as 
descriptive analysis, reliability and linear regression were carried out. The findings show that 
the variables considered in the study with the highest descriptive analysis is the incubator or 
accelerator program is 3.887. While the highly positive correlation is to the industry 
collaboration. From the results, it could be concluded that incubator or accelerator program 
had significant impact on the student’s digital start-ups. The results of this research provide a 
direction towards the implementation of key factors that influence student’s digital start-ups 
and how that will impact the development of entrepreneurship among students and in 
Malaysia.  
Keywords: Digital Startups, Malaysia, Entrepreneurship University, Integrated Syllabus   
 
Introduction  
Digital entrepreneurship often takes place outside the boundary of the firms through 
collaboration which have the capacity to overcome resources scare. It defined as a new trend 
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of exploiting opportunities through internet technologies which attracting many 
entrepreneurship scholars (Davidson & Vaast, 2010). What makes digital entrepreneurship 
differs from traditional entrepreneurship is the nature where the entrepreneur ventures the 
business digitally instead of using traditional method (Hair et al., 2012). Many companies have 
emerged due to this sudden spike in technologies such as Uber, food delivery platform, online 
teaching platform and many other companies which based on digital innovation. The 
advancement of information technologies brings significant changes to the development of 
business ecosystems in the world. Also, the digital economy has encouraged businesses to 
develop various business activities beyond their internal markets (Kempster and Cope, 2010; 
Ziyae et al, 2014; Uthamaputhran, Zaato, Zainol, & Sabri, 2021). We believe that digital 
entrepreneur is a person who has the ability to create and delivers key business activities 
digitally.  
 
The dependence on ICTs is significant because of the unique challenges and opportunities 
that new digital businesses face with regards to entry mode, production methods, capturing 
of payment and managing stakeholder relationships (Beckman et al., 2012; World Bank, 
2014). Digital technology-based industry has the model, strategy, and value creation of new 
business. Despite the increasing number of digital companies in developing countries like 
Malaysia compared to advanced countries, there is a need to have a study that is based on 
how this digital business is created and operated. Compare to any other countries, Malaysian 
entrepreneurs are still having problems with resources and are still capturing small markets. 
Some entrepreneurs are still facing resources limitation especially in finance and human 
resources which still is a major issue and need to be addressed by government (Bradley et al., 
2012; Linna, 2013).  
 
By experiencing one of the fastest growth rates in internet usage, there is a growing potential 
for Malaysian entrepreneurs for exploiting digital businesses. The ongoing industrial 
revolution is expected to contribute to the formation of new businesses and jobs. This change 
necessitates the preparation of the individuals for the needs of the new age as the equipping 
of individuals for entrepreneurial activities. In one hand, I believe we know little about digital 
entrepreneurship competencies for young generation especially those studying in the higher 
educations. Meanwhile in other hand, Higher education in Malaysia is one of the best places 
for young people to learn digital-based entrepreneurship education. Higher education plays 
a huge role in encouraging the growth of student’s entrepreneur and provide the necessary 
knowledge and information to support digital economy. In Malaysia, entrepreneurship 
education curriculum has been revised to include element of information technologies and 
equip them with entrepreneurship education based on digital. Students need to be taught 
comprehensive logic (computational thinking), including how to model, analyze data, and 
extract information. In addition, related to complex systems and sharpen the sense of 
business with the direct practice of entrepreneurshipThis suggests a research need to 
examine the digital entrepreneurship competencies among students needed to be a 
successful student’s entrepreneurs. It is important to unpack the competencies among 
students to deeper our understanding of the digital concept and how an individual can take 
an advantage in a country like Malaysia. 
 
Thus, this paper analyses a theoretical relationship in which context as the key factors inside 
the higher education that influence students’ digital startups.  These include digital 
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incubators, digital classroom tools and digital real case which shape the student’s start-up 
choices and decisions. Competencies include knowledge and behavioural skills and is 
connected to the goals pursued, business activities and tasks that entrepreneurs undertake 
(Bianchi et al., 2017; Mitchelmore and Rowley, 2013). 
 
