
2345 

Sustainable Cultural Tourism: Action Research 
and Marketing Innovation in a Chinese Urban 

Context 
 

Cao Shuran 
Azman Hashim International Business School,Universiti Teknologi Malaysia 

Email: caoshuran@graduate.utm.my 
 

Dr. Farah Akmar Anor Salim 
Azman Hashim International Business School,Universiti Teknologi Malaysia 

Corresponding Author Email: farahakmar@utm.my 
 

Xu Ying 
Azman Hashim International Business School,Universiti Teknologi Malaysia 

Email: xuying@graduate.utm.my 
 

Li Zhaofeng 
Azman Hashim International Business School,Universiti Teknologi Malaysia 

Email: lizhaofeng@graduate.utm.my 

Abstract 
The action research initiative by ABC Company, a cultural enterprise based in a major city in 
southeastern China, aims to bridge the preservation of cultural heritage with the 
advancement of tourism development, with a pronounced emphasis on marketing 
innovation. This study adopts a multi-pronged research approach, including a comprehensive 
literature review, in-depth field research, qualitative data analysis, and a suite of 
methodological frameworks, to scrutinize the impact of emerging technologies on visitor 
experience enhancement and the genesis of innovative tourism products. ABC Company's 
integrated strategy, underscored by educational initiatives and community engagement, has 
cultivated a reciprocal relationship between cultural heritage conservation and sustainable 
tourism development. Qualitative and quantitative evaluation metrics have demonstrated 
the strategy's efficacy, particularly in augmenting tourist satisfaction and elevating awareness 
of cultural heritage among visitors and the local populace. While acknowledging the positive 
outcomes, the study concedes the limitations imposed by its regional concentration in 
southeastern China, which may constrain the generalizability of its findings. Accordingly, the 
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research suggests future research trajectories to delve into the nuanced interplay between 
technology optimization and the equilibrium between conservation and developmental 
endeavors. This prospective orientation aspires to enrich the collective comprehension of 
sustainable cultural heritage tourism across varied settings. 
Keywords: Cultural Heritage Conservation, Tourism Development, Integration Strategy, 
Marketing Innovation, Emerging Technologies 
 
Introduction 
Cultural heritage preservation and tourism development are closely intertwined, yet striking 
a balance between these two domains is a complex challenge. While existing research has 
illuminated policies and management strategies for their integration (Y. Cao & S. Jia, 2022), 
the innovative potential of marketing strategies, especially those incorporating emerging 
technologies, remains largely uncharted. This study seeks to fill this gap by examining the role 
of marketing innovations in preserving and enhancing cultural heritage within the tourism 
sector. 
 
ABC Company, located in a major city in southeastern China and rich in historical and cultural 
heritage, offers a compelling case study. This research shifts focus from macro-level policy 
analysis, which has been the focus of prior studies (Che, Yang, Wu, & Gao, 2021), to exploring 
micro-level dynamics. It scrutinizes how grassroots marketing innovations can revitalize 
cultural heritage sites. The use of virtual reality (VR) and augmented reality (AR) technologies 
as part of these innovations represents an under-explored approach in the context of cultural 
heritage tourism in this city. 
 
This study is distinguished by its action-oriented methodology. Beyond conventional 
literature reviews and field studies, it implements an integration strategy. The effectiveness 
of this strategy is evaluated through seminars and direct community engagement, marking a 
significant departure from passive observational methodologies. 
 
The study's findings are anticipated to contribute to the academic discourse by providing 
empirical evidence on the efficacy of marketing innovations in improving tourist satisfaction 
and raising cultural heritage awareness. Furthermore, acknowledging the regional constraints 
of the study's setting sets the stage for future research to expand upon these findings and 
investigate the broader applicability of the integration strategy across diverse cultural and 
geographical contexts. 
 
