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Abstract  
The pandemic of COVID-19 has constrained the retail outlets of the country to stay shut. 
Malaysia seen the pandemic has trigger positive open door in digitalization in internet 
shopping and food dealing with administration. Hence, this study aims to investigate “What 
are the impact of digital entrepreneurship in Malaysia in the era of Covid-19 pandemic?”. 
Meanwhile the objective of this study is to ‘Identify the impact of digital entrepreneurship in 
Malaysia during Covid-19 pandemic’. This research uses qualitative methods with a 
descriptive analysis approach and contextual techniques. For the finding, we can conclude 
that there is a positive impact on digital entrepreneurship on Malaysian society during Covid-
19. COVID-19 pandemic had turned conventional shopping and it needed to challenge 
individuals into new standards rehearses. 
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Introduction 
Entrepreneurship is the method involved with uniting variables of creation, and sorting out 
benefit situated exercises, or the most common way of circulating financial labor and 
products revenue driven (UK Essays, 2017).  Zhao and Collier defined entrepreneurship as an 
approach to upgrading the plans of action through creation, vision and the ability to advance. 
characterized as the individual who brings another skyline of the customary plan of action 
through taking advantage of the quick moving data age (Mohamad, 2020). 
Furthermore, digital entrepreneurship is profoundly dug in computerized an open door. The 
pace of mechanical advancement is at a record-breaking, consistently expanding high, and 
computerized business visionaries are aware of the open doors that this development is 
making. To profit by these open doors, business people are looking towards computerized 
change. Digital transformation can be characterized as organizations who modify their 
activities, and, in more extensive terms, it can likewise allude to the determined difference in 
our civilization using innovation. Digital entrepreneurs are offered critical open door using 
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computerized organizing capacities. These open doors introduce themselves through clients 
of computerized mediums who can now be offered help, can answer messages and can give 
valuable analysis and thoughts which associations can use (Smuts, 2020). 
 

Somewhere in the range of 2010 and 2016, Malaysia's advanced economy filled 9% every year 
in esteem added terms; it will make up 20% of the country's economy by 2020. Online 
shopping alone is expected to exceed RM110 billion which is nearly 40% of the digital 
economy in 2020. These figures are amazing; however, examination and measurements 
propose that Malaysian organizations actually have space for development (Tong, 2020). 
Digital adoption by Malaysian organizations falls behind the worldwide normal by which just 
29% of organizations have a web presence while a pitiful 5.2% of organizations occupied with 
online business in 2015. Somewhere around one of every three organizations in Malaysia 
have executed digital transformation strategies, while under a fourth of organizations have a 
dedicated digital strategy team (Tong, 2020).  
 

The pandemic of COVID-19 has constrained the retail outlets of the country to stay shut. At 
the point when the quantity of significant urban communities has announced holed up, lock-
downs and following social separating have coordinated towards the upgrade in the exercises 
of the client. The clients have improved their exercises upon the web-based applications 
worried about shopping in Malaysia. According to the exploration concentrates on it has been 
figured out that the use of online retail applications and web-based business portable 
applications has encountered a critical ascent of dormant and new clients. The ascent in the 
quantities of the internet-based crowd has been confirmed from the essential seven day 
stretch of March of the monetary year 2020. 
 

Thus, the fundamental reason for this study is to investigate the accompanying essential 
exploration question: “What are the impact of digital entrepreneurship in Malaysia in the era 
of Covid-19 pandemic?”. Meanwhile the objective of this study is to ‘Identify the impact of 
digital entrepreneurship in Malaysia during Covid-19 pandemic’. This objective is aligned 
directly towards the purpose of the study. 
 
Digital Entrepreneurship and Economy During Covid 19 Pandemic 
The MCO commanded the impermanent conclusion of unnecessary organizations and 
restricted mass developments cross country. In the span of seven days, 70% of SMEs detailed 
a half drop in business. Balance these figures with those found in the advanced space during 
a similar period, for example, online non-food shopping increment by 53%, online shopping 
for food by 144% and online food conveyance by 61%. On the principal day of the MCO alone, 
food conveyance stages, for example, Grab Food and Foodpanda saw a 30% expansion in 
orders. On the rear of these patterns, the Malaysia Digital Economy Corporation (MDEC) 
extended 20% development for internet business in 2020 (Tong, 2020).  
 

The differentiating directions among on the web and disconnected financial exercises 
demonstrate that it is pivotal for SMEs to partake in the computerized economy assuming 
they are to get by and prevail in the post-COVID world. Furthermore, digital technologies have 
affected drive-through joint systems during the worldwide pandemic, while innovation might 
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empower digital transformation, drive-through eateries are fast to match the changes. 
Digitization opens additional opportunities for drive-through eateries to support their 
business. With computerized frameworks set up like cell phones, Wi-Fi organizations, and 
online installment frameworks, it carries comfort to both business and clients. Extending 
digitization has helped drive-through eateries to turn out to be more client driven (Daisy Mui 
Hung Kee, The Impact of COVID-19 on the Fast-Food Industry in Malaysia, 2021). 
 