Literature Review 
Digital Environment in Higher Education  
Digital entrepreneurship components are the outside environment, conditions or situations 
that help the student to understand the forms or diverse outcomes of entrepreneurial 
behaviours (Zahra, et al., 2014). It has a strong influence over digital entrepreneur where it is 
an asset for them to start a business and it helps them to make entry decisions. For instance, 
exposure with the digital environment can allow the entrepreneur to discover, create and 
exploit entrepreneurial opportunities (Garud et al., 2014). Therefore, this study focuses on 
the key digital environment activities in the university and how it can increase their digital 
entrepreneurship competencies.  
 
Several studies have highlighted the interchange between digital environment and digital 
competencies level. For instance, Sussan and Zoltan (2017), indicated the role of agents and 
users in the digital age which is a much-needed knowledge to support the development of 
the enterprise. Similarly, the study of Ghezzi et al. (2020), explained the importance of digital 
knowledge to engage with busines model innovation and to create value in it. In sum, the 
above studies identify several key activities of digital entrepreneurship that support the 
development of digital entrepreneurship competencies among students in entrepreneurship 
education. For these students, the entrepreneurship activities are understood as key area 
that change their attitudes into entrepreneurship characteristics such as risk -taking and 
proactiveness.  
 
Different Digital Entrepreneurship Activities 
A digital start-up is a firm, or an organisation within an established firm (Shane & 
Venkataraman, 2000), in its early stages of development and growth (Klotz et al., 2013) in 
which digital technologies enable at least one component of a business model in a way that 
is not just functional but vital to the firm. It is important to have a strong foundation for 
individual who want to start and run their own businesses. Previous research on student 
entrepreneurs has largely neglected its organizational and spatial context, i.e. the domain or 
ecosystem where students study. Universities more or less actively support entrepreneurial 
activities of their staff and students and only offer just fundamental entrepreneurship 
courses. We believe that their exposure in higher education is still not sufficient to broaden 
their mind on the use of digital technologies in their business. The empirical evidence about 
the university’s impact on students’ entrepreneurial intentions or activities is rare: Walter et 
al. (2013) show that organizational-level factors like the availability of ecosystem that support 
the process of entrepreneurship including industry ties increase entrepreneurial intentions of 
male university students. Similarly, Geissler (2013), finds a positive effect of the perceived 
entrepreneurial climate at universities on students’ entrepreneurial competencies. 
 
Integrated Digital Entrepreneurship Studies  
Countries' economic output and innovation growth have become highly dependent on digital 
technology advances in the last century. Changes in big data analytics, the introduction of 
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emerging technology, and an increase in their use are all part of the digitalization process. As 
a result, digitalization can be thought of as one of the coupling mechanisms between various 
aspects of the socioeconomic structure (technological, social, economic, and ecological). As a 
result, digitalization poses new challenges to socioeconomic system resilience; on the one 
hand, it provides opportunities, but it also introduces new threats and unpredictability. 
Therefore, it is important for the government to find the mechanism that can cultivate 
entrepreneurship and we believe that integrated digital entrepreneurship studies will be a 
great starting point. Although it will be a major concern for many entrepreneurs but it is 
primarily determining the transformation of students’ entrepreneurs that will transform 
entrepreneurial and business models in many industries. Integrated digital entrepreneurship 
studies is refer to the adaptation integration of digital-output and entrepreneurship output 
as a collective approach in entrepreneurship studies. The arising technologies and innovation 
in leveraging entrepreneurship allow the entrepreneur to design and start more robust 
entrepreneurial activities. Universities or schools should have more digital entrepreneurship 
ecosystem which digital entrepreneurship activities emerged and developed. It helps them to 
facilitate the integration of resources and help to exploit the opportunities.  
 