Materials and Methods 
Literature Review 
ABC Company's research initiative, aimed at fostering the convergence of cultural heritage 
conservation and tourism development, commenced with an extensive literature review. The 
objective was to develop a solid theoretical framework to facilitate a nuanced understanding 
of the dynamics in a major city in southeastern China. The company's review was all-
encompassing, ranging from peer-reviewed academic journals to government policy 
documents, industry reports, and scholarly books, all contributing to a multifaceted view of 
the subject matter. 
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The literature review placed a spotlight on the challenges that arise from the 
commercialization of cultural heritage. These challenges include over-exploitation, 
environmental degradation, and the loss of authenticity, which have been extensively 
chronicled in academic literature. Moreover, ABC Company's review scrutinized the role of 
marketing innovations in bolstering the sustainability of cultural heritage sites. It recognized 
the burgeoning potential of emerging technologies such as VR and AR in crafting immersive 
visitor experiences, a domain ripe with recent advancements (Barceló, Forte, & Sanders, 
2000). 
 
In addition to these focal points, ABC Company's literature review critically analyzed the 
effectiveness of past integration strategies. It drew upon a diverse array of case studies from 
both domestic and international contexts, offering a comparative perspective on best 
practices and common pitfalls in the realm of cultural heritage conservation and tourism 
development (McCool & Martin, 1994). This analysis was instrumental in revealing patterns 
of success and failure, which could inform the current study. 
 
Through this comprehensive literature review, ABC Company sought to pinpoint the gaps in 
the existing body of knowledge. This study proposes to address these gaps by delving into the 
application of marketing innovations, particularly emphasizing utilizing emerging 
technologies. The goal is to explore how these innovations can be leveraged to enhance the 
integration of cultural heritage preservation and tourism development. 
 
The review also highlighted the need for an action-oriented research approach, which is the 
cornerstone of ABC Company's methodology. This approach moves beyond traditional 
literature reviews and field studies by actively involving stakeholders in the research process, 
ensuring that the research outcomes are relevant and actionable. 
 
The anticipated outcome of this study is to enrich the academic literature with empirical 
evidence that underscores the effectiveness of marketing innovations in enhancing tourist 
satisfaction and cultural heritage awareness. Furthermore, by candidly acknowledging the 
regional constraints inherent in the study's setting, ABC Company aims to lay the groundwork 
for future research that can extend the applicability of the integration strategy to a variety of 
cultural and geographical contexts. 
 
Field Research 
ABC Company conducted in-depth field visits to the significant cultural heritage sites in a 
major city in southeastern China, engaging with residents, tourists, and heritage site staff 
through semi-structured interviews. These interactions gave the company invaluable insights 
into stakeholders' perspectives on heritage conservation and tourism development. 
 
The field research was designed to complement the theoretical insights gained from the 
literature review and to gather empirical data that could inform the development of the 
integration strategy. The company's team of researchers visited various heritage sites, 
selected based on their historical significance, cultural value, and tourism potential. At each 
site, they conducted semi-structured interviews, allowing for predefined questions and 
spontaneous follow-up queries based on the interviewees' responses. 
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The interviewees included a diverse cross-section of stakeholders, such as local community 
members, tourists from different regions and demographic groups, and staff members 
responsible for the day-to-day management and preservation of the heritage sites. This 
diversity was intentional and aimed at capturing various opinions and experiences. 
 
The semi-structured interviews were guided by a set of core themes, including perceptions of 
the heritage sites' cultural value, the impact of tourism on the local community and the sites 
themselves, and suggestions for improving the tourism experience while preserving the 
integrity of the cultural heritage. The interviews also explored the potential role of emerging 
technologies in enhancing the visitor experience and the acceptability of such technologies 
among different stakeholder groups. 
 
The data collected from these interviews were meticulously analyzed to identify common 
themes, patterns, and areas of contention. This qualitative analysis provided a deeper 
understanding of the on-the-ground realities of cultural heritage conservation and tourism 
development, which could be used to refine the theoretical framework and shape the action 
research initiative. Through this field research, ABC Company aimed to ensure that the 
integration strategy was grounded in the practical realities and needs of the stakeholders, 
thereby increasing its relevance and potential for successful implementation. 
 
Data Analysis 
ABC Company meticulously analyzed the collected interview data from a major city in 
southeastern China through qualitative methods, employing open coding to identify key 
themes, axial coding to categorize these themes, and ensuring theoretical saturation was 
reached (Glaser & Strauss, 1967). This rigorous analysis helped the company to formulate 
data-informed strategies. 
 