Mr. Magnus, who is additionally the main methodology official of Lazada Group, called 
attention to that the climb of new retailers across all classifications since the pandemic came 
as a shock as the gathering was hoping to arrive at the mounting figures of SMEs on boarding 
its foundation by the following a few years. One key explanation that saw venders increase 
their organizations on the web-based business stage is the huge change in customers' 
utilization propensities with more prominent expansion among on the web and disconnected 
buys (Saieed, 2021). 
 
Digital Entrepreneurship and Society During Covid 19 Pandemic  
Online shopping is presently encountering what can be depicted as prospering with the 
development and related advantages of online business. In Malaysia, web-based buying is 
acquiring fame among customers. As indicated by Simon and Sarah (2019), 80 percent of 
Malaysian bought an item or administration on the web. The accommodation presented by 
sites, for example, common sense as well as decreased time and energy has reinforced 
purchasers' goal to make online buys (Ratih et al., 2020). As per Malaysian Communication 
and Multimedia Commission (MCMC) (2017), web-based shopping positions eleventh among 
the main 15 elements for Malaysia's admittance to the Internet and purchasing items, for 
example, toiletries, drugs, beauty care products and administrations like money, speculation 
and industry. Numerous drives and projects in Malaysia are completed by the public authority 
to promote e-commerce. One of the enterprises proceeded as a feature of the Malaysian 
government strategy in online business is "making computerized substantial" that means to 
empower Malaysian organizations to move towards. Furthermore, as of late, Malaysian 
government has reported shop Malaysia on the web, a drive under the public monetary 
recuperation plan (PENJANA) to support development of the computerized economy 
digitization (Malaysia Digital Economy Corporation, 2020). Leo Chow, CEO of Lazada Malaysia 
in year 2020, more Malaysians started to get acquainted and trust internet business more, 
particularly when the lockdown were carried out during Covid 19 pandemic. As a component 
of the financial recuperation drive, ePenjana credit was acquainted with energize e-wallet use 
among the Malaysian (Malaysian Digital Economy Blueprint, 2020). They note each new client 
on Shopee that profited from the Penjana voucher proceeded to make four ensuing buys in 
August and September (The Malaysian Reserve, 2021).  
 
Methodology  
This research uses qualitative methods with a descriptive analysis approach and contextual 
techniques. The information gathered is optional information from writing studies and 
documentation as diaries, books, online news, and sites connected with the idea of advanced 
business, computerized innovative biological system, information on SMEs, web-based 
business and computerized stages in Malaysia's well as other applicable information with the 
subject being examined. Without a doubt, the greater part of the chose articles were checked 
on from the wellsprings of Google Scholar. The orderly review process included three phases 
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mostly; looking through information bases, envisioning, and finally investigate the 
information and content exactly (Hasbolah, 2020).  
 
This study aims to analyse the impact of digital entrepreneurship on economy and society 
during the era of the Covid-19 pandemic in Malaysia. The hypothesis utilized in this study 
alludes to the idea of the advanced innovative biological system created by Song (2019), with 
the thought that the idea created is an improvement from what has been there previously. 
 
Discussion 
Impact on Digital Entrepreneurship on Malaysia Economic in The Era of Covid 19 
Close by the changing time of advances, buyers' inclinations toward their food inclinations 
likewise could change at the speed of light even after years and years to take special care of 
the evolving climate. The rising development of the drive-through joints' chains is one of the 
almost certain obvious changes to take care of the new climate of quick metropolitan way of 
life. Indeed, even before the pandemic, drive-through joints like KFC, McDonald's, and Pizza 
Hut were liked and recorded in the Brand Index Ranking as a portion of the numerous most 
loved fast-food restaurant (Daisy Mui Hung Kee, The Impact of COVID-19 on the Fast-Food 
Industry in Malaysia, 2020). 
 

Since the beginning of the MCO, the drive-thru eatery is as yet sought after during the Covid-
19. Whenever Malaysia is under a severe MCO, the accessibility of inexpensive food 
conveyance administrations like McDelivery is an invited appeal. Following the general 
population was told to sit at home but to purchase food or food, food conveyance 
administrations recorded popularity requested for security and comfort reasons. Conveyance 
administration organizations like Foodpanda and Grabfood are at present encountering an 
increment in food orders, with some drive-thru eateries detailing a 30 % increment in orders 
during the MCO's underlying stage. McDonald's Malaysia's McDelivery and drive-through 
administrations have seen an increment of 19 % since the beginning of MCO. In the midst of 
the popularity for inexpensive food during the pandemic, a drive-thru eatery, for example, 
Pizza Hut and McDonald's Malaysia attempts new procedures to interesting clients by offering 
clients more worthwhile utilizing conveyance orders through sites, applications, and 
Foodpanda. This rundown of the outcome became obvious that fast food arrangement is 
sought after during the Covid-19 pandemic (Daisy Mui Hung Kee, The Impact of COVID-19 on 
the Fast-Food Industry in Malaysia, 2020). 
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Figure 1: Evolution of E-Commerce 
Source: Malaysia Digital Economy Corporation (MDEC), 2020 
 
In light of the concentrate over the digital economy, in Malaysia is relied upon to keep on 
being on a development force and the upswing is giving no indications of dialling back in 
ongoing years as acquisition of food, food, garments, electrical basics and others are 
effectively accessible on the web (The Malaysian Reserve, 2021). The things are only a tick 
away and the products will be conveyed in under seven days. 
 