Digital Entrepreneurship Components and Competencies Level Industry Collaboration 
The importance of industry collaboration is emphasized in the current literature on 
opportunity recognition. In the field of entrepreneurship, opportunity recognition has been 
regarded as a key aspect of the entrepreneurial process (Shane & Venkataraman, 2000). It is 
well established that industrial network especially existing technopreneurs with universities 
students are an important resource facilitating new start-up especially for students who 
limited resources for starting a business. It creates a tie between students and existing 
entrepreneurs   have a significant role, as do the ties of individuals, especially existing 
entrepreneurs (Crick & Spence, 2005; Ellis, 2008; Hadjikhani et al., 2005). In several studies 
(Coviello, 2006; Crick & Spence, 2005; Ghauri et al., 2003) such collaboration has been seen 
as major factors in initiating the process of opportunity discovery and exploitation with the 
student following their industry partner networks to the real market.  These ties between 
both student and industry as bridges facilitating start-up entry. This is consistent with the 
assumption in the network model (Johanson & Mattsson, 1988) that the network ties help 
the new entrepreneur to discover the opportunities. Students also can develop personal 
relationships, with a focus on interpersonal trust. It assists them not only to gather the flow 
of information but also connect them with new contacts which are important for starting a 
business.  
 
Incubator or Accelerator Program 
The relationship between universities and business incubator or accelerator within the 
university is crucial as universities are the source of knowledge, research, resources and 
today’s innovation-driven centre. The affiliation or management of incubator or accelerator 
activity inside a university often a great advantage for the new potential entrepreneurs from 
student, as these institutions can provide links to the industry, society and government 
entities. Such activities include the incubation of start-up firms, knowledge 
commercialization, the development of knowledge transfer partnerships and providing 
entrepreneurship courses. Mian (1996) defined IBs as “a strategy understood in relation to 
innovation centres and as a function of business and research development” whereas Greene 
and Butler (1996) viewed BIs as a mechanism to promote the technology-based firms’ 
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development and to give the right resources to grow business to a level of maturity. , 
incubators are a resource for new entrepreneurs to solve their problems as outlined by 
Shahzad et al. (2012), they also analyzed that incubators are vital for achieving the 
entrepreneurial spirit growth as they provide assistance to new entrepreneurs in many 
different aspects as found by Al-Mubaraki and Busler (2010).  
 
Digital Entrepreneurship Integrated Syllabus  
Entrepreneurial action can be understood as an innovative action through a combination of 
resources and characteristics and it directly move towards a specific entrepreneurial goal. 
Matlay (2005) believe that individual probability of starting a business is high when they have 
entrepreneurship related education. Mueller (2011) or Packham, Jones, Miller, Pickernell, and 
Thomas (2010) have corroborated the positive contribution that entrepreneurship education 
can have on its participants in terms of skills, knowhow an entrepreneurial attitude. However, 
these days it cannot exist without a support from digital technologies. According to Rekha, 
Ramesh, and Jaya-Bharathi (2015), coupled with innovative action is creativity, since the 
entrepreneurial mindset cannot exist with-out it; the entrepreneur draws conclusions from 
reality, identifies a problem and creates, innovates and invents. It is not simply a matter of 
doing things well: it is necessary to add something new (Townsend, Busenitz & Arthurs, 2010). 
Therefore, it is important to have a digital entrepreneurship integrated courses which helps 
the entrepreneur to identify and exploit the opportunities. Integrated digital 
entrepreneurship studies is refer to the adaptation integration of digital-output and 
entrepreneurship output as a collective approach in entrepreneurship studies. The arising 
technologies and innovation in leveraging entrepreneurship allow the entrepreneur to design 
and start more robust entrepreneurial activities. Universities or schools should have more 
digital entrepreneurship ecosystem which digital entrepreneurship activities emerged and 
developed. It helps them to facilitate the integration of resources and help to exploit the 
opportunities.  
 
Conceptual Framework 
Based on the literature review, the model of this study on student’s digital entrepreneurial 
implementation in University Malaysia Kelantan indicating the independent and dependent 
variables is as follows.  

 
Figure 1: Study Framework 
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Research Methods  
Research Design 
Researcher choose to use quantitative methods of analysis in this research study. The 
approach to the questionnaire was introduced with the objective to collect significant 
information for statistical analysis. 
 