The qualitative analysis process began with open coding, where the researchers meticulously 
examined the interview transcripts to identify and label concepts and patterns that emerged 
from the data. This step was crucial in breaking down the raw information into manageable 
codes that could be analyzed further. 
 
Following open coding, axial coding was applied to group the initial codes into broader 
categories representing central themes and sub-themes. This process allowed the researchers 
to make connections between the various concepts and to identify the relationships between 
different aspects of the stakeholders' perspectives on heritage conservation and tourism 
development. 
 
Theoretical saturation, a key principle in grounded theory methodology, was achieved when 
no new codes or categories emerged from the analysis. This indicates that the data had been 
thoroughly explored and that the identified themes were representative of the collected data. 
Throughout the data analysis process, ABC Company adhered to a systematic and transparent 
approach to ensure the credibility and trustworthiness of the findings. The researchers 
maintained detailed audit trails and engaged in peer debriefing sessions to discuss the coding 
decisions and the emerging themes. 
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The qualitative analysis provided a deeper understanding of the stakeholders' experiences 
and perceptions, which was instrumental in informing the development of strategies that 
were not only grounded in the empirical data but also aligned with the theoretical framework 
established during the literature review. By employing a rigorous qualitative analysis, ABC 
Company was able to transform the rich narrative data from the field research into actionable 
insights that could guide the implementation of the integration strategy for cultural heritage 
conservation and tourism development. 
 
Implementation of the Integration Strategy 
Based on the data analysis, ABC Company organized a series of seminars in collaboration with 
higher education institutions in a major city in southeastern China. These seminars aimed to 
promote in-depth dialogue between academia and practice and jointly explore the 
integration strategy of cultural heritage protection and tourism development (Telfer & 
Sharpley, 2015). The seminars included presentations on successful examples of such 
integration from other regions, brainstorming sessions on potential integration strategies for 
this city, and discussions on how to overcome challenges in implementation. The seminars 
also provided a platform for academic exchange, fostering a dialogue between different 
parties interested in cultural heritage preservation and tourism development. The seminars 
aimed to engage students and faculty members in discussions about the importance of 
integrating cultural heritage preservation and tourism development and to brainstorm 
potential methods for achieving this integration in this city. 
 
Through these activities, ABC Company not only collected expert opinions from different 
fields but also obtained initial feedback on the implementation of integration strategies. In 
addition, ABC Company also designed a series of evaluation indicators, including the 
improvement of tourist experience, the development of new tourism products and services, 
and the sustainability of cultural heritage protection and tourism development, to evaluate 
the effectiveness of the integration strategy quantitatively and qualitatively (Connell, Page, & 
Bentley, 2009). 
 
Results and Discussion 
Emergence of Themes 
ABC Company's thorough qualitative analysis has highlighted several key themes critical for 
crafting integrated strategies for cultural heritage conservation and tourism development. 
This process identified the enhancement of visitor experience as a paramount theme. This 
theme emphasizes the need for services that are not only engaging and personalized but also 
capable of resonating with a wide-ranging demographic of tourists, from domestic to 
international visitors, and across various age groups and interests. 
 
The analysis revealed that while tourists seek entertainment and education, they are also 
eager to establish an emotional connection with the heritage site, which is essential to 
boosting visitor satisfaction and loyalty. ABC Company recognized that the integration 
strategy must facilitate this emotional connection, perhaps through storytelling, interactive 
exhibits, or local community involvement, to truly immerse visitors in the cultural significance 
of the heritage sites. 
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Another significant theme from the data was the imperative of community involvement. The 
local community's perspective on cultural heritage and tourism development cannot be 
overlooked, as they are often the custodians of the heritage and are directly impacted by 
tourism activities. Engaging the community in decision-making processes ensures that their 
voices are heard and helps garner local support for tourism initiatives. 
 
Sustainability was a recurring theme as well, with the analysis indicating an intense desire 
among stakeholders for tourism development that is environmentally responsible and 
economically viable. This aligns with the global trend towards responsible tourism that 
preserves cultural integrity while providing economic benefits to the local community. The 
importance of technology as a tool for enhancing the visitor experience without 
compromising the heritage site's authenticity was also highlighted. The use of VR and AR can 
provide visitors with unique, interactive experiences that deepen their understanding and 
appreciation of the cultural heritage. 
 