Moreover, the CEO of Lazada Malaysia Mr. Chow, referenced in a meeting that the usage of 
digital economy by the digital entrepreneurship is a blessing from heaven for small and 
medium enterprises (SMEs), who onboarded the stage with an expansion of 300%. To help 
the economy of Malaysia, Lazada and Shopee directed 12.12 Grand Year-End Sale in 
December 2021. The stages experienced after various record-breaking deals in the beyond 
couple of months, Malaysians made want more and more, bringing about Lazada beating last 
year's 12.12 first-day deals execution inside a large portion of a day, in just 12 hours. The year-
end deal climbs the Malaysian economy and increment the deals for the business basically 
SME. The stage likewise noticed an expanding number of miniature SMEs bouncing locally 
available the stage when challenges gain out of influence (The Malaysian Reserve, 2021). 
Based on the findings, we can conclude that there is a positive impact on digital 
entrepreneurship on Malaysian economic during Covid-19. 
 
Impact on Digital Entrepreneurship on Malaysia Society in The Era of Covid 19 
From a digital transformation perspective, digitisation allows considers better connections. 
Basic to the outcome of practically all associations universally is their capacity to make, keep 
up with and focus on connections, and, surprisingly, more so for business people. These are 
connections between the business person and different associations inside and outside of 
their market, their providers, their representatives and, in particular, with their clients; 
focusing on correspondence channels with their client base enjoy huge serious upper hands 
over their rivals. Digitisation works with correspondence, making it urgent to the proceeding 
with outcome of a business visionary in this manner, understanding digitisation is basic. 
Digitisation, nonetheless, doesn't mean achievement is consequently and effectively feasible.   
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Nonetheless, because of pandemic Coronavirus the purchaser has moved to the web-based 
store to buy items or administrations. The pandemic has sped up the shift towards a more 
computerized world and set off changes in web-based shopping practices that are probably 
going to have enduring impacts. As per a review directed by Rakuten Insight, 34% of 
respondents expressed they made more internet-based buys web based during the 
pandemic. Comparable review expressed that 73% of Malaysians said that the flare-up of the 
Covid-19 pandemic has made them more certain about internet shopping. Because of the 
progressions in purchaser disposition towards web-based shopping, the retailer needs to stay 
up to date with those changes (Naseri, 2021).  
 
Besides, an overview led by Shopee uncovered that regardless of being completely utilized, 
35.4% went to internet business as second-and-third-pay sources. Of the 11,850 venders 
studied, 5,406 are new business people empowered by internet business, who referred to 
that their organizations are worked 100 percent on the web. Of these, 72% are ladies business 
visionaries and had the option to create RM3,950 on normal month to month (The Malaysian 
Reserve, 2021). During Covid 19 pandemic, more Malaysian becomes business person 
particularly selling items or administrations on the web. This change the situation with a 
person from 'specialist' to 'money manager or money manager'. During this COVID 19 
pandemic, a great deal of residents started to post their items or administrations online by 
means of Facebook, Instagram and Tik Tok. Through this, client can contact the dealer 
straightforwardly and buy their ideal item. The merchant will send the item or administrations 
to the client on the ideal time. We can the general public includes in miniature SME business 
which sell rice set for lunch, cakes, magnificence items and others. An examination directed 
by Ira Nur Hidayah additionally referenced that Instagram advertisements are extremely 
viable in giving publicizing administrations to feature an item via online media page 
(Hidayaha, 2021). Based on the findings, we can conclude that there is a positive impact on 
digital entrepreneurship on Malaysian society during Covid-19. 
 
Conclusion 
Based on the findings, we can conclude that digital entrepreneurship positively impacted 
Malaysian society during Covid-19. Malaysia saw that the pandemic has triggered a positive 
open door in digitalization in internet shopping and dealing with administration. Accordingly, 
most Malaysian purchasers purchasing disposition and practices have changed drastically to 
web-based shopping during a pandemic, where the conviction and feel more accommodation, 
save time, energy viable, safe and with limitation development control request by the 
government. It was seen as an inspirational tone, and the development of the digitalization 
industry would spike the Malaysian economy. Online food ordering and shopping help solve 
the important problems of customers and boost the economy during the pandemic because 
many customers and consumers can use the internet and phone at the same time. 
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