Data Collection 
In this research study, researcher used primary and secondary data to collect research 
information data. The information obtained directly from the target respondent of population 
for the analysis of certain priorities and a problem will be known as primary data (Chua 2019) 
In this study practically are used the quantitative data collection methods. Questionnaire is 
used as an important source in this research. While Secondary data collection is about data 
obtained by an individual other than the researcher doing the research may also be guided to 
and such data can be internal or external to the organisation. For an example, published 
journals, books and newspapers, government publications, internet sources, archival records, 
written and non- written documents (Rengiah 2013). 
 
Population 
The population of this research is around 5631 UMK students. (Source from UMK Office). The 
sample was determined by referring the table which is mentioned by Krejcie and Morgan 
table (Krejcie & Morgan, 1970). 
 
Sample Size 
Based on (Krejcie & Morgan 1970) table of determining sample size for a define population, 
a sample size of 400 respondents were selected randomly for the objective of this research. 
Furthermore, each questionnaire is individually sent out and respondents have to reply on 
the basis of their own thought about the topic. 
 
Sampling 
In this study researcher use probability sampling. Under probability sampling researcher use 
Simple Random Sampling (SRS) (Taherdoost 2016). Simple Random Sampling was used to 
collect data from our target respondents as a form of probability tool. The purpose for using 
Simple Random Sampling in this study is because it will show accurate data of large population 
in a study (Zaato, Ismail, Uthamaputhran, Owusu-Ansah, & Owusu, 2021). This approach helps 
researchers to easily pick the samples and will distribute the questionnaire to the intended 
sample and as the population of University Malaysia Kelantan (UMK) students is very high. 
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Research Instrument 
In this study, the researcher used questionnaires as the research instrument where the 
questionnaire measurement was divided into various section A, B, C and D. Each of the 
sections represent each variable. The questionnaire was designed using the 10-point Likert 
Scale. Section A consisted of questions on respondent’s demographic profiles which is 
University Malaysia Kelantan (UMK) first degree students. Section B contained questions that 
seek to gather the relevant information on students’ digital start-ups, while Section C to D 
contained questions that were structured to obtain related statement of independent 
variable which were industry collaboration, incubator or accelerator program, and digital 
entrepreneurship integrated syllabus. The questionnaires used for this study were derived 
from related previous studies and redesigned as indicated below. 
 
 
 
 
 
Table 3.1  
Sources of Questionnaire 

Section  Description  Source (s) No. of 
items 

A  Demographic  Questions on demographic profile 5 
B  Student’s Digital Start-

ups 
Bradley, et al, (2012). 5 

C  Incubator or Accelerator      Hassan, (2020); Fernández Fernández, 
(2015) 

5 

D  Industry Collaboration  Coviello, 2006), Crick & Spence, 
(2005) 

5 

E  Digital Entrepreneurship 
Integrated Syllabus  

Ngoasong, (2018); Davidson, & Vaast, 
(2010). 

5 

 
Data Analysis Procedure 
The process to identify and access a data is known as procedure for data analysis. The type of 
method used to analysis the data is reliability analysis, coefficient of correlation and linear 
regressions. For easy analytical methods, data entry, data interpretation, reporting and 
visualisation of data findings, the data was analysed using the Statistical Package for Social 
Sciences (SPSS) program. The aim of using the Social Sciences Statistical Package is to encode 
and analyse the data collected based on the dependent and the independent variables (Aziz, 
Afthanorhan et al. 2016). 
 
Analysis of Results  
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Demographic Profile  
The researchers distributed and collected questionnaire from students of University Malaysia 
Kelantan City Campus. The questionnaire contained five sections. Section A consists of 
demographic profile of respondents such as gender, age, race and faculty. Out of the data 
obtained from 400 respondents, 64.25 percent (257) of them are female while the remaining 
respondents made of 35.75 percent (143) are male students of the UMK City Campus. On the 
age group of students in UMK City Campus, majority of the students’ aged within 23-26 years 
old, representing 37.5 percent and is equivalent to 150 students. The second highest 
domination comes from age range of 27-30 years old with 140 students constituting 35 
percent.  
 