Lastly, the theme of education emerged, focusing on how tourism can serve as a platform for 
learning. This includes not only educating visitors about the cultural heritage they are 
experiencing but also raising awareness about the importance of preservation and 
sustainable practices. By identifying these themes, ABC Company is better positioned to 
develop an integration strategy that addresses the complex interplay between cultural 
heritage conservation and tourism development. The company can now move forward with 
a strategy informed by the needs and desires of visitors, the local community, and other 
stakeholders, ensuring a more holistic and practical approach to sustainable tourism. 
 
The Role of Emerging Technologies 
ABC Company's research underscored the transformative role of emerging technologies in 
the realm of cultural heritage tourism within a major city in southeastern China. VR and AR 
were identified as particularly impactful, offering immersive experiences that transcend 
spatial and temporal barriers. Studies have demonstrated that VR can evoke a sense of 
presence, allowing users to explore and interact with simulated environments (Lessiter, 
Freeman, Keogh, & Davidoff, 2001). Similarly, AR enhances on-site visits by overlaying digital 
information onto the physical environment, thereby enriching the visitor experience. The 
application of these technologies is supported by an increasing body of literature that 
advocates for their use in cultural heritage experiences. 
 
Integrating VR and AR in cultural heritage sites can provide visitors with access to historical 
narratives and perspectives that might otherwise be inaccessible or difficult to convey 
through traditional means. For instance, VR can recreate historical events or allow visitors to 
'walk through' restored versions of ancient buildings, offering unparalleled immersion and 
understanding. 
 
AR, on the other hand, can provide real-time information and multimedia content, such as 
videos, 3D models, and audio guides, directly onto the visitor's view of the heritage site. This 
can make the experience more interactive and informative, catering to different learning 
styles and enhancing the overall engagement with the site. 
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ABC Company's research also considered the potential of these technologies to reach new 
audiences, such as younger demographics, who are often more technologically adept and 
may appreciate the integration of technology into cultural experiences. Furthermore, the 
company examined the role of mobile applications, social media, and other digital platforms 
in extending the reach of cultural heritage sites and promoting tourism. 
 
ABC Company's research highlighted the importance of using technology as a tool to 
complement, rather than replace, the physical experience of heritage sites. The goal is to 
strike a balance between innovation and preservation, ensuring that the use of technology 
enhances the authenticity and integrity of the cultural heritage experience. 
 
The Development of New Tourism Products and Services 
ABC Company emphasized the need for innovative tourism products and services that cater 
to the evolving expectations of tourists in a major city in southeastern China. The company's 
strategy included the development of customized tours, interactive educational programs, 
and experiential offerings that integrate emerging technologies. This approach aligns with the 
literature's call for tourism products that are not only engaging but also educational and 
culturally sensitive. 
 
The strategy focused on creating tourism experiences that are tailored to the interests and 
preferences of different visitor segments. Customized tours, for example, could range from 
family-friendly itineraries that cater to children's curiosity about history to adventure tours 
that appeal to a more active and exploratory traveller demographic. Interactive educational 
programs were designed to enhance learning through engagement, using digital platforms to 
deliver content in an accessible and entertaining manner. These programs could include 
workshops, webinars, or on-site interactive exhibits that educate visitors about the cultural 
heritage they are experiencing. 
 
The integration of emerging technologies, such as VR and AR, into these tourism products and 
services, was seen as a key differentiator. These technologies can provide visitors with unique 
perspectives and insights that traditional guided tours or exhibitions cannot provide. For 
example, with AR technology, visitors can view layers of history on their mobile devices while 
viewing actual heritage sites, making the historical experience more vivid and three-
dimensional. 
 
ABC Company also recognized the importance of creating immersive and experiential 
offerings that allow visitors to live the culture rather than just learn about it. This could involve 
participatory events, cultural performances, or opportunities for visitors to practice 
traditional crafts, all of which contribute to a deeper appreciation and understanding of the 
local heritage. 
 
In developing these new tourism products and services, ABC Company placed a strong 
emphasis on sustainability and cultural sensitivity. The company worked closely with local 
communities and heritage experts to ensure that new offerings respect local customs and 
traditions and contribute positively to the preservation of cultural heritage. By focusing on 
innovation and technology integration, ABC Company aimed to set a precedent for the 
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development of tourism products and services that can adapt to the changing landscape of 
tourism and the increasing demand for unique, authentic, and meaningful travel experiences. 
 
 
The Impact of the Integration Strategy 
The integration strategy implemented by ABC Company in a major city of southeastern China 
has yielded positive outcomes in terms of sustainability. The strategy has successfully 
attracted a larger visitor base, increased tourism revenue, and raised awareness about the 
importance of cultural heritage preservation (David, 1995). The company's efforts reflect a 
broader trend in the literature that advocates for sustainable tourism practices that balance 
economic development with cultural and environmental conservation. 
 
The success of the strategy can be attributed to several key factors. Firstly, the focus on 
enhancing the visitor experience through personalised and immersive tourism products and 
services resonated with tourists, resulting in increased visitor satisfaction and positive word-
of-mouth. Positive feedback and sharing by tourists further enhanced the city's attractiveness 
as a tourist destination, thereby attracting more visitors. 
 
Secondly, the integration of emerging technologies, such as VR and AR, has provided visitors 
with unique and memorable experiences, setting the city apart from other heritage 
destinations. This innovative approach has not only increased the appeal of the city's cultural 
heritage sites but also stimulated interest in the local culture and history. 
 
Thirdly, the active engagement of the local community in the development and 
implementation of the integration strategy has fostered a sense of ownership and pride 
among residents. This has led to greater support for tourism initiatives and a more 
collaborative approach to heritage preservation. 
 
Furthermore, the strategy's emphasis on sustainability has ensured that the growth in tourism 
is managed responsibly. This includes measures to minimize the environmental impact of 
tourism, such as promoting eco-friendly transportation options and waste management 
practices. The positive outcomes of the integration strategy have demonstrated the potential 
for sustainable tourism to contribute to the economic vitality of the city while preserving its 
cultural heritage. This aligns with the global movement towards responsible tourism that 
seeks to create a positive legacy for both local communities and future generations of tourists. 
 
Implications for Policy and Practice 
The study's findings offer significant implications for policy-making and practice in the realms 
of cultural heritage conservation and tourism development. ABC Company's research in a 
major city of southeastern China emphasizes the potential of marketing innovation, 
particularly the integration of emerging technologies, as a key driver for sustainable tourism 
(Kotler & Kotler, 2008). The company's approach provides a model that can be adapted to 
other cultural heritage sites and tourism contexts, contributing to the broader discourse on 
sustainable tourism development. 
 
The research indicates that policy-makers should consider strategies that encourage the use 
of technology in tourism while ensuring that such integration preserves the cultural integrity 
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of heritage sites. This could involve the development of guidelines or incentives for the 
tourism industry to adopt innovative marketing strategies that leverage technology. 
 
For practitioners, the study suggests that integrating emerging technologies into tourism 
products and services can enhance visitor experiences and promote cultural heritage 
awareness. This could range from the use of VR to recreate historical events to AR applications 
that provide interactive, on-site information to visitors. 
 
Furthermore, the research underscores the importance of community engagement in tourism 
development. Practitioners are encouraged to involve local communities in the planning and 
execution of tourism initiatives, ensuring that their interests and cultural values are 
respected. 
 
The findings also highlight the need for ongoing evaluation and adaptation of strategies to 
ensure their continued effectiveness. This includes monitoring the impact of tourism on 
cultural heritage sites and adjusting practices as needed to mitigate any negative effects. By 
applying the insights from ABC Company's research, policy-makers and practitioners can work 
together to develop sustainable tourism practices that balance economic growth with cultural 
and environmental preservation. This collaborative approach can help to create a vibrant 
tourism industry that leaves a positive legacy for future generations. 
 
Limitations 
Recognizing its focus on a major city in southeastern China, ABC Company's study invites 
future research to broaden the geographical and cultural context, enhancing the 
generalizability of findings. Longitudinal studies, such as those suggested by Telfer and 
Sharpley (2015), could provide insights into the long-term impacts of integration strategies 
on cultural heritage and tourism, ensuring economic and cultural sustainability. 
 