The students that aged from 19-22 years had 110 respondents or accounted for 27.5 
percent involved in the study. In addition, based on respondents’ race, majority of them are 
Malay representing 32.3 percent (129) followed by 111 students made of 27.8% formed other 
races and 20.8 percent (83) of the students are Indian students. Chinese students recorded 
the least race with only 19.3 percent (77) out of the 400 students who responded to the 
questionnaire. Lastly, in view of student’s faculty of affiliation, 210 students (52.5%) out of 
the 400 respondents at UMK City Campus are from Faculty of Entrepreneurship and Business 
and 190 students (47.5%) from the Faculty of Hospitality, Tourism and Wellness (FHPK). 
 
Descriptive Analysis 
The descriptive analysis tested based on 400 respondents according to the variable and listed 
out the summary of the mean and standard deviation on table below: 
Table 4.1  
Summary of Mean and Standard deviation according to each Variable 

Description N (Sample size) Mean Standard  
Deviation 

Student’s Digital Start-ups  400 3.883 1.131 
Incubator or Accelerator      400 3.867 1.112 
Industry Collaboration 400 3.887 1.128 
Digital Entrepreneurship 
Integrated Syllabus  

400 3.863 1.114 

 
Table 4.1 shows the mean and the standard deviation of both dependent variable and 
independent variables. Mean for dependent variable of this research which is student’s digital 
start-ups is 3.883. For the independent variables, the variable with the highest mean is 
industry collaboration which is 3.887, followed by the mean score of incubator or accelerator 
with 3.8665 and also mean of entrepreneurship integrated syllabus which is 3.8630. From the 
descriptive statistics, the highest mean is independent variable which is industry collaboration 
is 3.8865 and the lowest mean is digital entrepreneurship integrated syllabus is 3.8630 and 
by approximation, all the variables have recorded 4.00 and suggests that the respondents 
have agreed that the variable are suitable for the study. 
 
Reliability Analysis 
Table 4.2  
Reliability Statistics 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 4 , No. 12, 2024, E-ISSN: 2222-6990 © 2024 

2450 

Variable N (Sample 
Size) 

Number of 
items 

Cronbach’s 
Alpha 

 

Result 

Student’s Digital Start-ups 400 5 0.973 Excellent 
Incubator or Accelerator      400 5 0.974 Excellent 
industry Collaboration 400 5 0.970 Excellent 
Digital Entrepreneurship 
Integrated Syllabus 

400 5 0.970 Excellent 

 
Cronbach’s Alpha is one of the significances of reliability analysis which will indicates the 
ability of the items where they positively correlated to each other in a series. Cronbach’s alpha 
can be interpreted as an average correlation coefficient, ranging from 0 to 1. Since Cronbach’s 
alpha is up 1, the higher the value, the higher the internal consistency quality (Aziz, 
Afthanorhan et al. 2016). Table 4.2 summarised the findings of the reliability test of each 
variable in this study. As shown by Table 4.2, the Cronbach’s Alpha ranges from 0.970- 0.974 
which indicates that each item for each variable is excellent based on the rule of thumb of 
Cronbach’s Alpha Coefficient. All the items of the variables represent as excellent as it 
exceeded 0.6 based on rule of thumb of Cronbach’s Alpha Coefficient. Furthermore, the 
reliability shows that all the items from each variable are easily understood by the 
respondents and that the questionnaire is suitable for data collection in this study. 
 
 
 
Normality Test  
Table 4.3  
Summary of Skewness and Kurtosis Results 

 

Kolmogorov-Smirnova Shapiro-Wilk 

Statistic df Sig. Statistic df Sig. 

Students Digital 
startups 

. 189 400 .000 .853 400 .000 

Incubator or 
Accelerator      

.195 400 .000 .861 400 .000 

Industry Collaboration .180 400 .000 .865 400 .000 

Digital 
Entrepreneurship        
Integrated Syllabus 

.189 400 .000 .863 400 .000 

 

Table 4.3 present the normality test for all the variables. There are two types of tests used to 
run this normality test known as Kolmogorov- Smirnov and Shapiro- Wilk, with the significant 
p-value of less than 0.05 and indicates as normal data. A shown in the table above, the 
revealed p- value is 0.000 for all the variables that have been stated, which is less than 0.05 
and shows that the data has been normally distributed. 
 