Engagement with a more extensive array of stakeholders, including local businesses and 
government agencies, could yield a holistic approach to strategy development. The advent of 
new technologies, as discussed by Zhang et al. (2019), presents opportunities for innovation 
in visitor experience enhancement and heritage preservation, potentially shaping new 
industry practices (Timothy & Boyd, 2006). Furthermore, the role of education in capacity 
building, as highlighted by David (1995), is essential for equipping stakeholders with the skills 
to navigate the complexities of cultural heritage tourism. 
 
Future Research 
Geographical Expansion: Future studies could apply the integration strategy in other cities or 
regions to test its adaptability and effectiveness in different cultural and economic contexts. 
Technological Advancements: Research could explore the latest advancements in 
technology, such as artificial intelligence and machine learning, and their potential impact on 
cultural heritage tourism. 
Stakeholder Analysis: A more in-depth analysis involving a wider range of stakeholders could 
provide a more comprehensive understanding of the diverse perspectives and needs in the 
tourism ecosystem. 
Economic Impact Studies: Quantitative studies could be conducted to measure the economic 
impact of the integration strategy on local communities and the tourism industry. 
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Cultural Sustainability: Future research could focus on the long-term effects of tourism on 
cultural authenticity and the development of strategies to preserve cultural integrity. 
Educational Programs: Studies could be conducted to assess the effectiveness of educational 
programs in building capacity among stakeholders and enhancing their understanding of 
sustainable tourism practices. 
Policy Development: Research could be directed towards developing policies that support 
the sustainable use of cultural heritage in tourism, considering the lessons learned from the 
integration strategy. 
 
Evaluation of the Integration Strategy 
Assessment Impact on Current Strategy 
The evaluation conducted by ABC Company has provided critical insights into the 
effectiveness of the current integration strategy within the cultural heritage and tourism 
sectors of a major city in southeastern China. The findings have underscored the success of 
technology-driven initiatives, particularly among youngertourist group, who have shown a 
strong affinity for VR and AR experiences. This has encouraged ABC Company to further invest 
in and develop these technologies as a means to enhance the tourism experience. 
 
However, the feedback from elderly visitors has also been instrumental in identifying areas 
for improvement. This demographic has expressed a need for a more gradual introduction to 
technology within the tourism context, emphasizing the importance of balance in the 
integration strategy. 
 
Strategy Adjustments Based on Evaluation: 
In response to these findings, ABC Company is committed to making strategic adjustments to 
better serve all visitors and to ensure the long-term sustainability of the cultural heritage and 
tourism industry: 
 
Inclusive Technology Integration: ABC Company will develop a tiered approach to technology 
use, offering a spectrum of experiences that range from traditional tours to fully immersive 
VR and AR experiences. This will allow visitors to select their preferred level of technological 
interaction, ensuring that no one is alienated by the integration of new technologies. 
 
Enhanced Staff Training: Comprehensive training programs will be implemented to equip 
staff with the knowledge and skills needed to assist visitors across the technological 
proficiency spectrum. This will ensure that all visitors, regardless of their familiarity with 
technology, have a positive and engaging experience. 
Cultural Sensitivity in Commercialization: To maintain the cultural integrity of heritage sites, 
ABC Company will work closely with cultural experts and community leaders to establish 
guidelines for the responsible commercialization of these sites. This will ensure that tourism 
development is respectful and sustainable. 
Longitudinal Data Collection: A long-term data collection system will be established to track 
the impact of the integration strategy on various aspects, including visitor satisfaction, local 
economy, and heritage preservation. This data will be crucial for making informed decisions 
about future strategy adjustments. 
Community Involvement: ABC Company will strengthen its engagement with the local 
community, ensuring that their voices are heard and their interests are considered in the 
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strategy's implementation. This will help to foster a sense of ownership and pride among 
community members. 
Policy Review and Development: In collaboration with policymakers, ABC Company will 
review existing regulations and develop new policies that support the sustainable use of 
cultural heritage in tourism. This will involve advocating for policies that encourage 
responsible tourism practices. 
Ongoing Evaluation and Strategy Refinement: Recognizing the dynamic nature of the tourism 
industry, ABC Company is committed to ongoing evaluation and refinement of the integration 
strategy. This will involve establishing a cycle of continuous feedback and adjustment, 
ensuring that the strategy remains relevant and effective in meeting the needs of all 
stakeholders. 
By implementing these adjustments, ABC Company aims to create a more inclusive, 
sustainable, and dynamic tourism experience that respects and celebrates the cultural 
heritage of the city, while also providing economic benefits to the local community. 
 
Conclusion 
In conclusion, ABC Company's action research in a significant city in southeastern China has 
illuminated the pivotal role of marketing innovations and emerging technologies in the 
sustainable integration of cultural heritage conservation and tourism development. The 
strategic application of virtual reality (VR) and augmented reality (AR) has significantly 
enhanced visitor engagement and satisfaction, offering a new paradigm for cultural heritage 
tourism. 
 
The findings from this research have underscored the importance of aligning technology 
integration with the cultural and historical sensitivities of heritage sites. This approach not 
only provides visitors with enriched experiences but also supports the preservation and 
promotion of cultural heritage. Looking ahead, ABC Company advocates for continued 
research to assess the long-term impacts of technology integration on heritage sites and to 
tailor the integration strategy to diverse cultural and economic settings. This forward-thinking 
approach is essential for the responsible and sustainable growth of the tourism industry in 
the face of global challenges. 
 
Furthermore, the company emphasizes the need for ongoing collaboration with stakeholders, 
including local communities, policymakers, and the tourism sector, to ensure that strategies 
are responsive to all parties' changing needs and expectations. ABC Company's research 
contributes to a growing body of work that seeks to balance these often competing priorities 
by fostering a sustainable tourism model that values cultural heritage and economic 
development. The company's commitment to innovation, community engagement, and 
continuous improvement is a model for other cultural heritage sites and tourism contexts 
aiming to achieve similar goals. 
 
 
 
 
 
 
 



INTERNATIONAL JOURNAL OF ACADEMIC RESEARCH IN BUSINESS AND SOCIAL SCIENCES 
Vol. 1 4 , No. 10, 2024, E-ISSN: 2222-6990 © 2024 

2356 

 
 
References 
Barceló, J. A., Forte, M., & Sanders, D. H. (Eds.). (2000). Virtual reality in archaeology. Oxford: 

Archaeopress. 
Cao, Y., & Jia, S. (2022). Research and application of digital design of Nanjing Ming City Wall 

“Meridian Gate”. In Proceedings of the 5th International Conference on Computer 
Science and Software Engineering (pp. 561-567).  

Che, J., Yang, P., Wu, J., & Gao, Y. (2021). Research on the revitalization of the cultural tourism 
industry in the post-epidemic era——a case study of Guangxi 

Connell, J., Page, S. J., & Bentley, T. (2009). Towards sustainable tourism planning in New 
Zealand: Monitoring local government planning under the Resource Management 
Act. Tourism Management, 30(6), 867-877. 

Glaser, B. G., & Strauss, A. L. (1967). The Discovery of Grounded Theory: Strategies for 
Qualitative Research. Mill Valley, CA: Sociology Press.  

Kotler, N. G., Kotler, P., & Kotler, W. I. (2008). Museum marketing and strategy: designing 
missions, building audiences, generating revenue and resources. John Wiley & Sons. 

Lessiter, J., Freeman, J., Keogh, E., & Davidoff, J. (2001). A cross-media presence 
questionnaire: The ITC-Sense of Presence Inventory. Presence: Teleoperators & 
Virtual Environments, 10(3), 282-297. 

McCool, S. F., & Martin, S. R. (1994). Community attachment and attitudes toward tourism 
development. Journal of Travel research, 32(3), 29-34. 

Telfer, D. J., & Sharpley, R. (2015). Tourism and development in the developing world. 
Routledge.  

Timothy, D. J., & Boyd, S. W. (2006). Heritage tourism in the 21st century: Valued traditions 
and new perspectives. Journal of heritage tourism, 1(1), 1-16. 

Tunbridge, J. E., & Ashworth, G. J. (1996). Dissonant heritage. The Management of the Past as 
a Resource in Conflict, 40(2), 547-560.  

 