Pearson Correlation 
Table 4.4  
Pearson Correlation 
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Variables Pearson Correlation (r) Sig. (2- tailed) 

Incubator or Accelerator      0.952 .000 
Industry Collaboration 0.938 .000 

Digital Entrepreneurship Integrated 
Syllabus 

0.929 .000 

 
Table 4.4 presents that the result of Pearson Correlation of the independent variables. The 
highest Pearson Correlation (r-value) is Incubator or Accelerator with 0.952 while the lowest 
r-value is Digital Entrepreneurship Integrated Syllabus with 0.929 value. And the Industry 
Collaboration value is 0.938. Furthermore, the p- value is significant for all the variables with 
the value of 0.000. Hence all the independent variables have strong positive and significant 
relationship with the dependent variable of this study. 
 
 
 
 
 
 
 
 
 
 
 
Linear Regression 
Table 4.5  
Results of Coefficients 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig 

Beta Std. Error Beta  

1 (Constant) 0.041 0.057  0.721 0.472 
Incubator or Accelerator      0.548 0.045 0.538 12.139 .000 
Industry Collaboration 0.259 0.050 0.259 5.232 .000 
Digital Entrepreneurship 
Integrated Syllabus 

0.185 0.047 0.182 3.919 .000 

Dependent Variable: Student Digital Start-ups 
 
Based on the table 4.5 above, it shows which independent variable that gives most 
significantly effect to student entrepreneurial competencies among the students from UMK 
City Campus. The higher the t- value, the greater the effect of the independent variable on 
the dependent variable. According to the table above, the most significant independent 
variable that influenced student digital start-ups is incubator or accelerator. From the result, 
it proved that Incubator or Accelerator has the highest t-value among the other two 
independent variables. The t-value for incubator or accelerator is 12.139 followed by Industry 
Collaboration which the t-value is 5.232. The lowest t-value for the independent variables is 
3.919 which is on Digital Entrepreneurship Integrated Syllabus. The higher the t-value shows 
the greater impact of the independent variable on the dependent variable. 
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Table 4.6  
Results of Model Summary 

Model R R Square Adjusted  
         R-Square 

Std. Error of 
the Estimate 

1 0.961a 0.924           0.924 0.31217 

 
The first row on table 4.6 is a model summary for linear regression The column “R” performed 
linear coefficient of correlation of (incubator or accelerator, industry collaboration, and digital 
entrepreneurship integrated syllabus). A value of “R” is 0.961, in this table, proved that a 
strong positive linear relationship between the variables. If “R” is equal to zero, then between 
the dependent variable and independent variable there is no linear association. Since the 
number of terms in a model adjust and added more variables (incubator or accelerator, 
industry collaboration, and digital entrepreneurship integrated syllabus), then R- square = 
0.924 will always higher than adjusted R- square = 0.924. Next, about 92.4% of variation 
explained by only the independent variables that actually affect the dependent variable. From 
table 4.21 model summary for linear regression, the R-Square is 0.924 the modified R-square 
will penalise you if you add more useless variables or useful variables ( Independent Variables) 
and the model can also cause sub- zero values, which means that the data 1 model will match 
unless the R-square is null or decreased. The aim of the modified R-square is to simply change 
the number of terms of a model. 
 
 
 
Table 4.6  
ANOVAa Summary 

Model  Sum of 
Squares 

df Mean 
square 

F Sig 

1 Regression 472.008 3 157.336 1614.552 .000b 
 Residual 38.590 396 .097   
 Total 510.598 399    

 
Table 4.6 presents that p- value (Sig 0.000) was less than alpha value 0.05. The alternative 
hypothesizes as three independent variables was significantly explained the variance in 
intention level supported by the data and would be accepted.  
 
Discussion and Conclusion  
Discussion 
Table 4.7  
Tested Hypothesis 

Hypothesis Statement Sig. 
Value 

Result 

H1 There is a positive and significant relationship with incubator 
or accelerator on Student’s Digital Start-ups in University 
Malaysia Kelantan 

0.000 Confirm 

H2 There is a positive and significant relationship with Industry 
Collaboration on Students Digital Start-ups in University 
Malaysia Kelantan 

0.000 Confirm 
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H3 There is a positive and significant relationship with Digital 
Entrepreneurship Integrated Syllabus on students Digital 
Start-ups in University Malaysia Kelantan 

0.000 Confirm 

 
Table 4.7 shows the results of hypothesis of this study. In this research all the independent 
variables are accepted. As based on the table above, this research is accepting (H1) significant 
relationship with incubator or accelerator on student’s digital start-ups among students of 
University Malaysia Kelantan because the result 0.952 with significant value p< 0.05, it means 
there is a significant relationship exist with incubator or accelerator on student’s digital start-
ups among students in University Malaysia Kelantan. This study also accepts (H2) because it 
records 0.938 with significant value p<0.05. This means that there is a significant relationship 
between industry collaboration on student’s digital start-ups among students in University 
Malaysia Kelantan. Lastly, the study accepts (H3) because 0.929 with significant value p<0.05 
an indication that there is a significant relationship with digital entrepreneurship integrated 
syllabus on students Digital Start-ups among students in University Malaysia Kelantan. 
 
Conclusion and Recommendations for Future Research  
There are few recommendations made by the researcher on the basis of this research. Future 
researchers can manage to conduct research in different areas of Malaysia in order to gain 
the local context. The difference state of Malaysia will have a different view and perception 
on the entrepreneurship. Further information on the key factors that influence student digital 
start-ups can be found for future researchers. In future, researchers can know the important 
of implementation of student digital start-ups to student themselves and also for growth of 
nation. Besides that, it is recommended that the future researcher wide the sample size and 
population in order to obtain a more detailed and varied results of the analysis of this 
research. This is because this study was conducted at the UMK City Campus only. Future 
researchers are advised to conduct similar research in various universities, states or even in 
Malaysia as it will lead to different outcome. Furthermore, the number of respondents can be 
increased for future studies in order to increase the accuracy of the data collected. Later, 
prospective researches should consider using quantitative techniques for research purposes. 
Future researchers could gain a deeper understanding of the implementation of student 
digital start-ups. The respondent’s interview helps researchers to understand how 
respondents think about the implementation of student digital start-ups. Moreover, various 
viewpoints on the positive relationship between student’s entrepreneurial competencies 
with student’s digital start-ups, incubator or accelerator program, industry collaboration and 
digital entrepreneurship integrated syllabus for a potential evidence can be gained using 
quantitative approaches. 
 
Conclusion  
This study aim is to identify the key factors that influence student’s digital start-ups among 
students at UMK City Campus. Universities can use this study findings to determine the 
effectiveness of implementing student’s digital start-ups and also the key factors such as 
incubator or accelerator programs, industry collaborations and digital entrepreneurship 
integrated syllabus. Through this, it will help to build a bond between undergraduate students 
and industries. The result of this study is also useful to Malaysian entrepreneurship companies 
from either the Government or private sectors to assess the key factors that influence 
student’s digital start-ups for future evidence of all Malaysian undergraduates and the effect 
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on the country’s future growth. From the study of the overall variable, the minimum criteria 
for the reliability analysis has been met, because the value of Cronbach Alpha coefficients is 
above 0.6. The independent variable identified as the incubator or accelerator programs, 
industry collaborations and digital entrepreneurship integrated syllabus proved to have 
significant positive relationship to the dependent variable thus, student’s digital start-ups. 
From the study, all the hypothesis thus, H1, H2 and H3 were accepted in this research. In 
particular, this research has shown that university students are really conscious of digital 
start-ups which will help them to succeed in future and also achieve their career goals. This 
will actually happen when universities and students or young graduates are willing to consider 
these factors like, incubator or accelerator program, industry collaboration and digital 
entrepreneurship integrated syllabus as key factors that will boost student’s implementation 
of digital start-ups towards creation of jobs to reduce graduate unemployment through the 
creation of tangible and intangible services start-ups by university students. 
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